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INTRODUCTION

I’m always surprised when I see people who have been

successful . . . and they’re absolutely convinced that it’s all

because they were so smart. And I’m always saying, well, I

worked hard, and I’ve got some talent, but there are a lot of

hardworking, talented people out there. . . . There was this

element of chance to it . . . of serendipity . . . [and] you want to

see if you can maybe figure out how to sprinkle that stardust

on other people.

BARACK OBAMA, 44TH PRESIDENT OF THE UNITED STATES OF

AMERICA

e all like to feel like we are masters of our own destiny—to feel

in control of our future, to know how we will reach our goals

and ambitions. In short, we all like to have a plan.

This seemingly innate human desire to map out our future is

reflected in almost every aspect of modern life. Organizations,

governments, and every one of us all structure our activities around

plans, strategies, and targets that we make. We construct routines,

rules, and processes—from setting the alarm clock to organizing

national elections—to ensure that those plans come to fruition.

But are we really in control of our lives? Or is this just an illusion?

Despite all of our planning, modeling, and strategizing, there appears

to be another factor at work: the unexpected.

We all recognize that unforeseen events, chance meetings, or

seeming coincidences are often not just minor distractions or specks

of grit in the machines of our well-oiled lives. The unexpected is

often the force that makes the greatest difference to our lives and our

futures. It is the critical factor.

Perhaps you found your spouse “by coincidence”? Or came across

your new job or apartment “by accident”? Did you meet your future

cofounder or investor “by chance”? Or did you “randomly” pick up a



magazine just to find exactly what you needed to know to solve a

problem?

How did such moments, big or small, change your life? How could

your life have played out had everything just gone according to plan?

Wars are won or lost, companies thrive or collapse, and love is

found or lost all on the turn of the unexpected. Whatever our

ambitions are in life—finding business success, love, joy, or spiritual

meaning—we are prone to coincidental encounters. The most

mundane moment, like running into someone in the gym, can

change your life.

Even in the rigorous world of scientific research, the power of the

unexpected is (almost) always at play. Studies suggest that around

30 to 50 percent of major scientific breakthroughs emerge as the

result of accidents or coincidences. One chemical spills into another,

cells combine in dirty petri dishes, or there is a chance encounter

between experts whose incidental conversation sparks new insights.

The greatest opportunities, for individuals and organizations alike,

are often a matter of serendipity.
1

So does most success boil down to blind luck, to success or failure

brought simply by chance rather than through our own actions? No;

intuitively we sense that this isn’t true either. While we recognize

that the greatest turning points and transformative opportunities in

our lives often seem to occur by chance, some people just seem to

have more luck, and subsequently more success and joy, than others.

This isn’t just a modern phenomenon, either: The chemist and

biologist Louis Pasteur thought that chance favors the prepared

mind. The military leader and emperor Napoléon Bonaparte said he

would rather have lucky generals than good ones. And the Roman

writer and statesman Seneca argued that luck is a matter of

preparation meeting opportunity.

Their beliefs all reflect the idea that while chance is a real force in

our lives and in the world, there is more to life than blind luck.

Indeed, the word “fortune” can refer to both success and luck. Even

commonplace phrases such as “You make your own luck” or “He’s a

man with an eye for the main chance” all point to the idea that

success in life depends on an interaction—a synthesis—between pure

chance and human effort.

What is really going on here? Are some people able to create the

conditions for positive coincidences to happen more often than



others? Are they better able to spot and grasp these moments and

turn them into positive outcomes? Can our education and approach

to work and life equip us with the most important skill of all—the

ability to navigate the unexpected and make our own “smart” luck?

This is a book about the interactions of coincidence, human

ambition, and imagination. It is a book about serendipity—this

unexpected good luck resulting from unplanned moments in which

proactive decisions lead to positive outcomes. Serendipity is the

hidden force in the world, and it is present all around us, from the

smallest day-to-day events, to life-changing, and sometimes world-

changing, breakthroughs.

However, only few of us—including many of the people you will

meet in this book—have deciphered this code and developed the

mindset needed to turn the unexpected into a success and a force for

good.

Once we realize that serendipity is not just about a coincidence

that happens to us but is actually a process of spotting and

connecting the dots do we start to see bridges where others see

gaps.
2
 Only then does serendipity start happening all the time in our

lives.

Then, the unexpected changes from being a threat to a constant

source of joy, of wonder, of meaning—and of sustained success. In a

world that has been running on a fight-or-flight lizard brain, in

which fear-mongering, populism, and uncertainty have taken over,

the mindsets and contexts that we are used to are simply not working

anymore. Developing a serendipity mindset and shaping the related

conditions becomes the essential life skill and capability for

ourselves, our children, and our organizations.

Imagine a world driven by curiosity, opportunity, and a sense of

connection, rather than by fear, scarcity, and jealousy. What would it

look like? A world in which enormous challenges like climate change

and social inequalities are being tackled by solutions that are bold

and up to the task.

In a fast-changing world in which many of the emerging problems

are complex and where much of our future will be driven by the

unexpected, developing a serendipity mindset becomes an

evolutionary necessity as well as an opportunity to identify what is

most important to us so that we can develop a true enthusiasm for

life.



Serendipity is a popular subject—but we know surprisingly little

about what specific, science-based methods we can adopt to create

conditions for serendipity in our lives. And we know little about how

this plays out in different contexts.

The Serendipity Mindset fills this gap. It stands on the shoulders

of giants, on science that explains how serendipity can unfold and on

anecdotal accounts of how we can nurture serendipity for ourselves

and others. Building on those stories and on research in the natural

and social sciences, as well as highlighting inspiring examples from

around the globe, this book offers a framework and exercises to help

you make fortunate surprises more likely to happen in life—and with

better outcomes.

This active perspective on serendipity—“smart luck,” if you will—

is thus different from the “luck of the draw,” the “plain” or “blind”

luck that just happens to us without effort.

If you aim to shape your own future and the future of people

around you—even if that future is impossible to predict—then this

book is for you. It gives a holistic, science-based insight into how

lucky (and unlucky) coincidences can be facilitated, leveraged, and

sustained—but never really emulated. It is the first comprehensive

science-based methodology and framework on how to develop a

serendipity mindset and the related conditions.

A serendipity mindset is both a philosophy of life that

many of the world’s most successful and joyful people have

turned to in order to create meaningful lives and a

capability that each of us can develop.

Along with conversations with individuals I call “serendipitors,”

this book draws on my decade-long experience as a researcher,

business consultant, university lecturer, codirector at the London

School of Economics Innovation Lab and at New York University’s

Global Economy Program, and my fifteen years of cultivating

serendipity in my own life. This is an interest I have pursued as the

cofounder of both the Sandbox Network, a community of inspiring

young people that is active in over twenty countries, and Leaders on

Purpose, a global organization that brings together high-impact

executives and policy makers. My advisory work with a broad range

of organizations and individuals—from one of China’s largest

companies to small community organizations around the world—has

given me access to a diverse range of people, and the opportunity to



witness serendipity in a wide range of situations and settings. Living

in a variety of places, from Moscow to Mexico City, has imbued in me

a deep appreciation for contextual nuances, which this book will

explore.

The Serendipity Mindset combines my own research with

colleagues at the London School of Economics, Harvard University,

the World Economic Forum, Strathmore Business School, and The

World Bank with the latest studies in neuroscience, psychology,

management, the arts, physics, and chemistry. Based on hundreds of

academic papers and over two hundred interviews and conversations

with a diverse range of people from all corners of the world, it offers

inspiring firsthand stories and experiences from individuals in all

walks of life—from former-drug-addicts-turned-teachers in the

impoverished Cape Flats in Cape Town to the filmmaker in New York

to the entrepreneur in Kenya to the waiter in London to the student

in Houston to over a dozen of the world’s most successful CEOs.
3

While each of these stories of embracing and leveraging the

unexpected is very different, as we will witness, their patterns are

very similar.

A Collision with Fate

While I can now discuss serendipity from different standpoints, my

journey to it and its power began with a personal incident in which

juvenile hubris met bad luck.

As an eighteen-year-old in Germany, I crashed my car into several

parked cars at a speed of more than 50 mph. Miraculously, I

survived, but the cars I hit were severely damaged, as was my own.

Until then I had never really believed stories about near-death

experiences. But my life really did flash before my eyes in the split

second before that collision, when my car was spinning out of control

and I felt absolutely powerless, certain that I would die.

In the days that followed I asked myself questions. Many

questions. “If I had died, who would have come to my funeral?”

“Who would have actually cared?” “Was it all worth it?” I realized

that I had been neglecting some of the most important parts of life,



like treasuring deep and lasting relationships and being proud of

doing something relevant and meaningful.

My narrow escape made me consider what my death would have

meant in terms of lost opportunities: the people I would not have

met, the ideas and dreams that I would never have explored, the

(serendipitous) events and encounters that would have been missed.

The accident and the realizations that came from it set me on a

journey to search for what life was really about.

I grew up in Heidelberg, a historic and romantic city in southern

Germany that, while beautiful, is a bit sleepy when you are a teenager

set on exploring what life is all about.

Ever since I can remember, I had always felt that I did not belong.

My family moved several times when I was young, so I was often “the

new kid” in school, and on the soccer club I was “the incomer.” The

skin problems I suffered back then were the icing on the cake.

My retreat was the coffee shop where I started to work when I was

sixteen. It was there that I began to feel I had found my tribe.

Working there as a waiter taught me a lot about human behavior and

group dynamics, such as how people treat you if they assume that

you’re “just a waiter,” and the value of physical work, of working

from 8 a.m. to 9 p.m. without a real break.

My boss at the coffee shop was an entrepreneur, and it wasn’t

long before I was helping him on different projects, from selling

imported T-shirts to driving cake deliveries as soon as I turned

eighteen. About that time I also started working part-time for a

market research company, asking people in Heidelberg’s main street

which size of sausages they would prefer to buy, and why. Would

they be open to buy salami instead of pastrami if it was cheaper?

I had lots of energy but I was never sure what to do with it. I tried

to create excitement wherever possible, and I tested all kinds of

boundaries in order to channel my energy. I veered between

extremes: spending time with a group of left-wing activists (during

my French/German-reggae phase) and going to clubs, while starting

to invest my work money in the stock market—my parents having

given, with hesitation, the bank authorization to deal with a minor.

(To this day, I have deep admiration for my parents, who handled my

rebellious streaks with grace and understanding.) I started to spend

more time on the telephone in my school’s basement to buy and sell

stocks than I did in the classroom.



—
I always enjoyed tapping in and out of these very different worlds—I

enjoyed them but never really felt at home. Naturally, these various

explorations did not help my grades. I was a terrible student—I was

in the 5 percent of the class that made the top 95 percent possible. I

had to repeat a year and was “offered the opportunity to change

schools”—a nice way of saying that I was expelled. The next school I

attended fortunately proved to be more understanding about my

rebellious streaks.

When I turned eighteen, I got my first car. It was exciting and I

transferred my hedonistic and overoptimistic attitude into my

driving style. I probably broke the city records in the number of

parking tickets one driver can accrue in a week and the number of

trash cans someone can knock over on the way to school.

Still, I felt in total control of life, of my destiny.

And then, one day, I pushed too far. The car accident shuttered

my confidence and sense of control.

The liberation that I had felt earlier on that sunny day when I was

hanging out with two close friends on Heidelberg’s Neckarwiese

turned into both shock at what I had done and relief that I had

managed to avoid becoming an accident statistic. My friends and I

had planned to get some food. We had taken two cars, and I was

behind my friend’s car in which he and my other friend were driving.

In my adolescent hubris, I tried to overtake the car. I still remember

looking over at my friend as I passed him in the opposite lane, and

him frantically waving at me and pointing to the traffic island in the

middle of the road ahead that I hadn’t seen. It’s a vivid memory: To

avoid hitting the island I turned the wheel fast, the car spun around a

couple of times, and I crashed into a line of parked cars.

My Volvo’s double-secured doors saved my life. The passenger

side was completely destroyed. I later learned that any other angle of

collision would probably have killed me. My friend who was a

passenger in the other car had initially wanted to ride with me but

he’d remembered he had left his jacket in the other car and so

changed his mind at quite literally the last second. If he hadn’t, he

would have been in that passenger seat.

I remember getting out of the car, amazed that I was still able to

walk. My friends and I exchanged a few words of disbelief as we tried



to grasp what had happened. What would we tell the police? My

parents?

While we waited for the police to arrive, I sat back in the wrecked

car, dizzy and exhausted. The police officer who arrived at the scene

and surveyed the wreckage was amazed I was still alive, with no

major injuries apart from light whiplash.

I wandered through the city that night in a strange state of bitter-

sweetness, not wanting to go home. I had survived, but I couldn’t

stop thinking about what could have happened. If I had died, would I

have made my family’s life a living hell? If my friend had ridden with

me, would I have killed him? How on earth could this happen? How

did I let it happen?

The old proverb that “death is life’s greatest motivator” started to

make a lot of sense to me. When you face death, you don’t worry

about how much money you have in the bank, how many cars you

have in the garage, how great last night’s clubbing experience was.

This all becomes meaningless and you try to understand what’s really

important, what life really is about.

Perhaps you’ve had a similar experience like this in your life. Or

another inflection point, incremental or radical, that changed your

perspective. Perhaps a toxic relationship that you needed to break

out from, an illness, or a job you wanted to leave?

The accident helped me start to turn my life around, and it gave

me a sense of direction. I applied to dozens of universities (given my

miserable school record, out of more than forty applications only

four universities accepted me). I started to channel my energy into

my studies, my relationships, and my work. I went on to cofound

several communities and organizations focused on enabling people

to live meaningful lives.

These ventures were themselves often the result of serendipitous

encounters. The more active I became, the more I started seeing the

patterns in my and other people’s lives, and later in my research.

When I started out with my PhD research at the London School of

Economics in 2009, I assumed it would be relatively separate from

the cultivating of serendipitous experiences in my personal life. The

research focused on how individuals and organizations can grow and

increase their social impact and meaning, which appeared quite

unconnected to serendipity at first. But to my surprise and delight,

the concept popped up over and over again. Many of the most



successful and joyful people I interviewed for my research appeared

intuitively to cultivate a force field—a “serendipity field”—that

allowed them to have more positive life outcomes than others who

started under similar conditions.

Connecting the dots—in this case, in hindsight—made me realize

that a way to combine these streams and passions would be to write

this book: a book that encompasses what I deeply believe in as a life

philosophy and a more realistic model of how life really unfolds.

Today, nothing makes me happier than to see the spark that

comes from two ideas or people who unexpectedly click—the joy of

serendipity. I have experienced it as a beautiful way to support

someone as they unleash their real potential, of exploring what’s

possible in a world in which we could adopt many different personas

and live many different lives. This is what cultivating serendipity is

all about—supporting people in their journey of discovering and

exploring who they are and who they can become.

The Serendipity Mindset is about recognizing that we can open

ourselves to the unexpected. And it is about being prepared and free

from the preconceptions that can stop us being the victims or

beneficiaries of luck (bad or good). We can nurture it, shape it, and

make it a tool for life. In the science of serendipity, luck can be

caught, coached, and created.
4
 This means that we can direct our

learning, skills, education, and training programs toward influencing

and mastering that process.

In part this involves removing barriers to serendipity, in our own

thinking process and in our lives and workplaces. We all know

instinctively about these practical barriers and how they kill

enthusiasm: senseless meetings, email overload, pointless memos to

be written or read. But it is just as much about developing a mindset

that allows us to use our skills and available resources to turn

unexpected discoveries into outcomes with real value.

This is not about developing a particular competence but about

nourishing a constantly evolving capability. It is about shifting from

being a passive recipient to becoming an active agent of our own

smart luck, about setting ourselves up to make unexpected change an

opportunity for success, and finding meaning and joy. The next step

is to develop the conditions—in our families, our communities, our

organizations—that allow serendipity to be nurtured and used to



create opportunities and value. This allows us to grow and harness

our serendipity field—all the dots that can potentially be connected.

This book guides you through the process of deciphering,

creating, and cultivating serendipity, step by step. It also tackles the

elephant in the room: If serendipity is inherently random, how can

we influence it?

Thus . . .

In this day and age, being successful and joyful is not about trying to

plan everything. In a world where we often cannot predict what will

happen tomorrow, the best we can do is to embrace unexpected

conditions and make the most out of the randomness of life.

The Serendipity Mindset is about what we can control: namely,

how to cultivate serendipity for ourselves and others. This powerful

mechanism for unleashing human potential demonstrates not only

that (smart) luck favors the prepared but also that there are ways in

which we can accelerate, nurture, and harness the positive

coincidences in our lives.

We can never abolish the importance of randomness, chance, and

coincidence in life or in business, but this book will help you

transform those things from being uncontrollable forces into tools

you can leverage for personal or greater good. Then you will start to

see and create serendipity everywhere.

Naturally, we are all busy, and few of us have the time to change

our lives completely all at once—which is why the book is peppered

with examples of small, immediate adjustments that will directly

make a difference in your day-to-day experiences, allowing you to

live a more meaningful, joyful, inspiring, and successful life.



BIBLIOGRAPHY

Adamson, R. E., and Taylor, D. W., 1954. Functional Fixedness as Related to Elapsed Time

and to Set. Journal of Experimental Psychology, 47(2): 122–26.

Adner, R., and Kapoor, R., 2010. Value Creation in Innovation Ecosystems: How the

Structure of Technological Interdependence Affects Firm Performance in New

Technology Generations. Strategic Management Journal, 31(3): 306–33.

Aknin, L. B., Dunn, E. W., Sandstrom, G. M., and Norton, M. I., 2013. Does Social

Connection Turn Good Deeds into Good Feelings? On the Value of Putting the

‘Social’ in Prosocial Spending. International Journal of Happiness and

Development, 1(2): 155–71.

Alesina, A., Glaeser, E., and Sacerdote, B., 2001. Why Doesn’t the US Have a European-Style

Welfare System? Brookings Papers on Economic Activity, 3(1): 1–66.

Allen, T. J., and Marquis, D.G., 1964. Positive and Negative Biasing Sets: The Effects of

Prior Experience on Research Performance. Administrative Science Quarterly,

35(4): 604–33.

Alstyne, M., Parker, G., and Choudary, S., 2016. Pipelines, Platforms and the New Rules of

Strategy. Harvard Business Review, 22 April.

Altshuller, G., 1998. 40 Principles: TRIZ Keys to Technical Innovation. Worcester, MA:

Technical Innovation Center.

Amabile, T., Conti, R., Coon, H., Lazenby, J., and Herron, M., 1996. Assessing the Work

Environment for Creativity. Academy of Management Journal, 39(5): 1154–84.

Andre, P., Cazavan-Jeny, A., Dick, W., Richard, C., and Walton, P., 2009. Fair Value

Accounting and the Banking Crisis in 2008: Shooting the Messenger. Accounting in

Europe, 6(1): 3–24.

Andriani, P., Ali, A., and Mastrogiorgio, M., 2017. Measuring Exaptation and Its Impact on

Innovation, Search and Problem Solving. Organization Science, 28: 320–38.

Andriani, P., and Cattani, G., 2016. Exaptation as Source of Creativity, Innovation and

Diversity: Introduction to the Special Section. Industrial and Corporate Change,

25(1): 115–31.

AoK Fehlzeiten Report, 2018 (WIdO, Universitaet Bielefeld, Beuth Hochschule fuer

Technik); www.wiwo.de/erfolg/beruf/fehlzeiten-report-sinnlose-arbeit-macht-

krank/22993760.html.

Arnon, R., and Kreitler, S., 1984. Effects of Meaning Training on Overcoming Functional

Fixedness. Current Psychological Research and Reviews, 3(4): 11–24.

http://www.wiwo.de/erfolg/beruf/fehlzeiten-report-sinnlose-arbeit-macht-krank/22993760.html


Asch, S. E., 1951. Effects of Group Pressure Upon the Modification and Distortion of

Judgments, in H. Guetzkow (ed.), Groups, Leadership and Men. Pittsburgh, PA:

Carnegie Press, 222–36.

Austin, R. D., Devin, L., and Sullivan, E. E., 2012. Accidental Innovation: Supporting

Valuable Unpredictability in the Creative Process. Organization Science, 23(5):

1505–22.

Ayton, P., and Fischer I., 2004. The Hot Hand Fallacy and the Gambler’s Fallacy: Two Faces

of Subjective Randomness? Memory and Cognition, 32(8): 1369–78.

Bacon, B., Daizullah, N., Mulgan, G., and Woodcraft, S., 2008. Transformers: How Local

Areas Innovate to Address Changing Social Needs. London: NESTA.

Baldwin, C., and von Hippel, E., 2011. Modeling a Paradigm Shift: From Producer

Innovation to User and Open Collaborative Innovation. Organization Science,

22(6): 1399–417.

Bandura, A., 2006. Toward a Psychology of Human Agency. Perspectives on Psychological

Science, 1(2): 164–80.

Barber, B., and Fox, R. C., 1958. The Case of the Floppy-Eared Rabbits: An Instance of

Serendipity Gained and Serendipity Lost. American Journal of Sociology, 64(2):

128–36.

Barber, R. K., and Merton, E., 2006. The Travels and Adventures of Serendipity: A Study in

Sociological Semantics and the Sociology of Science. Princeton, NJ: Princeton

University Press.

Barnett, W. P., 2008. The Red Queen Among Organizations: How Competitiveness

Evolves. Princeton, NJ: Princeton University Press.

Barnsley, R. H., Thompson, A. H., and Barnsley, P. E., 1985. Hockey Success and Birth-

Date: The Relative Age Effect. Canadian Association for Health, Physical Education

and Recreation Journal, 51(1): 23–28.

Baron, R. A., 2008. The Role of Affect in the Entrepreneurial Process. Academy of

Management Review, 33(2): 328–40.

Beale, R., 2007. Supporting Serendipity: Using Ambient Intelligence to Augment User

Exploration for Data Mining and Web Browsing. International Journal of Human-

Computer Studies, 65: 421–33.

Bebchuk, L. A., and Fried, J. M., 2009. Paying for Long-Term Performance. University of

Pennsylvania Law Review, 158: 1915–59.

Bédard, J., and Chi, M. T. H., 1992. Expertise. Current Directions in Psychological Science,

1(4): 135–9.

Beitman, B., 2016. Connecting with Coincidence: The New Science for Using Synchronicity

and Serendipity in Your Life. Boca Raton, FL: Health Communications.

Bénabou, R., and Tirole, J., 2006. Incentives and Prosocial Behavior. American Economic

Review, 96(5): 1652–78.

Benjamin, D. J., Heffetz, O., Kimball, M. S., and Szembrot, N., 2014. Beyond Happiness and

Satisfaction: Toward Well-Being Indices Based on Stated Preference. American

Economic Review, 104(9): 2698–2735.



Bindl, U. K., Parker, S. K., Totterdell, P., and Hagger-Johnson, G., 2012. Fuel of the Self-

Starter: How Mood Relates to Proactive Goal Regulation. Journal of Applied

Psychology, 97(1): 134–50.

Biondo, A. E., Pluchino, A., Rapisarda, A., and Helbing, D., 2013. Reducing Financial

Avalanches by Random Investments. Physical Review, 6, September.

Birdi, K. S., 2005. No Idea? Evaluating the Effectiveness of Creativity Training. Journal of

European Industrial Training, 29(2): 102–11.

Borja, M. C., and Haigh, J., 2007. The Birthday Problem. Significance, 4(3): 124–7.

Boyd, W. 1998. Armadillo: A Novel. New York: Vintage.

Bradley, S. E. K., and Casterline, J. B., 2014. Understanding Unmet Need: History, Theory

and Measurement. Studies in Family Planning, 45(2): 123–50.

Brafman, O., and Beckstrom, R., 2006. The Starfish and the Spider: The Unstoppable

Power of Leaderless Organizations. New York: Penguin.

Bridgman, T., Cummings, S., and Ballard, J., 2019. Who Built Maslow’s Pyramid? A History

of the Creation of Management Studies’ Most Famous Symbol and Its Implications

for Management Education. Academy of Management Learning and Education,

18(1): 81–98.

Brown, S., 2005. Science, Serendipity and Contemporary Marketing Condition. European

Journal of Marketing, 39: 1229–34.

Bunge, M., 1996. Finding Philosophy in Social Science. New Haven, CT: Yale University

Press.

Burgelman, R. A., 2003. Practice and You Get Luckier. European Business Forum, 1(16):

38–39.

Burt, R., 2004. Structural Holes and Good Ideas. American Journal of Sociology, 110(2):

349–99.

Busch, C., 2012. Building and Sustaining Impact Organizations. TEDxLSE;

www.youtube.com/watch?v=mfGb1qZ7bW0.

———. 2014. Substantiating Social Entrepreneurship Research: Exploring the Potential of

Integrating Social Capital and Networks Approaches. International Journal of

Entrepreneurial Venturing, 6(1): 69–84.

———. 2018. How to Make Serendipity Happen at Work. Geneva: World Economic Forum;

www.weforum.org/agenda/2018/07/how-to-make-serendipity-happen-at-work/

———. 2019. Fit for the Future: Integrating Profit and Purpose at Scale. In Gyori, C., Gyori,

B., and Kazakova, T. (eds), Purpose-Driven Leadership for the 21st Century: How

Corporate Purpose Is Fundamental to Reimagining Capitalism. London: Leaders

on Purpose.

Busch, C., and Barkema, H. G., 2016. How and Why Does the Network of Social

Entrepreneurs in Low-Income Contexts Influence Performance? Academy of

Management Proceedings, 2018(1).

———, 2017. Scaling Bricolage in the Context of Deep Poverty. Academy of Management

Proceedings, 2017(1).

http://www.youtube.com/watch?v=mfGb1qZ7bW0
http://www.weforum.org/agenda/2018/07/how-to-make-serendipity-happen-at-work/


———, 2019. Social Entrepreneurs as Network Orchestrators. In George, G., Tracey, P.,

Baker, T., and Havovi, J., (eds.), Handbook of Inclusive Innovation. London:

Edward Elgar, 464–86.

———, 2020. Planned Luck: How Incubators Can Facilitate Serendipity for Nascent

Entrepreneurs through Fostering Network Embeddedness. Entrepreneurship

Theory & Practice (forthcoming).

Busch, C., and Lup, D., 2013. The Role of Communities in Social Innovation. Paper

presented at the International Social Innovation Research Conference, Said

Business School, University of Oxford.

Busch, C., and Mudida, R., 2018. Transcending Homophily: Navigating Institutional Change

in Ethnically Fragmented Societies. Academy of Management Proceedings,

2018(1).

Busenitz, L. W., 1996. Research on Entrepreneurial Alertness. Journal of Small Business

Management, 34(4): 35–44.

Byrne, D., 2005. Complexity, Configurations and Cases. Theory, Culture and Society, 22(5):

95–111.

Cain, S., 2013. Quiet: The Power of Introverts in a World That Can’t Stop Talking. New

York: Broadway Books.

Camerer, C., and Lovallo, D. A. N., 1999. Overconfidence and Excess Entry: An

Experimental Approach. American Economic Review, 89(1): 306–18.

Carpenter, E., 2015. Art of Creation: Essays on the Self and Its Powers (Classic Reprint).

London: Forgotten Books.

Catmull, E., 2008. How Pixar Fosters Collective Creativity. Harvard Business Review,

September.

Chalmers, A., 1982. What Is This Thing Called Science? (2nd ed.) St Lucia: University of

Queensland Press.

Chanan, G., and Miller, C., 2010. The Big Society: How It Could Work: A Positive Idea at

Risk from Caricature. PACES; http://www.pacesempowerment.co.uk.

Chen, L. Y., 2016. Tencent Using Internal Competition in App Push:

www.bloomberg.com/news/videos/2016-09-14/tencent-using-internal-

competition-in-app-push.

Chopra, D., 1994. Seven Spiritual Laws of Success. San Rafael, CA: Amber-Allen.

Christoff, K., Gordon, A. M., Smallwood, J., Smith, R., and Schooler, J. W., 2009.

Experience Sampling During fMRI Reveals Default Network and Executive System

Contributions to Mind Wandering. Proceedings of the National Academy of

Sciences, 106(21): 8719–24.

Churchill, J., von Hippel, E., and Sonnack, M., 2009. Lead User Project Handbook: A

Practical Guide for Lead User Project Teams;

https://evhippel.files.wordpress.com/2013/08/lead-user-project-handbook-full-

version.pdf.

Cialdini, R. B., 1984. Influence: The Psychology of Persuasion. New York: HarperBusiness.

http://www.pacesempowerment.co.uk/
http://www.bloomberg.com/news/videos/2016-09-14/tencent-using-internal-competition-in-app-push
https://evhippel.files.wordpress.com/2013/08/lead-user-project-handbook-full-version.pdf


Clegg, S. R., Vieira da Cunha, J., and Pina e Cunha, M., 2002. Management Paradoxes: A

Relational View. Human Relations, 55(5): 483–503.

Coad, A., 2009. The Growth of Firms: A Survey of Theories and Empirical Evidence.

Cheltenham: Edward Elgar.

Cohen, M. D., March, J. G., and Olsen, J. P., 1972. A Garbage Can Model of Organizational

Choice. Administrative Science Quarterly, 17(1): 1–25.

Conboy, K., 2009. Agility from First Principles: Reconstructing the Concept of Agility in

Information Systems Development. Information Systems Research, 20(3): 329–54.

Conrad, K., 1958. Die beginnende Schizophrenie. Versuch einer Gestaltanalyse des Wahns

[The Onset of Schizophrenia: An Attempt to Form an Analysis of Delusion].

Stuttgart: Georg Thieme Verlag.

Copeland, S. M., 2017. Unexpected Findings and Promoting Monocausal Claims, a

Cautionary Tale. Journal of Evaluation in Clinical Practice, 23(5): 1055–61.

———, 2018. “Fleming leapt upon the unusual like a weasel on a vole”: Challenging the

Paradigms of Discovery in Science. Perspectives on Science, 26(6): 694–721.

Cornelissen, J. P., and Durand, R., 2012. Moving Forward: Developing Theoretical

Contributions in Management Studies. Journal of Management Studies, 51(6):

995–1022.

Cosmelli, D., and Preiss, D. D., 2014. On the Temporality of Creative Insight: A

Psychological and Phenomenological Perspective. Frontiers in Psychology, 5(1184):

1–6.

Crant, J., 2000. Proactive Behavior in Organizations. Journal of Management, 26(3): 435–

62.

Crawford, L., 1984. Viktor Shklovskij: Différance in Defamiliarization. Comparative

Literature, 36(3): 209–19.

Czarniawska-Joerges, B., 2014. A Theory of Organizing. Cheltenham: Edward Elgar.

D’Souza, S., and Renner, D., 2016. Not Knowing: The Art of Turning Uncertainty into

Opportunity. London: LID Publishing.

Dane, E., 2010. Paying Attention to Mindfulness and Its Effects on Task Performance in the

Workplace. Journal of Management, 37(4): 997–1018.

Danneels, E., 2011. Trying to Become a Different Type of Company: Dynamic Capability at

Smith Corona. Strategic Management Journal, 32(1): 1–31.

David, S., 2016. Emotional Agility: Get Unstuck, Embrace Change, and Thrive in Work and

Life. New York: Avery.

Davis, M. S., 1971. That’s Interesting! Towards a Phenomenology of Sociology and a

Sociology of Phenomenology. Philosophy of the Social Sciences, 1: 309–44.

Davis, M. C., Leach, D. J., and Clegg, C. W., 2011. The Physical Environment of the Office:

Contemporary and Emerging Issues. In Hodgkinson, G. P., and, J. K. Ford (eds.),

International Review of Industrial and Organizational Psychology, 26: 193–237.

De Bono, E., 1985. Six Thinking Hats: An Essential Approach to Business Management.

London: Little, Brown.



———, 1992. Serious Creativity: Using the Power of Lateral Thinking to Create New Ideas.

New York: HarperBusiness.

———, 2015. Serious Creativity: How to Be Creative Under Pressure and Turn Ideas into

Action. London: Random House.

De Rond, M., 2014. The Structure of Serendipity. Culture and Organization, 20(5): 342–58.

De Rond, M., Moorhouse, A., and Rogan, M., 2011. Make Serendipity Work for You;

https://hbr.org/2011/02/make-serendipity-work.

De Rond, M., and Morley, I., 2009. Serendipity. Cambridge: Cambridge University Press.

Delanty, G., Giorgi, L., and Sassatelli, M. (eds.), 2013 (reprint). Festivals and the Cultural

Public Sphere. London: Routledge.

Denrell, J., 2003. Vicarious Learning, Undersampling of Failure, and the Myths of

Management. Organization Science, 14(3): 227–43.

Denrell, J., Fang, C., and Liu, C., 2015. Chance Explanations in the Management Sciences.

Organization Science, 26(3): 923–40.

———, 2019. In Search of Behavioral Opportunities from Misattributions of Luck. Academy

of Management Review (in press).

Denrell, J., Fang, C., and Winter, S. G., 2003. The Economics of Strategic Opportunity.

Strategic Management Journal, Special Issue 24(10): 977–90.

Denrell, J., Fang, C., and Zhao, Z., 2013. Inferring Superior Capabilities from Sustained

Superior Performance: A Bayesian Analysis. Strategic Management Journal, 34(2):

182–96.

Denrell, J., and March, J., 2001. Adaptation as Information Restriction: The Hot Stove

Effect. Organization Science 12(5): 523–38.

Derrida, J., 1982. Margins of Philosophy (1st British ed.). Belfast: Prentice Hall/Harvester

Wheatsheaf.

Dew, N., 2009. Serendipity in Entrepreneurship. Organization Studies, 30(7): 735–53.

Diaz de Chumaceiro, C. L., 2004. Serendipity and Pseudoserendipity in Career Paths of

Successful Women: Orchestra Conductors. Creativity Research Journal, 16(2–3):

345–56.

Dillon, R. L., and Tinsley, C. H., 2008. How Near-Misses Influence Decision Making Under

Risk: A Missed Opportunity for Learning. Management Science, 54(8): 1425–40.

Doidge, N., 2007. The Brain That Changes Itself: Stories of Personal Triumph from the

Frontiers of Brain Science. New York: Viking.

Duckworth, A., 2016. Grit: The Power of Passion and Perseverance. New York: Scribner.

Dunbar, K., and Fugelsang, J., 2005. Causal Thinking in Science: How Scientists and

Students Interpret the Unexpected. In Gorman, M. E., Tweney, R. D., Gooding, D.,

and Kincannon, A., (eds.), Scientific and Technological Thinking. Mahwah, NJ:

Lawrence Erlbaum, 57–79.

Duncker, K., 1945. On Problem Solving. Psychological Monographs, 58(5): i–113.

Dunn, E. W., Aknin, L. B., and Norton, M. I., 2008. Spending Money on Others Promotes

Happiness. Science, 319(5870): 1687–88.

https://hbr.org/2011/02/make-serendipity-work


Durand, R., and Vaara, E., 2009. Causation, Counterfactuals and Competitive Advantage.

Strategic Management Journal, 30(12): 1245–64.

Dweck, C., 2006. Mindset: The New Psychology of Success. New York: Random House.

Eagle, N., Macy, M., and Claxton, R., 2010. Network Diversity and Economic Development.

Science, 328(5981): 1029–31.

Edmondson, A., 1999. Psychological Safety and Learning Behavior in Work Teams.

Administrative Science Quarterly, 44(2): 350–83.

Eisenstein, S., 1969. Film Form: Essays in Film Theory by Sergei Eisenstein. New York:

Harcourt.

Elfring, T., and Hulsink, W., 2003. Networks in Entrepreneurship: The Case of High-

Technology Firms. Small Business Economics, 21(4): 409–22.

Emirbayer, M., and Mische, A., 1998. What Is Agency? American Journal of Sociology, 103:

962–1023.

Engel, Y., Kaandorp, M., and Elfring, T., 2017. Toward a Dynamic Process Model of

Entrepreneurial Networking Under Uncertainty. Journal of Business Venturing, 32:

35–51.

Erdelez, S., 1999. Information Encountering: It’s More Than Just Bumping into

Information. American Society for Information Science, 25: 25–29.

Ericsson, K. A., and Staszewski, J. J., 1989. Skilled Memory and Expertise: Mechanisms of

Exceptional Performance. In Klahr, D., and Kotovsky, K. (eds.), Complex

Information Processing: The Impact of Herbert A. Simon. Hillsdale, NJ: Erlbaum,

235–67.

Ernst and Young, 2016. The Upside of Disruption: Megatrends Shaping, 2016 and Beyond;

https://assets.ey.com/content/dam/ey-sites/ey-com/en_gl/topics/disruption/ey-

megatrends-final-onscreen.pdf.

Fan, J., Zhang, J., and Yu, K., 2012. Vast Portfolio Selection with Gross-Exposure

Constraints. Journal of the American Statistical Association, 107: 498, 592–606.

Felin, F., and Zenger, T. R., 2015. Strategy, Problems and a Theory for the Firm.

Organization Science, 27(1): 207–21.

Ferré, J., Brown, S. D., and Rius, F. X., 2001. Improved Calculation of the Net Analyte

Signal in Inverse Multivariate Calibration. Journal of Chemometrics, 15(6): 537–53.

Fildes, R., Goodwin, P., Lawrence, M., and Nikolopoulos, K., 2009. Effective Forecasting

and Judgmental Adjustments: An Empirical Evaluation and Strategies for

Improvement in Supply-Chain Planning. International Journal of Forecasting,

25(1): 3–23.

Fine, G. A., and Deegan, J. G., 1996. Three Principles of Serendip: Insight, Chance and

Discovery in Qualitative Research. International Journal of Qualitative Studies in

Education, 9(4): 434–47.

Fisher, R., Ury, W. L., and Patton, B., 2011. Getting to Yes: Negotiating Agreement Without

Giving In. New York: Penguin.

Fleming, L., and Sorenson, O., 2004. Science as a Map in Technological Search. Strategic

Management Journal, 25(8–9): 909–28.

https://assets.ey.com/content/dam/ey-sites/ey-com/en_gl/topics/disruption/ey-megatrends-final-onscreen.pdf


Flick, U., 2009. An Introduction to Qualitative Research (4th ed.). London: Sage.

Foster, A., and Ford, N., 2003. Serendipity and Information Seeking: An Empirical Study.

Journal of Documentation, 59(3): 321–40.

Frank, R., 2016. Success and Luck: Good Fortune and the Myth of Meritocracy. Princeton,

NJ: Princeton University Press.

Garriga, H., von Krogh, G., and Spaeth, S., 2013. How Constraints and Knowledge Impact

Open Innovation. Strategic Management Journal, 34(9): 1134–44.

Garud, R., Hardy, C., and Maguire, S., 2007. Institutional Entrepreneurship as Embedded

Agency: An Introduction to the Special Issue. Organization Studies, 28(7): 957–69.

Gentner, D., and Markman, A. B., 1997. Structure Mapping in Analogy and Similarity.

American Psychologist, 52(1): 45–56.

German, T. P., and Barrett, H. C., 2005. Functional Fixedness in a Technologically Sparse

Culture. Psychological Science 16(1): 1–5.

German, T. P., and Defeyter, M. A., 2000. Immunity to Functional Fixedness in Young

Children. Psychonomic Bulletin and Review, 7(4): 707–12.

Geroski, P. A., 2005. Understanding the Implications of Empirical Work on Corporate

Growth Rates. Managerial and Decision Economics, 26(2): 129–38.

Gesteland, R. R., 2005. Cross-Cultural Business Behavior. Copenhagen: Copenhagen

Business School Press.

Ghemawat, P., and Levinthal, D. A., 2008. Choice Interactions and Business Strategy.

Management Science, 54(9): 1638–51.

Gick, M. L., and Holyoak, K. J., 1980. Analogical Problem Solving. Cognitive Psychology,

12(3): 306–55.

Gilbert, D. T., and Malone, P. S., 1995. The Correspondence Bias. Psychological Bulletin,

117(1): 21–38.

Gilbert, J., and Knight, R., 2017. Dirt Is Good: The Advantage of Germs for Your Child’s

Developing Immune System. London: St Martin’s Press.

Gilchrist, A., 2009. The Well-Connected Community (2nd ed.). Cambridge: Polity Press.

Gilhooly, K. J., and Murphy, P., 2005. Differentiating Insight from Non-Insight Problems.

Thinking and Reasoning, 11(3): 279–302.

Gladwell, M., 2008. Outliers: The Story of Success. London: Allen Lane.

Glaser, B. G., and Strauss, A. L., 1967. The Discovery of Grounded Theory. Chicago: Aldine.

Goldstein, D. G., and Gigerenzer, G., 2002. Models of Ecological Rationality: The

Recognition Heuristic. Psychological Review, 109(1): 75–90.

Gould, R. V., 2002. The Origins of Status Hierarchies: A Formal Theory and Empirical Test.

American Journal of Sociology, 107(5): 1143–78.

Gould, S. J., and Vrba, E. S., 1982. Exaptation—A Missing Term in the Science of Form.

Paleobiology, 8(1): 4–15.

Graebner, M. E., 2004. Momentum and Serendipity: How Acquired Leaders Create Value in

the Integration of Technology Firms. Strategic Management Journal, 25(89): 751–

77.



Granovetter, M. S., 1973. The Strength of Weak Ties. American Journal of Sociology, 78(6):

1360–80.

Grant, A., 2014. Give and Take: Why Helping Others Drives Our Success. New York:

Penguin.

———, 2015. No, You Can’t Pick My Brain, But I’ll Talk to You Anyway;

www.huffingtonpost.com/adam-grant/no-you-cant-pick-my-

brain_b_8214120.html.

———, 2017. Originals: How Non-Conformists Move the World. New York: Penguin.

Gromet, D. M., Hartson, K. A., and Sherman, D. K., 2015. The Politics of Luck: Political

Ideology and the Perceived Relationship Between Luck and Success. Journal of

Experimental Social Psychology, 59: 40–46.

Grønbæk, K., 1989. Rapid Prototyping with Fourth Generation Systems: An Empirical

Study. DAIMI Report Series 17(270).

Gummere, R. M., 1989. Seneca Epistulae Morales. Boston: Loeb.

Guy, J. H., Deakin, G. B., Edwards, A. M., Miller, C. M., and Pyne, D. B., 2014. Adaptation to

Hot Environmental Conditions: An Exploration of the Performance Basis,

Procedures and Future Directions to Optimise Opportunities for Elite Athletes.

Sports Medicine, 45(3): 303–11.

Gyori, B., 2018. Creating Kismet: What Artists Can Teach Academics About Serendipity. In

Goggin, M. D., and Goggin, P. N. (eds.), Serendipity in Rhetoric, Writing and

Literacy Research. Louisville, CO: Utah State University Press, 247–56.

Gyori, B. Gyori, C., and Kazakova, T. (eds.). Leaders on Purpose Study 2019: Purpose-driven

Leadership for the 21st-Century—How Corporate Purpose Is Fundamental to

Reimagining Capitalism. London: Leaders on Purpose.

Gyori, C., Sharp, L., Busch, C., Brahmam, M., Kazakova, T., Gyori, B. (eds.). Leaders on

Purpose CEO Study 2018: Purpose-Driven Leadership for the 21st Century—North

Star. Washington, DC: Leaders on Purpose.

Hadjikhani, N., Kveraga, K., Naik, P., and Ahlfors, S. P., 2009. Early (M170) Activation of

Face-Specific Cortex by Face-Like Objects. Neuroreport, 20(4): 403–7.

Hagel III, J., Brown, J., and Davison, L. 2012. The Power of Pull. New York: Basic Books.

Hall, E. T., 1976. Beyond Culture. New York: Anchor Books/Doubleday.

Hallen, B. L., and Eisenhardt, K. M., 2012. Catalyzing Strategies and Efficient Tie

Formation: How Entrepreneurial Firms Obtain Investment Ties. Academy of

Management Journal, 55(1): 35–70.

Hannan, M. T., Pólos, L., and Carroll, G. R., 2003. Cascading Organizational Change.

Organization Science, 14(5): 463–82.

Hargadon, A. B., and Bechky, B. A., 2006. When Collections of Creatives Become Creative

Collectives: A Field Study of Problem Solving at Work. Organization Science, 17(4):

484–500.

Hargadon, A., and Sutton, R. I., 1997. Technology Brokering and Innovation in a Product

Development Firm. Administrative Science Quarterly, 42(4): 716–49.

http://www.huffingtonpost.com/adam-grant/no-you-cant-pick-my-brain_b_8214120.html


Harrison, J. R., and March, J. G., 1984. Decision Making and Postdecision Surprises.

Administrative Science Quarterly, 29(1): 26–42.

Heinstroem, J., 2006. Psychological Factors Behind Incidental Information Acquisition.

Library and Information Science Research, 28: 579–94.

Henderson, A. D., Raynor, M. E., and Ahmed, M., 2012. How Long Must a Firm Be Great to

Rule Out Chance? Benchmarking Sustained Superior Performance Without Being

Fooled by Randomness. Strategic Management Journal, 33(4): 387–406.

Hernando, A., Villuendas, D., Vesperinas, C., Abad, M., and Plastino, A., 2009. Unravelling

the Size Distribution of Social Groups with Information Theory on Complex

Networks. The European Physical Journal B, 76(1): 87–97.

Herndon, T., Ash, M., and Pollin, R., 2014. Does High Public Debt Consistently Stifle

Economic Growth? A Critique of Reinhart and Rogoff. Cambridge Journal of

Economics, 38(2): 257–79.

Hewstone, M., 1989. Causal Attribution: From Cognitive Processes to Collective Beliefs.

London: Wiley-Blackwell.

Hilary, G., and Menzly, L., 2006. Does Past Success Lead Analysts to Become

Overconfident? Management Science, 52(4): 489–500.

Hofstede, G., 1984. Culture’s Consequences: International Differences in Work-Related

Values. Newbury Park, CA: Sage.

Hogarth, R. M., and Makridakis, S., 1981. Forecasting and Planning: An Evaluation.

Management Science, 27(2): 115–38.

House, R. J., Hanges, P. J., Javidan, M., Dorfman, P. W., and Gupta, V., 2004. Culture,

Leadership and Organizations: The GLOBE Study of 62 Societies. Thousand Oaks,

CA: Sage.

Hsieh, C., Nickerson, J.A., and Zenger, T. R., 2007. Opportunity Discovery, Problem Solving

and a Theory of the Entrepreneurial Firm. Journal of Management Studies, 44(7):

1255–77.

Huldtgren, A., 2014. Design for Values in ICT. In van den Hoven, J., Vermaas, P., and van

de Poel, I. (eds.), Handbook of Ethics, Values and Technological Design. Dordrecht:

Springer, 1–24.

Huldtgren, A., Mayer, C., Kierepka, O., and Geiger, C., 2014. Towards Serendipitous Urban

Encounters with SoundtrackOfYourLife. Proceedings of the 11th Conference on

Advances in Computer Entertainment Technology. New York: ACM.

Isaacson, W., 2011. Steve Jobs. New York: Simon and Schuster.

Isen, A. M., Daubman, K. A., and Nowicki, G. P., 1987. Positive Affect Facilitates Creative

Problem Solving. Journal of Personality and Social Psychology, 52(6): 1122–31.

Ishikawa, K., 1968. International Electrotechnical Commission, 2006. Fault Tree Analysis

(FTA), International Standard IEC 61025. Geneva: IEC, Geneva.

Iyengar, S. S., and Lepper, M. R., 2000. When Choice Is Demotivating: Can One Desire Too

Much of a Good Thing? Journal of Personality and Social Psychology, 79(6): 995–

1006.



Jaekel, P., 2018. Why We Hear Voices in Random Noise; http://nautil.us/blog/why-we-

hear-voices-in-random-noise, retrieved August 2018.

Jeppesen, L. B., and Lakhani, K. R., 2010. Marginality and Problem-Solving Effectiveness in

Broadcast Search. Organizational Science, 21(5): 1016–33.

Jung, C. G., 2010. Synchronicity: An Acausal Connecting Principle. (From Vol. 8 of The

Collected Works of C. G. Jung). Princeton: Princeton University Press.

Kahneman, D., 2011. Thinking, Fast and Slow. London: Penguin.

Kahneman, D., and Miller, D. T., 1986. Norm Theory: Comparing Reality to Its Alternatives.

Psychological Review, 93(2): 136–53.

Kapoor, R., and Agarwal, S., 2017. Sustaining Superior Performance in Business

Ecosystems: Evidence from Application Software Developers in the iOS and Android

Smartphone Ecosystems. Organization Science, 28(3): 531–51.

Kasarda, J., and Lindsay, G., 2012. Aerotropolis: The Way We’ll Live Next. London:

Penguin.

Katz, D. M., Bommarito II, M. J., and Blackman, J., 2017. A General Approach for

Predicting the Behavior of the Surpreme Court of the United States. Plos One, 12(4):

1–18.

Khan, W., 1990. Psychological Conditions of Personal Engagement and Disengagement at

Work. Academy of Management Journal, 33(4): 692–724.

Kirzner, I., 1979. Perception, Opportunity, and Profit. Chicago: University of Chicago Press.

Klein, G., and Lane, C., 2014. Seeing What Others Don’t. Grand Haven, MI: Brilliance

Audio.

Kolb, B., and Gibb, R., 2011. Brain Plasticity and Behaviour in the Developing Brain.

Journal of the Canadian Academy of Child and Adolescent Psychiatry, 20(4): 265–

76.

Kornberger, M., Clegg, S. R., and Rhodes, C., 2005. Learning/Becoming/Organizing.

Organization, 12(2): 147–67.

Krumholz, H. M., Curry, L. A., and Bradley, E. H., 2011. Survival After Acute Myocardial

Infarction (SAMI) Study: The Design and Implementation of a Positive Deviance

Study. American Heart Journal, 162(6): 981–87.

Kurup, U., Bignoli, P. G., Scally, J. R., and Cassimatis, N. L., 2011. An Architectural

Framework for Complex Cognition. Cognitive Systems Research, 12(3–4): 281–92.

Laird, J. D., Wagener, J., Halal, M., and Szegda, M., 1982. Remembering What You Feel:

Effects of Emotion on Memory. Journal of Personality and Social Psychology,

42(2): 646–57.

Laloux, F., 2014. Reinventing Organizations: A Guide to Creating Organizations Inspired

by the Next Stage of Human Consciousness. Millis, MA: Nelson Parker.

Langer, E. J., 1989. Mindfulness. Cambridge, MA: Addison-Wesley Reading.

Laursen, K., and Salter, A. J., 2006. Open for Innovation: The Role of Openness in

Explaining Innovation Performance Among UK Manufacturing Firms. Strategic

Management Journal, 27(2):131–50.

http://nautil.us/blog/why-we-hear-voices-in-random-noise


Leaders on Purpose, 2019. The CEO Study; www.leadersonpurpose.com/the-ceo-study.

Lehrer, J., 2011. Steve Jobs: “Technology Alone is Not Enough.” New Yorker, October 7.

Lederman, L., and Teresi, D., 1993. The God Particle: If the Universe is the Answer, What

Is the Question? Boston: Houghton Mifflin.

Lessig, L., 2008. Remix: Making Art and Commerce Thrive in the Hybrid Economy. New

York: Bloomsbury Academic.

Levinthal, D., and Posen, H. E., 2007. Myopia of Selection: Does Organizational Adaptation

Limit the Efficacy of Population Selection? Administrative Science Quarterly,

52(4): 586–620.

Levy, M., 2003. Are Rich People Smarter? Journal of Economic Theory, 110(1): 42–64.

Lewis, W. S., 1965. Foreword to Remer, T. G. (ed.), Serendipity and the Three Princes, from

the Peregrinaggio of 1557. Norman: University of Oklahoma Press.

Liang, R. H., 2012. Designing for Unexpected Encounters with Digital Products: Case

Studies of Serendipity as Felt Experience. International Journal of Design, 6(1):

41–58.

Liu, C., and de Rond, M., 2014. Good Night and Good Luck: Perspectives on Luck in

Management Scholarship. Academy of Management Annals, 10(1): 1–56.

Lorenz, J., Rauhut, H., Schweitzer, F., and Helbing, D., 2011. How Social Influence Can

Undermine the Wisdom of Crowd Effect. Proceedings of the National Academy of

Sciences, 108(22): 9020–25.

Luke, D., 2011. Experiential Reclamation and First Person Parapsychology. Journal of

Parapsychology, 75: 185–99.

Lynn, F. B., Podolny, J. M., and Tao, L., 2009. A Sociological (De)Construction of the

Relationship Between Status and Quality. American Journal of Sociology, 115(3):

755–804.

Madsen, P. M., and Desai, V., 2010. Failing to Learn? The Effects of Failure and Success on

Organizational Learning in the Global Orbital Launch Vehicle Industry. Academy of

Management Journal, 53(3): 451–76.

Makri, S., and Blandford, A., 2012. Coming Across Information Serendipitously—Part 1.

Journal of Documentation, 68(5): 684–705.

Makri, S., Blandford, A., Woods, M., Sharples, S., and Maxwell, D., 2014. “Making My Own

Luck”: Serendipity Strategies and How to Support Them in Digital Information

Environments. Journal of the Association for Information Science and Technology,

65(11): 2179–94.

Maltby, J., Day, L., Gill, P., Colley, A., and Wood, A.M., 2008. Beliefs Around Luck:

Confirming the Empirical Conceptualization of Beliefs Around Luck and the

Development of the Darke and Freedman Beliefs Around Luck Scale. Personality

and Individual Differences, 45(7): 655–60.

Mandi, A., Mullainathan, S., Shafir, E., and Zhao, Z., 2013. Poverty Impedes Cognitive

Function. Science, 341(6149): 976–80.

March, J. C., and March, J. G., 1977. Almost Random Careers: The Wisconsin School

Superintendency, 1940–1972. Administrative Science Quarterly, 22(3): 377–409.

http://www.leadersonpurpose.com/the-ceo-study


March, J. G., 2010. The Ambiguities of Experience. Ithaca, NY: Cornell University Press.

Marsh, C., 2019. How Chef’s Table Turned Food TV into Mouthwatering Art. Vulture, May

1; www.vulture.com/2019/05/chefs-table-food-tv-mouth-watering-art.html.

Marx, K., 2009. Das Kapital: A Critique of Political Economy. Washington, DC: Regnery

Publishing Inc.

Marx, K., and Engels, F., 1998. The German Ideology. Amherst, NY: Prometheus Books.

Mason, M.F., Norton, M.I., Van Horn, J.D., Wegner, D.M., Grafton, S.T., and Macrae, C.N.,

2007. Wandering Minds: The Default Network and Stimulus-Independent Thought.

Science, 315(5810): 393–95.

McCay-Peet, L. and Toms, E. G., 2010. The Process of Serendipity in Knowledge Work.

Association for Computing Machinery, Information Interaction in Context

Symposium, August.

———, 2012. The Serendipity Quotient. Proceedings of the American Society for

Information Science and Technology.

———, 2018. Researching Serendipity in Digital Information Environments. Synthesis

Lectures on Information Concepts Retrieval and Services 9(6): 1–91.

McCay-Peet, L., Toms, E. G., and Kelloway, E. K., 2015. Examination of Relationships

Among Serendipity, the Environment and Individual Differences. Information

Processing and Management, 51: 391–412.

McGahan, A. M., and Porter, M. E., 2002. What Do We Know About Variance in Accounting

Profitability? Management Science, 48(7): 834–51.

Mckinney, E. H., 1966. Generalized Birthday Problem. American Mathematical Monthly,

73(4): 385–87.

McNally, A., Prier, C. K., and Macmillan, D. W. C., 2011. Discovery of an α-Amino C-H

Arylation Reaction Using the Strategy of Accelerated Serendipity. Science, 334:

1114–17.

McGrath, R. G., 1999. Falling Forward: Real Options Reasoning and Entrepreneurial

Failure. Academy of Management Review, 24(1): 13–30.

Mendoca, S., Pina e Cunha, M., and Clegg, S.R., 2008. Unsought Innovation: Serendipity in

Organizations. Paper Presented at the Entrepreneurship and Innovation—

Organizations, Institutions, Systems and Regions Conference, Copenhagen, June

17–20.

Merrigan, T. W., 2019. How a Global Social Network Seeks Connection in Decentralization.

Stanford e-Corner, Stanford University: https://ecorner.stanford.edu/articles/how-

a-global-social-network-seeks-connection-in-decentralization/.

Merton, R., 1949. Social Theory and Social Structure. New York: Free Press.

———, Social Theory and Social Structure (enlarged ed.). New York: Free Press.

Merton, R. K., and Barber, E., 2004. The Travels and Adventures of Serendipity: A Study in

Sociological Semantics and the Sociology of Science. Princeton, NJ: Princeton

University Press.

Miller, D. T., and Ross, M., 1975. Self-Serving Biases in the Attribution of Causality: Fact or

Fiction? Psychological Bulletin, 82(2): 213–25.

http://www.vulture.com/2019/05/chefs-table-food-tv-mouth-watering-art.html
https://ecorner.stanford.edu/articles/how-a-global-social-network-seeks-connection-in-decentralization/


Mintzberg, H., Pascale, R. T., Rumelt, R. P., and Goold, M., 1996. The “Honda Effect”

Revisited. California Management Review, 38(4): 78–79.

Mirvis, P. H., 1998. Variations on a Theme: Practice Improvisation. Organization Science,

9(5): 586–92.

Mishara, A., 2010. Klaus Conrad, 1905–1961: Delusional Mood, Psychosis and Beginning

Schizophrenia. Schizophrenia Bulletin, 36(1): 9–13.

Miyazaki, K., 1999. Building Technology Competencies in Japanese Firms. Research

Technology Management, 42(5): 39–45.

Mulnix, J. W., 2010. Thinking Critically About Critical Thinking. Educational Philosophy

and Theory, 44(5): 464–79.

Nambisan, S., and Baron, R. A., 2013. Entrepreneurship in Innovation Ecosystems:

Entrepreneurs’ Self-Regulatory Processes and Their Implications for New Venture

Success. Entrepreneurship: Theory and Practice, 37(5): 1071–97.

Napier, N. K., and Vuong, Q.-H., 2013. Serendipity as a Strategic Advantage? In Wilkinson,

T. J., and Kannan, V. R. (eds.), Strategic Management in the 21st Century, Vol. 1:

Operational Environment, Oxford: Blackwell, 175–99.

Navas, E., Gallagher, O., and Burrough, E. (eds.), 2014. The Routledge Companion to Remix

Studies. London: Routledge.

Nelson, R. R., 2008. Bounded Rationality, Cognitive Maps, and Trial and Error Learning.

Journal of Economic Behavior & Organization, 67(1): 78–89.

Nonaka, I., 1991. The Knowledge-Creating Company, Harvard Business Review,

November–December.

Owens, B., and Hekman, D., 2006. Modeling How to Grow: An Inductive Examination of

Humble Leader Behaviors, Contingencies and Outcomes, Academy of Management

Journal, 55(4): 787–818.

Pariser, E., 2012. The Filter Bubble: What the Internet Is Hiding from You. New York:

Penguin.

Parker, S. K., Williams, H. M., and Turner, N., 2006. Modeling the Antecedents of Proactive

Behavior at Work. Journal of Applied Psychology, 91(3): 636–62.

Pascale, R. T., 1996. Reflections on Honda. California Management Review, 38(4): 112–17.

Patterson, C. J., and Mischel, W., 1976. Effects of Temptation-Inhibiting and Task-

Facilitating Plans on Self-Control. Journal of Personality and Social Psychology,

33(2): 209–17.

Pejtersen, J. H., Feveile, H., Christensen, K. B., and Burr, H., 2001. Sickness Absence

Associated with Shared and Open-Plan Offices—A National Cross Sectional

Questionnaire Survey. Scandinavian Journal of Work, Environment & Health,

37(5): 376–82.

Pelaprat, E., and Cole, M., 2011. “Minding the Gap”: Imagination, Creativity and Human

Cognition. Integrative Psychological and Behavioral Science, 45(4): 397–418.

Pentland, A., 2015. Social Physics: How Social Networks Can Make Us Smarter. New York:

Penguin Books.



Perrow, C., 1984. Normal Accidents: Living with High-Risk Technologies. New York: Basic

Books.

Pershing, R., 2015. Quantum Mechanics Reveals How Human Mind Can Influence the

Physical World. Learning Mind: www.learning-mind.com/mind-influence-physical-

world.

Pierson, K., Addona, V., and Yates, P., 2014. A Behavioural Dynamic Model of the Relative

Age Effect. Journal of Sports Sciences, 32(8): 776–84.

Piketty, T., 2014. Capital in the Twenty-First Century. Cambridge, MA: Harvard University

Press.

Pina e Cunha, M., 2005. Serendipity: Why Some Organizations are Luckier Than Others.

Universidade Nova de Lisboa, FEUNL Working Paper Series.

Pina e Cunha, M., Clegg, S. R., and Mendonca, S., 2010. On Serendipity and Organizing.

European Management Journal, 28(5): 319–30.

Pinker, S., 2017. What Scientific Term or Concept Ought to Be More Widely Known? The

Edge, January.

Pirnot, M. T., Rankic, D. A., Martin, D. B. C., and Macmillan, D. W. C., 2013. Photoredox

Activation for the Direct β-Arylation of Ketones and Aldehydes. Science, 339: 1593–

96.

Piskorski, M., 2011. Social Strategies That Work. Harvard Business Review, November.

Pitsis, T. S., et al., 2003. Constructing the Olympic Dream: A Future Perfect Strategy of

Project Management. Organization Science, 14(5): 574–90.

Plous, S., 1993. The Psychology of Judgment and Decision Making. New York: McGraw-

Hill.

Pluchino, A., Rapisarda, A., and Garofalo, C., 2010. The Peter Principle Revisited: A

Computational Study. Physica A: Statistical Mechanics and Its Applications,

389(3): 467–72.

Porges, S. W., 2009. The Polyvagal Theory: New Insights into Adaptive Reactions of the

Autonomic Nervous System. Cleveland Clinic Journal of Medicine, 76: S86–S90.

———, 2011. The Polyvagal Theory: Neurophysiological Foundations of Emotions,

Attachment, Communication, and Self-Regulation. New York: W. W. Norton.

Preethaji and Krishnaji, 2019. The Four Sacred Secrets. New York: Simon and Schuster.

Pritchard, D. H., and Smith, M., 2004. The Psychology and Philosophy of Luck. New Ideas

in Psychology, 22(1): 1–28.

Pritchard, D., 2005. Epistemic Luck. Oxford: Oxford University Press.

———, 2006. Moral and Epistemic Luck. Metaphilosophy, 37(1): 1–25.

Procter, W., 2012. What is a Reboot? Pencil, Panel, Page;

https://pencilpanelpage.wordpress.com/2012/10/04/what-is-a-reboot.

Race, T. M., and Makri, S. (eds.), 2016. Accidental Information Discovery: Cultivating

Serendipity in the Digital Age. Cambridge, MA: Elsevier.

Regner, P., 2003. Strategy Creation in the Periphery: Inductive Versus Deductive Strategy

Making. Journal of Management, 40(1): 57–82.

http://www.learning-mind.com/mind-influence-physical-world
https://pencilpanelpage.wordpress.com/2012/10/04/what-is-a-reboot


Ritter, S. M., and Dijksterhuis, A., 2015. Creativity—the Unconscious Foundations of the

Incubation Period. Frontiers in Human Neuroscience, 8(215): 1–10.

Ritter, S. M., et al., 2012. Diversifying Experiences Enhance Cognitive Flexibility. Journal of

Experimental Social Psychology, 48(4): 961–64.

Roese, N. J., and Vohs, K. D., 2012. Hindsight Bias. Perspectives on Psychological Science,

7: 411–26.

Root-Bernstein, R. S., 1988. Setting the Stage for Discovery. The Sciences, 28(3): 26–34.

Rosenzweig, P., 2007. Misunderstanding the Nature of Company Performance: The Halo

Effect and Other Business Delusions. California Management Review, 49(4): 6–20.

Rowson, J., Broome, S., and Jones, A., 2010. Connected Communities: How Social

Networks Power and Sustain the Big Society. RSA;

www.thersa.org/discover/publications-and-articles/reports/connected-

communities-how-social-networks-power-and-sustain-the-big-society.

Rumelt, R. P., 1991. How Much Does Industry Matter? Strategic Management Journal,

12(3): 167–85.

Runde, J., and de Rond, M., 2010. Assessing Causal Explanations of Particular Events.

Organization Studies, 31(4): 431–50.

Russell, B., 2012. The Problems of Philosophy. N.P.: Createspace Independent Publishing

Platform.

Ryan, R., and Deci, E., 2000. Self-Determination Theory and the Facilitation of Intrinsic

Motivation, Social Development and Well-Being. American Psychologist, 55(1): 68–

78.

Sagan, C., 1995. The Demon-Haunted World—Science as a Candle in the Dark. New York:

Random House.

Samuelson, P. A., 1989. The Judgment of Economic Science on Rational Portfolio

Management. Journal of Portfolio Management, 16(1): 4–12.

Sanger Institute, 2019. Breaking the Mould—the Story of Penicillin. Sanger Institute Blog.

Sarasvathy, S. D., 2008. Effectuation: Elements of Entrepreneurial Expertise. Cheltenham:

Edward Elgar.

Schon, D. A., 1983. The Reflective Practitioner: How Professionals Think in Action. New

York: Basic Books.

Schooler, J. W., and Melcher J., 1995. The Ineffability of Insight, in Smith, S. M., Ward, T.

B., and Finke, R. A. (eds.), The Creative Cognition Approach. Cambridge, MA: MIT

Press, 97–133.

Schultz, H., 1998. Pour Your Heart into It: How Starbucks Built a Company One Cup at a

Time. New York: Hyperion.

Schwartz, S. H., 1990. Individualism-Collectivism: Critique and Proposed Refinements.

Journal of Cross-Cultural Psychology, 21(2): 139–57.

Schwenk, C., and Thomas, H., 1983. Effects of Conflicting Analyses on Managerial Decision

Making: A Laboratory Experiment. Decision Sciences, 14(4): 447–612.

http://www.thersa.org/discover/publications-and-articles/reports/connected-communities-how-social-networks-power-and-sustain-the-big-society


Seckler, C., Fischer, S., and Rosing, K., 2019. Who Adopts an Error Management Mindset?

Individual Differences and Its Impact on Performance in Professional Service Firms.

Professional Service Firms Annual Conference, Boston, August 15.

Sharp, L., 2019. Leading Organizational Agility and Flow to Deliver on Organizational

Purpose, in Purpose-Driven Leadership for the 21st Century: How Corporate

Purpose Is Fundamental to Reimagining Capitalism. London: Leaders on Purpose,

49–60.

Shermer, M., 2007. The (Other) Secret. Scientific American, 296(6): 39.

Shklovsky, V., 2016. A Reader (ed. and trans. Alexandra Berlina). London: Bloomsbury.

Silverman, D., 2013. Doing Quantitative Research. London: Sage.

Simon, H. A., 1977. The New Science of Management Decision. Englewood Cliffs, NJ:

Prentice-Hall.

Simonton, D. K., 2003. Scientific Creativity as Constrained Stochastic Behavior: The

Integration of Product, Person and Process Perspectives. Psychological Bulletin,

129(4): 475–94.

———, 2004. Creativity in Science: Chance, Logic, Genius, and Zeitgeist. Cambridge:

Cambridge University Press.

Sio, U. N., and Ormerod, T. C., 2009. Does Incubation Enhance Problem Solving? A Meta-

Analytic Review. Psychological Bulletin, 135(1): 94–120.

Smith, R. P., and Eppinger, S. D., 1997. Identifying Controlling Features of Engineering

Design Iteration. Management Science, 43(3): 276–93.

Sommer, T. J., 1999. “Bahramdipity” and Scientific Research. The Scientist, 13(3): 13.

Spradlin, W., 2012. Are You Solving the Right Problem? Harvard Business Review,

September.

Stanek, W., Valero, A., Calvo, G., and Czarnowska, L., 2017. Thermodynamics for

Sustainable Management of Natural Resources. New York: Springer International.

Sting, F., Fuchs, C., Schlickel, M., and Alexy, O., 2019. How to Overcome the Bias We Have

Toward Our Own Ideas. Harvard Business Review, May.

Stock, C. A., et al., 2017. Reconciling Fisheries Catch and Ocean Productivity. Proceedings of

the National Academy of Sciences, 114(8): E1441–E1449.

Stock, R. M., von Hippel, E., and Gillert, N. L., 2016. Impacts of Personality Traits on User

Innovation Success. Research Policy, 45(4): 757–69.

Surowiecki, J., 2004. The Wisdom of Crowds: Why the Many Are Smarter Than the Few

and How Collective Wisdom Shapes Business, Economies, Societies, and Nations.

New York: Doubleday.

Sutton, A., et al., 2001. A Novel Form of Transcriptional Silencing by Sum1–1 Requires Hst1

and the Origin Recognition Complex. Molecular and Cellular Biology, 21(10):

3514–22.

Svoboda, E., 2007. Facial Recognition—Brain—Faces, Faces Everywhere. The New York

Times, February 13;

www.nytimes.com/2007/02/13/health/psychology/13face.html.

http://www.nytimes.com/2007/02/13/health/psychology/13face.html


Taleb, N., 2012. Antifragile: Things That Gain from Disorder. New York: Random House.

Teigen, K. H., 2005. When a Small Difference Makes a Large Difference: Counterfactual

Thinking and Luck, in Mandel, D., Hilton, D., and Catelani, P. (eds.), The

Psychology of Counterfactual Thinking. London: Routledge, 130–46.

The Conversation, 2015. Stealth Attack: Infection and Disease on the Battlefield.

https://theconversation.com/stealth-attack-infection-and-disease-on-the-

battlefield-42541, retrieved August 2018.

The Economist Intelligence Unit, 2016. Connected Capabilities: The Asian Digital

Transformation Index. London: The Economist Intelligence Unit.

Thomke, S. H., and Fujimoto, T., 2000. The Effect of “Front-Loading” Problem-Solving on

Product Development Performance. Journal of Product Innovation Management,

17(2): 128–42.

Thompson, L., 2014. The Mind and Heart of the Negotiator (4th ed.). New York: Pearson.

Thorngate, W., Dawes, R., and Foddy, M., 2008. Judging Merit. New York: Psychology

Press.

Tinsley, C. H., Dillon, R. L., and Cronin, M. A., 2012. How Near-Miss Events Amplify or

Attenuate Risky Decision Making. Management Science, 58(9): 1596–1613.

Tjan, A., 2010. Four Lessons on Culture and Customer Service from Zappos CEO, Tony

Hsieh. Harvard Business Review, July; https://hbr.org/2010/07/four-lessons-on-

culture-and-cu.

Toms, E. G., 2000. Serendipitous Information Retrieval. Proceedings of the 1st DELOS

Network of Excellence Workshop on Information Seeking, Searching and Querying

in Digital Libraries. Sophia Antipolis, France: European Research Consortium for

Informatics and Mathematics: 11–12.

Toms, E. G., McCay-Peet, L., and Mackenzie, R. T., 2009. Wikisearch: From Access to Use,

in Agosti, M. et al. (eds.), Research and Advanced Technology for Digital Libraries.

Berlin: Springer Verlag.

Topolinski, S., and Reber, R., 2010. Gaining Insight into the “Aha” Experience. Current

Directions in Psychological Science, 19(6): 402–405.

Tsang, E. W., and Ellsaesser, F., 2011. How Contrastive Explanation Facilitates Theory

Building. Academy of Management Review, 36(2): 404–19.

Tversky, A., and Kahneman, D., 1974. Judgment Under Uncertainty: Heuristics and Biases.

Science, 185(4157): 1124–31.

Tyre, M., and von Hippel, E., 1997. The Situated Nature of Adaptive Learning in

Organizations. Organization Science, 8(1): 1–107.

Van Andel, P., 1992. Serendipity; Expect Also the Unexpected. Creativity and Innovation

Management, 1(1): 20–32.

———, 1994. Anatomy of the Unsought Finding. Serendipity: Origin, History, Domains,

Traditions, Appearances, Patterns and Programmability. British Journal for the

Philosophy of Science, 45(2): 631–48.

Van der Kolk, B., 2014. The Body Keeps the Score: Brain, Mind, and Body in the Healing of

Trauma. New York: Viking.

https://theconversation.com/stealth-attack-infection-and-disease-on-the-battlefield-42541
https://hbr.org/2010/07/four-lessons-on-culture-and-cu


Van Gaal, S., de Lange, F. P., and Cohen, M. X., 2012. The Role of Consciousness in

Cognitive Control and Decision Making. Frontiers in Human Neuroscience, 6(121):

1–15.

Vaughan, D., 1997. The Challenger Launch Decision: Risky Technology, Culture, and

Deviance at NASA. Chicago: University of Chicago Press.

Volkema, R. J., 1983. Problem Formulation in Planning and Design. Management Science,

29(6): 639–52.

Von Hippel, E., 1986. Lead Users: A Source of Novel Product Concepts, Management

Science, 32(7): 791–805.

Von Hippel, E., and Tyre, M. J., 1996. How Learning by Doing Is Done: Problem

Identification in Novel Process Equipment. Research Policy, 24(1): 1–12.

Von Hippel, E., and von Krogh, G., 2016. Identifying Viable “Need–Solution Pairs”: Problem

Solving Without Problem Formulation. Organization Science, 27(1): 207–21.

Voss, J. L., Federmeier, K. D., and Paller, K. A., 2012. The Potato Chip Really Does Look

Like Elvis! Neural Hallmarks of Conceptual Processing Associated with Finding

Novel Shapes Subjectively Meaningful. Cerebral Cortex, 22(10): 2354–64.

Wade, J. B., O’Reilly, C. A., and Pollock, T. G., 2006. Overpaid CEOs and Underpaid

Managers: Fairness and Executive Compensation. Organization Science, 17(5),

527–44.

Walia, A., 2018. “Nothing Is Solid, Everything Is Energy”: Scientists Explain the World of

Quantum Physics. Collective Evolution; www.collective-

evolution.com/2018/11/18/nothing-is-solid-everything-is-energy-scientists-

explain-the-world-of-quantum-physics.

Walters, K., 1994. Re-Thinking Reason. Albany: The State University of New York Press.

Weick, K. E., and Sutcliffe, B. T., 2006. Managing the Unexpected: Assuring High

Performance in an Age of Complexity. London: John Wiley.

Weiner, B., Frieze, I. H., Kukla, A., Reed, L., Rest, S., and Rosenbaum, R. M., 1971.

Perceiving the Cause of Success and Failure. New York: General Learning Press.

Westphal, J. D., and Zajac, E. J., 1998. The Symbolic Management of Stockholders:

Corporate Governance Reforms and Shareholder Reactions. Administrative Science

Quarterly, 43(1): 127–53.

Wharton Business School, 2017. Authors@Wharton: Adam Grant in Conversation with

Walter Isaacson. Wharton Business School Online:

https://knowledge.wharton.upenn.edu/article/leonardo-da-vinci-steve-jobs-

benefits-misfit/.

White, R. E., and Carlson, S. M., 2015. What Would Batman Do? Self-Distancing Improves

Executive Function in Young Children. Developmental Science, 19(3): 419–26.

White, R. E., et al., 2016. The “Batman Effect”: Improving Perseverance in Young Children.

Child Development, 88(5): 1563–71.

Williams, M., Malhi, Y., Nobre, A.D., Rastetter, E.B., Grace, J., and Pereira, M. G. P., 1998.

Seasonal Variation in Net Carbon Exchange and Evaportransportation in a Brazilian

Rain Forest: A Modelling Analysis. Plant, Cell and Environment, 21(10): 953–68.

http://www.collective-evolution.com/2018/11/18/nothing-is-solid-everything-is-energy-scientists-explain-the-world-of-quantum-physics
https://knowledge.wharton.upenn.edu/article/leonardo-da-vinci-steve-jobs-benefits-misfit/


Williamson, B., 1981. Moral Luck. Cambridge, UK: Cambridge University Press.

Wiseman, R., 2003. The Luck Factor. London: Random House.

Xiao, Z., and Tsui, A. S., 2007. When Brokers May Not Work: The Cultural Contingency of

Social Capital in Chinese High-Tech Firms. Administrative Science Quarterly, 52:

1–31.

Yaqub, O., 2018. Serendipity: Towards a Taxonomy and a Theory. Research Policy, 47(1):

169–79.

Yin, R. K., 2003. Case Study Research: Design and Methods (3rd ed.). Thousand Oaks, CA:

Sage.

Young, L., Nichols, S., and Saxe, R., 2010. Investigating the Neural and Cognitive Basis of

Moral Luck: It’s Not What You Do but What You Know. Review of Philosophy and

Psychology, 1(3): 333–49.

Zahra, S. A., and George, G., 2002. Absorptive Capacity: A Review, Reconcepualization and

Extension. Academy of Management Review, 27(2): 185–203.

Zeitoun, H., Osterloh, M., and Frey, B. S., 2014. Learning from Ancient Athens: Demarchy

and Corporate Governance. Academy of Management Perspectives, 28(1): 1–14.

Zenger, T. R., 2013. What Is the Theory of Your Firm? Harvard Business Review, June.


	Cover
	Title Page
	Copyright
	Dedication
	Contents
	Introduction
	A Collision with Fate
	Thus . . .

	Chapter 1: Serendipity
	Serendipity: A Brief History
	From Volcanoes to World Champions
	Does Success Really Come Down to Luck?
	Serendipity Is Everywhere
	Types of Serendipity
	But Not Everything Fits a Category
	Leverage the Unexpected
	From Chance and Randomness to Serendipity
	Thus . . .

	Chapter 2: Becoming Attuned
	We Underestimate the Unexpected
	Are You Self-Censoring?
	The Gift (and Perils) of Hindsight
	Do You See Nails Everywhere?
	Where Does This Leave Us?
	Thus . . .

	Chapter 3: The Open Mind
	Serendipity Alert
	We’ve All Been Framed
	Reframe or Perish
	Nudging Toward Serendipity
	We Are What We Say (and How We Talk)
	Serendipity Is Abundant—If We Want It to Be
	Sometimes We Have to Play It by Ear
	We Can’t Always Predict the Future, but We Can Handle It
	From Socrates to Serendipity
	Serendipity: An Education
	Unraveling the Surprising
	The Conversation Is Never Boring If You Know What to Look For
	Making the Magic Happen
	What Do You Want?
	Beyond Problem Solving
	Eureka, Here We Come
	Should the Exception Become the Rule?
	Sensing Toward Serendipity
	Thus . . .

	Chapter 4: The Stimulated Mind
	Our Search for Direction
	The Whole Self
	Doing the Right Thing
	Love Thy Neighbor—A Serendipitous Maxim
	Are You Ready for Serendipity?
	Good Energy and Social Alchemy
	The Power of Imperfection
	Relax!
	Thus . . .

	Chapter 5: Enabling and Spotting Serendipity Triggers—And Connecting the Dots
	Prompting the Unexpected
	Seeding Serendipity Triggers
	Accelerating the (Positively) Unexpected
	Information Is Not Only Power
	It’s All About the People
	Setting Serendipity Bombs
	Putting Ourselves Out There
	“Nice to Meet You . . .”
	Designing for Serendipity Triggers
	Technology as Game-Changer
	Connecting the Dots
	Of Oil Spills and Growing Up in Houston
	Detecting the Universal in the Particular
	Artistry and Serendipity
	Remixing
	Rebooting
	Deconstruction
	Avoid Numb Data Mining
	Humor Me
	Thus . . .

	Chapter 6: Turning Serendipitous Encounters into Opportunity
	The Joys and Perils of Incubating Serendipity
	Overcoming What’s Holding Us Back—and Embracing the Next Chapter
	No Grit, No Oscar
	Keep On Going
	Bad Luck Today Might Be Serendipity Tomorrow
	The Price of Admission to a Meaningful Life
	Developing Resilience
	Seeing It Through
	Having the Sagacity to Realize the Value
	Being Wise, Alone and Together
	Prioritization as (Inexpensive) Filter
	The Power of the Curated Encounter
	Timing Is Everything
	My Serendipity Might Be Your Bad Luck
	Thus . . .

	Chapter 7: Amplifying Serendipity
	Don’t Be a Stranger
	Amplify It
	Compounding Your Serendipity Score
	Making Weak Ties Strong by Affiliation
	Building a Tight-Knit Community
	Growing Without Losing Touch
	Nurturing Meaningful Interactions
	Keeping One Another Accountable
	What This Means for Our Relationships
	Beware the Perils of Social Dynamics
	Our Responsibility in (Amplifying) Serendipity
	Thus . . .

	Chapter 8: Fostering the Conditions for Serendipity
	Psychological Safety First
	Sometimes It Takes a Funeral
	You’re Not Going to Play Every Position
	Organizations as Immune Systems
	Accelerating Interactions
	Shaping Physical and Virtual Spaces for Serendipity
	Networked Serendipity
	Why Is That Relevant?
	Context Matters
	From Silicon Valley to Silicon Roundabout and Silicon Savannah to Chilecon Valley—and Back
	The Power of Serendipity in Policymaking
	Thus . . .

	Chapter 9: Evaluating Serendipity
	Getting Lucky, and the Deceit of Survivors
	Beware the High Achiever
	Are We Fundamentally Wrong?
	The Power of Unintended Consequences
	Calculating Our Serendipity Score
	Thus . . .

	Chapter 10: The Art and Science of Cultivating Serendipity
	Acknowledgments
	Glossary
	Notes
	Bibliography
	Index
	About the Author

