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THE ROLE OF STRATEGIC ALLIANCE IN THE ERA OF
MODERN DIGITAL TRANSFORMATION

The approach to the study the role of strategic alliances in the conditions of
digital business transformations has been further developed in the article. In the course
of a critical analysis of the content of scientific publications of modern scientists who
studied the behavior, peculiarities of activity and the meaning of strategic alliances, it
was established that the role of strategic alliances in the conditions of digital
transformations does not disappear, but brings new advantages, requiring the
maximization of returns from more dynamic partnership relations, which requires more
in-depth study of such benefits. Dynamics analysis of the number of concluded
agreements in the field of strategic partnership in the period of 2014-2023 demonstrates
their increase starting from 2017, which led to the activation of digital business
transformations. In the course of research, it was determined that the role of strategic
alliances in the conditions of digital business transformations is to ensure strategic
flexibility under the conditions of continuity of digital transformations, improve
competitive positions on the market, increase their innovativeness and efficiency,
improve organizational stability and the ability of companies to learn, create
opportunities for obtaining synergistic effect. It develops the ability of companies to
proactively manage changes, contributes to the joint solution of strategic tasks and
goals of partner companies, provides significantly greater opportunities for the
development of innovative processes through the development and implementation of
new methods and forms of work, new solutions in economic sectors, innovations in
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management, contributes to survival in market competitive environment and is an
important competitive imperative to ensure overall long-term digital transformation.

Keywords: international strategic alliance, digital transformation, IT
companies, cooperation forms, strategic partnership, development.

PONb CTPATETN4YHUX ANbAHCIB B EPY CYHACHUX
LMPPOBUX TPAHCPOPMALIN

Mertoro IOCHIIKEHHS € BHUBYEHHS POJIi CTPATETiUHHX AbsIHCIB B YMOBax
¢ poBUX TpaHchopMalliii 6i3Hecy.

@OyHmamMeHTaNbHI Ta MBUAKI 3MIHM B PHHKOBOMY CEPENOBHIINI BCE YaCTilIe
CTaBIATH MiJI CYMHIB iCHYIOUi YSBJICHHS TIPO POJIb CTPATETIYHUX anbsiHCIB. OMHIE 3
HaOUIBII CYTTEBUX 3MiH, fKa (OpMye pO3BHTOK Oi3Hecy, € ioro uudpona
TpaHchopMmallis, sika BUOyayBasia 6a3uc A1l CTBOPESHHS 1HHOBAIiH, TOOYI0BH HOBUX
mpoBHX Oi3HEC-MOJIENIeH, CcHpusia MOMINPEHHIO MPOIPECUBHUX OpraHi3amifHuX
3MiH Ta MiABUIIECHHIO e()eKTHBHOCTI Oi3Hecy. OcobnrBe 3HAUEHHS B LIBOMY MpoIieci
Hece imimiatuBa [T-xommawiit, 00’eAHaHHS HaWKpamMx NpPaKTHK Oi3Hec-
MOJIEIIOBaHHs, iHHOBamii Ta mudposizanii 6i3Hecy. B cyuacHHX ymMoBax TpaguLiiHi
CHCTEMH MDK(IpMOBOI CHIBIIpali Ta KOOPAUHALT BITHOCHH BUMAraioTh Heperisimy 3
METOI0 LIBMIIIONO pearyBaHHS Ha 3MiHy OYiKyBaHb, BUMOI Ta XapaKTEPUCTHK
CTpaTerivHuX MapTHEPIB 10 Oi3Hecy.

B xoni kpuTHYHOTO aHaNi3y 3MICTY HAyKOBHX ITyOJIiKaIiif BYSHHX CY4acHOCTI,
SIK1 JIOCHI/DKYBaJI TIOBEIHKY, OCOOJIHMBOCTI ASITBHOCTI Ta 3HAUSHHS CTPATETidHUX
ANbSHCIB BCTaHOBJIEHO, IO POJb CTPATETIYHUX AalbsSHCIB B yMOBaxX LH(PPOBUX
TpaHchopMmariil He 3HHKAE, a Hece HOBI IepeBary, BUMaraloyyn MakcuMizanii Bigmadi
BiJl OLTBII TUHAMIYHUX MAPTHEPCHKHUX BITHOCHH, 3 OTHOTO OOKY, Ta TIOBIOCTPOKOBHX
BITHOCHH, HEOOXIJHUX ISl PO3BUTKY IHHOBAIiHUX MOJIeNeH 3 iHIIoTo, o oTpedye
O1TBII TTMOOKOTO BUBUEHHS TAKHX IEpEBar.

AHaji3 JUHAMIKM KIUJIBKOCTI YKIaJeHHX yrox y cdepi crparerivHoro
napTHepcTBa B nepion 2014-2023 pp. nemoHcTpye iX 30U1bIeHHs TounHatouu 3 2017
p-, IO 3yMOBUIIO aKTHBI3amio MH(POBUX TpaHCPOpMalliii 6i3Hecy. B Toit camuii dac,
OTpUMaHi pe3yJbTaTH [EMOHCTPYIOTH 3pPOCTaHHS pOJIi CHIBPOOITHUITBA MiX
KOMIaHIsIMHU, K€ XapaKTepU3YEThCs B3aEMOY3TO/KEHHM YIPaBIiHHIM, TOLIYKOM
B3a€EMHMX BHTIiJ] 1 CTBOPEHHSM HOBOi IIHHOCTI JUIi KOXXHOTO 3 YYacHHKIB
CTpAaTErivyHOro NapTHEPCTBA.

B xoxi momambmmxX MOCTIPKEHb BCTAHOBJIEHO, IO POJb CTPATETiYHUX
albsiHCIB B yMoBax mu(poBUX TpaHcdopmariii Oi3Hecy mossirae y 3abe3redeHHi
CTpaTeriyHoi THYYKOCTI 3a yMOB Oe3nepepBHOCTI LU(POBHX TpaHChOpMALii,
MMOKpAIIeHHI KOHKYPEHTHHUX TO3UIA Ha pUHKY, MiIBUINEHHI iX iHHOBamifHOCTI Ta
e(eKTHBHOCTI, MOKpAIIEHHI OpraHi3aIliifHoi CTIMKOCTI Ta 34aTHOCTI KOMMaHi# 10
HaBYaHHS, CTBOPEHHS MOXIMBOCTEH OTpUMaHHs CHHepreTMyHoro edekrty. lLle
PO3BUBAE 3/aTHICTh KOMITAHI KepyBaTH 3MiHAMM HPOAKTHBHO, CHPHSE CHUIBHOMY
BUPILICHHIO CTPATETIYHUX 3aBIJaHb 1 LUICH KOMIAHIW-TIAPTHEPIB, HATa€ 3HAYHO
OUTBIIT MOXJIIMBOCTI Ui PO3BUTKY IHHOBAaLiMHHX MPOLECIB yepe3 po3poOKy Ta
BIPOBA/DKEHHS HOBHX METO/IB 1 popM poOOTH, HOBHX pIllIeHb Y CEKTOPAaX €KOHOMIKH,
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IHHOBalii B YyNpaBIiHHI, CIPHI€ BIDKHBAHHIO B PHHKOBOMY KOHKYPEHTHOMY
CEepe/IOBHIL Ta € BOKIMBUM KOHKYPEHTHHM IMIIEPATHBOM 3a0€3NEeYEHHs 3arajabHol
JIOBFOCTPOKOBOT 1ippoBoi Tpanchopmarii.

KirodoBi ciioBa:  MDKHApOOHWH — CTpaTeriuHMNA  albsiHC, LOU(PpPOBa
Tpancopmarnist, I[T-kommanii, Qopmu cmiBmpami, cTpaTeriuyHe MHapTHEPCTBO,
PO3BHTOK.

Statement of the problem in a general form and its
connection with important scientific and practical tasks. For many
decades, strategic alliances have attracted interest primarily from the
standpoint of developing partnerships to achieve both individual and
mutual strategic goals (He et al., 2020). At the same time, fundamental
and rapid changes in the market environment are increasingly
questioning existing ideas about the role of strategic alliances,
requiring a review of theoretical and practical concepts characterizing
previous ideas about their functioning. One of the most significant
changes that shapes the contextual development of business is its
digitization and digital transformation (Mezghani & Aloulou, 2019),
which built the basis for creating breakthrough innovations, building
new digital business models, and formed the basis for the further
development of companies (Ziyadin et al., 2020), contributed to the
spread of progressive organizational changes and increased business
efficiency (Salyaevich & Pardaev, 2021). The formation of the
initiative of IT companies and the proper transfer of knowledge (Li et
al.,_2022), combining the best practices of business modeling,
innovation and digitalization of business (Sathananthan et al., 2017)
should be highlighted as the most important for carrying out digital
business transformation. This proves that in the modern business
environment, it is important for companies to review traditional
systems of intercompany cooperation and coordination of relations in
order to respond as quickly as possible to changing expectations,
requirements and characteristics of strategic business partners
(Bouncken Ta Fredrich, 2016).

Analysis of the latest studies, in which the solution to
the problem was initiated. The research of strategic alliances and
digital transformations in business is given attention in the modern
scientific works of many domestic and foreign scientists. The COVID-
19 pandemic has led to increased digital transformation, changing
customer behavior, management and technology knowledge gaps to

131



Exonomiuni Hayku @ 306IpHUK HAYKOGUX npayb JIyybKo2o HAYIOHAILHO2O MEXHIYHO2O
yuigepcumemy. Cepisn “‘Pecionanvna exonomixa’. Bunyck 20 (76). Peokon.: 6ion. ped. o.e.n.,
npogecop JI.JI. Kosanvcovka. Jlyyvk : BIIT JIHTY, 2023. 239 c.

address them (Klein & Todesco, 2021). Therefore, the idea in the form
of an integrative conceptual framework regarding a new
understanding of management actions necessary for competition in the
new digital landscape through digital transformation is being actively
promoted (Ghosh et al., 2022). In particular, in order to meet the future
expectations of customers, company managers in the context of digital
transformations have to revise their own business models and the
general organizational structure of companies (Bilgeri et al., 2019). In
the works of scientists, it is argued that improving the competitive
positioning of firms depends not only on the technologies they adopt,
but more importantly, on the strategies that are developed (Ismail et
al., 2017), while the basis for transformations should be the IT
strategy, which will cover the cost, scope and speed of a digital
business strategy and the sources of business value creation
(Bharadwaj et al., 2013). The role of strategic alliances in the context
of digital transformations does not disappear, but brings new
advantages, requiring the maximization of returns from more dynamic
partnerships, on the one hand, and long-term relationships necessary
for the development of innovative models, on the other hand (He et
al., 2020). The authors substantiated that the creation of strategic
alliances is closely related to the processes of accelerating the digital
transformation of business areas involved in strategic partnership,
contributing to its development, and through the use of digital
technologies ensures the growth of their innovative power
(Kryvovyazyuk et al.,_2023), also direct and indirect significant
influence between digital leadership and the development of strategic
alliance and dynamic capabilities based on market orientation was
proven (Mihardjo et al.,_2019). Since partnership relations are
important for the creation of strategic alliances, in modern conditions
it is appropriate to consider them as digital interaction (Van
Veldhoven & Vanthienen, 2022). However, a critical analysis of the
content of scientific publications by scientists does not provide a clear
answer regarding the role played by strategic alliances during digital
transformations.

Objectives of the article. The objective of the research is to
study the role of strategic alliances in the context of digital business
transformations.
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Presentation of the main material of the study with a full
justification of the obtained scientific results. During the last 5-7
years, the role of cooperation between companies, which is
characterized by mutually coordinated management, the search for
mutual benefits and the creation of new value for each of the
participants of the strategic partnership, has been growing
significantly. This is convincingly evidenced by the growth in the
number of concluded agreements in the field of strategic partnership

(Fig. 1).
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Fig. 1. Dynamics of concluded agreements within the framework of
strategic partnership in 2014-2023
Source: compiled by the authors in accordance with (World Bank,
2022; Refinitiv, 2023)

Modern research has proven that strategic alliances creation has
a positive effect on the digital transformation of businesses and the
development of their innovative power, which is determined by the
possibilities of organizing partnership relations and the level of
organizational culture, the degree of integration of business sectors,
the level of compatibility of management goals for the partner parties,
the level of external relevance, opportunities for obtaining a
synergistic effect for strategic alliances (Kryvovyazyuk et al.,_2023).
In particular, it contributes to improving the organizational stability of
companies (Islam et al.,_2017), increasing their innovativeness and
efficiency (Salisu and Bakar, 2018; Britchenko et al.,_2018),
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improving companies competitive positions on the market (Walas-
Trgbacz, 2013). A new approach to creating strategic agility and
organizational sustainability simultaneously through agile business
processes that represents a resolution of the trade-off between the
efficiency and effectiveness of a company’s response to strategy — an
issue related to the current debate on building organizational
sustainability — and can be used at the organizational level. Flexibility
creates a strategic dimension of sustainability, that is, in other words,
the ability of companies to manage change proactively, and at the
same time more efficiently and effectively in order to transform and
renew (Miceli et al.,_2021). Strategic flexibility focuses on the ability
to quickly respond to changes in demand, increases in the competitive
advantage of companies in a strategic alliance, while contributing to
the improvement of competitive positions (Setyadi et al., 2017). The
influence of strategic alliances on the development of their
innovativeness should be considered through the degree of solving
strategic tasks and goals of partner companies. Geopolitical threats,
increased competition on international markets, the need for
organizational changes in the context of digital business
transformation cause a more serious attitude to partnership relations
between companies of different types, scales of activity, and
achievements. Cooperation within strategic alliances provides
significantly greater opportunities for the development and
implementation of innovative processes through developing and
implementing new methods and forms of work, new solutions in
economic sectors, and innovations in management. Such effect, as
research shows, is stronger for companies led by executives with
better general management skills, companies with more experience in
collaborating in strategic alliances, and companies that operate in
industries. In addition, the impact of strategic alliances on stimulating
innovation is more pronounced if the alliance partner companies share
a common institutional owner or have a higher degree of technological
proximity (Chemmanur et al.,_2023).Given the fact that digital
transformation goes beyond the conventional purchase and subsequent
adoption of new technologies, companies’ ability to learn can
moderate the relationship between alliance knowledge acquisition and
digital transformation (Schuchmann & Seufert, 2015). Hence,
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acquiring knowledge through strategic alliances can also be seen as a
critical competitive imperative to help survive in the market
competitive environment and the overall long-term digital
transformation (Siachou et al., 2021). It is also noted that the reverse
effect is also possible, when digital transformations will affect the
development of strategic alliances. In the conditions of the challenges
of the modern business environment, the need to use modern
technologies is growing, in particular, such as blockchain, cloud
storage, big data analysis, additive technologies, the Internet of
Things, etc. Management must adapt to such challenges, because
otherwise it will lag behind competitors. The need for faster adaptation
and response to customer requests is another reason of the importance
of changing the company’s business model from traditional to
digital.Summing up, the role of strategic alliances in the moder n era
of digital transformations is suggested to reduce to several important
points (Fig. 2).

The role of strategic alliances in the era of digital transformations

|| 1. Ensuring strategic flexibility under conditions of continuity of
digital transformations.

—>| 2. Improving competitive positions on the market.

— 3. Increasing innovativeness and efficiency.

— 4. Improving organizational sustainability and the ability of
companies to learn.

—» 5. Obtaining a synergistic effect.

Fig. 2. Priority tasks, the implementation of which is ensured by
strategic alliances in the era of digital transformations
Source: compiled by the authors
Conclusions. Previous research devoted to the study of the
role of strategic alliances paid attention to those trends that

135



Exonomiuni nayku : 36IipHux Haykosux npayb JIyybkoeo HayionambHo20 mMexHiuHo2o
yuigepcumemy. Cepisn “‘Pecionanvna exonomixa’. Bunyck 20 (76). Peokon.: 6ion. ped. o.e.n.,
npogecop JI.JI. Kosanvcovka. Jlyyvk : BIIT JIHTY, 2023. 239 c.

characterized the deployment of digital transformation processes,
while in the conditions of their acceleration, the role of the latter has
changed significantly and requires additional study.

During the study of the dynamics of agreements based on a
strategic partnership, it was established that from 2017 until today, the
role of cooperation between companies has been growing, which is
characterized by coordinated management, the search for mutual
benefits and the creation of new value for each of the participants in
the strategic partnership. This contributes to the improvement of
strategic flexibility under the conditions of continuity of digital
transformations, improvement of competitive positions on the market,
increase of innovativeness and efficiency of companies, improvement
of organizational sustainability and ability of companies to learn,
obtaining a synergistic effect.

Further research should be aimed at studying the possibilities
of creating effective structures management of various types of
strategic alliances, management challenges due to future changes in
the business environment, as well as studying reserves for increasing
the efficiency and effectiveness of strategic partnerships in the era of
digital transformation.
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