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Introduction

Claus Dierksmeier, Wolfgang Amann, Ernst von Kimakowitz
Heiko Spitzeck, and Michael Pirson '

The age of globality

Globalization was yesierday (Dasgupta and Kiely, 2006). Today we are
increasingly facing a world of “giobality,” that is, a state of affairs where
a global impact of individual actions, local business practices, and
natignal politics is no longer the excepticn but has become more and
more the rule {Carver and Barteison, Z01C). While numerous processes
of globalization tight still be stopped, and some reversed, the general
{rend of the developments of the iast decades cannct be undone. The
reach that giobalizaticn, especially economic glebalization, has had in
the past means that ever moze pecple are faced with living in a state
of de facto globality (Sklair, 1991). Whatever the future development
of globalization, this emerging state of globality must be addressed,
because its distinctive features require particular ways and modes of
governance beyond those that characterized the era of the nation state.
The search for adequate ethical norins for the state of globality has
begun, and we hope our book will make a meaningful contribution to
this quest.

While it is true that both global trade and cultural exchange have
existed for centuries (Stearns, 2010}, there are important differences
between now and the past (MacGillivray, 2006). Today, an ever larger
percentage of humanity is engaged in effortless global communication,
building out a global imagination (arcund giobalized brands and aes-
thetic idols) and a global awareness (crystallizing around certain geo-
political events and symbols). One could see in this merely the result of
a hitherto unavailable level of technology. Yet this would overlook the
fact that present technology is just a reflection of past economic and
social incentives.
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Wittgenstein and the Challenge of
Global Ethics

Julian Friedland

12.1 The transcendental nature of ethics and meaning

Wittgenstein took ethics extremely serious%y. n .fact, he took it so e;er;ﬁlls;c);
that he gave away the bulk of his inherited family fortune to nte1 zrho; "
including the poets Rainer Maria Ritke and Georg Tr.akl, whfo e oi i
might make better use of it than himself as a salan.ecll 1:1'0 es;or (:JMi:
1990, p. 108). Paradoxically, however, he was-hlg_hly cnt.lcal of';_I e :kclerefore
zation of philosophy in general and of ethics in paftmular. z shere o
did precious little work in ethics, traditionally conceived as an e Eu oy
define the good and/or apply it to specific rea;l—world contex.ts ti‘.uc s
ness. This is because for Wittgenstein, ethics is bound up Wfth our el
history. It compels us by being the very lens thr“ough ffvhll)c V;T:mcosm"
world (Wittgenstein, 1921, § 1, 1.1, 2.04). Hence, “man 1.s 'cel f ;:cover .
(Wittgenstein, 1961, p. 84). As such, philosophy cannot its sammt -
lead people to what is good (Wittgenstein, 19i.30, p- 3e). For fwe cdation,S o
Wittgenstein, get by means of language behind the very oun-tes'
common sense. Thus, in one of his most famous passages, he writes: -

Disputes do not break out (among mathematicians, safi) o?;e(r:otiz
question whether a rule has been obeyed or not. People don ome
to blows over it, for example. That is part of the frar'new-or.k orcli wcr.1 '
the working of our language is based (for example,_ in .glvmg :Smulit
tions)... If language is to be a means of communication t te;is -
be agreement not only in definitions but also (queer as y
sound) in judgments. (Wittgenstein, 1958, § 240, 242)

What grounds our ordinary common sense judgments aboutht.h;:
good and the world in general is the very background upon whic
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conventional language is made possible. But this doss not make
Wittgenstein a postmodern relativist, For as he says in the preceding
dialogical remark:

“So you are saying that human agreement decides what is frue and
what is false?” — Tt is what hutman beings say that is true and faise
and they agree in the language tltey use. That is not agreement in
opinions but in forms of life. (Wittgenstein, 1958, §241)

For Witigenstein, ethics and aesthetics are part of the human form of
life, which grounds our basic ability to communicate with one another,
What binds us in a language is what binds us as a species, a people,
a nation, & culture, or a profession; namely, collective intersubjective
experiences and basic judgments of what Is, for example, reasonable,
desirable, dreadfui, efficient, elegant, awkward, pleasing, or offensive.
How, then, one might ask, do all cur contextually nuanced judgments
get determined? The answer is that they arise out of shared practices
that have slowly, organically, evolved over time. And thus, the rules
governing linguistic convention are systematically confirmed by shared
backgrounds of activities, interests, and goals.

So ethics is fundamentai to just about everything we do and under-
stand. Indeed, it is a transcendental condition of our very existence, This
is reinforced and made possible by our nature as social beings. Ultimately,
it is the social nature of human consciousness that allows us to erect any
conventional system to begin with. Hence, as Wittgenstein argues at some
length, private language is logically impossible. Language is essentialiy
conventional. If it were not, we could simply invent our own rules willy-
nilly, whick would not amount to language at ail. Grammar compels us.
And it does so by a public background of linguistic practice on which
we continually rely to make sure we are applying its rules correctly. This
deeper epistemological point is crucial to understanding Wittgenstein's
conception of ethics and is why he was highly critical of Esperanto, a new
language created for international communication and meant to bring
about world peace. Although high-minded from a global ethical perspec-
tive, he found the idea deeply repellant, for it meant erecting an entire
language out of thin air without any authentic organic history.

Esperanto: The feeling of disgust we get if we utter an invented word
with invented derivative syilables. The word is coid, lacking in associa-
tions, and yet it plays at being a “language.” A system of purely written
signs would not disgust us so much. (Wittgenstein, 1980, p, 52¢)
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Ethics, for Wittgenstein, has to do with that essentia.l realnjl of shared
experience and judgment that tends to go without saying. It is the III;I-OSt
important part of life, for it binds us together as peoples by. ma 1n(g1
sense of what and why we do just about anything ar'ld everything. An'
that’s why he found it maddening for this esse.ntlally anthropologi-
cal aspect to be routinely overlooked by most philosophers. Tha:inki :0
him, it is somewhat less ignored today, as e NOW OWE a gre.at ea f
Wittgenstein. But, ironically, his influence is often more ev.'ldent out-
side the halls of philosophy. Perhaps more than anything, Wittgenstein
showed us how grammar became structured (much as games sE1ch as
chess evolved over eons) almost biologically, to the point wh_e}'e it conci
tains great wisdom about human consciousness‘, the conditions ar}l1
limits of thought and knowledge. Take the following example from the
grammar of the verb “to know™:

1 know what someone else is thinking, not what 1 am thinking. It is
correct to say “I know what you are thinking,” anc wrong to say “I
know what I am thinking.”

(A whole cloud of philosophy condensed into a drop of grammar.)

(Wittgenstein, 1958, p. 222¢)

Wittgenstein is pointing out that to say “1 know what I am thi‘nklng”
goes without saying since one could never not.kno.w what one is actli-
ally thinking while one is thinking it. And this 'w15dom about kn.o;;? -
edge is evident in the very bounds of grammatlcal‘ sense. Essenjclzli ¥,
Wittgenstein is trying to cure us of thinking, espec1a‘11y of theo.nzl;‘ng,
beyond the bounds of common sense. Instead of forcing ou-r th.m 111(113
into preconceived theoretical notions of what reality fnustbe 1'1ke, includ-
ing such aspects as the good, the just, and the beautiful, he 1mpl(?res \.15
to look at how it actually is, namely, how such concepts fi-.lnCtIOII in
their ordinary linguistic contexts. We feel sympathy or ar?gulsh ?1' ljlgte,
not so much because of any specific overarching theoretical deflr}ltlon
of what the good is, but more because of a natural and cultural 1.11stf)ry
that binds us together, making shared judgments and communication
i sible. .
ltszlricll) ?:115 brings us to the particular challenge of doing phi]osophlcal
ethics. If, along with Wittgenstein, we take ethics to be z?ss.entlallyla
fundamental pre-theoretical condition of experier}ce, then it is a purely
organic human phenomenon that philosophy will (ar.ld should) lcllave
precious little ability to determine. Ethics in this sense lies transcenden-
tally outside the realm of facts (Wittgenstein, 1980, p. 3e). So to seek to
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ground it in an essential definition or all-encompassing theory of what
the good must logically be, would only “dirty a flower with muddy
hands” (Monk, 1990, p. 54; Wittgenstein, 1965).

12.2 The evolution of ethical consciousness

This theoretically deflationary attitude can certainly be taken too far, as
perhaps it was by Wittgenstein himself. Philosophers have indeed had a
great deal of impact on public moral consciousness at pivotal historical
times, such as during women's suffrage and in civil rights movements
more generally. Still, it is not clear that the philosophical thinking
required at such periods of social awakening is at all abstract. Indeed,
it has little or nothing to do with metaethical debates about the nature
of the good itself. It may well be that any great ethical leader is thus
merely a product of his or her historical context. Even if that is true,
it is perhaps a little disingenuous of Wittgenstein to act as if ethical
philosophy were any less worthy of serious attention than the study of
the nature of knowledge, epistemology. For if, as he says, a whole cloud
of epistemological philosophy can be condensed into a single drop of
grammar, then the same ought to be true of ethical philosophy. And
philosophers and nonphilosophers can and do misuse language just as
easily. Therefore, some degree of new thinking on the nature of the
good and the fust has surely led at times to increased clarity of vision
and genuine progress.

The attributes of what one might call “a good wornan,” for example,
have certainly changed over the last century. For women are now no
longer expected to be merely subservient to men. Thus, if a person at
2 funeral oration this year were to say “she was a truly good woman,”
that would naturally imply all sorts of qualities that would have been
excluded from such a statement uttered at a funeral oration a hundred
7ears ago. The same is true of statements such as “he was a good man” or
“he lived a good life.” Such statements are expressions of ethical value
that continually evolve (or devolve) socially over time {Wittgenstein,
1965; 1958, p. 189¢). One can, for example, imagine a funeral oration
for an S5 soldier in Nazi Germany where the words “he was a good
man,” might mean something altogether different from what those
same words might mean today.

On this, Wittgenstein would surely agree. But he would caution us to
the dangers of erecting philosophical constructs so divorced from shared
experience that they would never have a chance of compelling an ordi-
nary person on the street. However, the ordinary person on the street
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does have a certain moral sensibility that has evolved ovz?r (and- \'/\rltl'nnc)1
generations. As the above example shows, ail sorts cif_:)ehav%_ors ‘an
attitudes, once commonplace, may later be judged .as etnzf:allji'lqiie;tliil;
able by large numbers of nonphilosophers. ’-Fafke ‘tf1gotry in all #ts Cc:i;
for example, or smoking. Or overeating. Or 11.ttermg. Or‘ noF 1'3(3/ r.io :;gs
Or driving a iarge sport-utility vehicle (SUY) in N.ew York Cﬂqry._ aeffect
and growing social pockets of reiatively IEIOIm-mlflfled peopiein effect
begin to pressute others by making them feel gmlty.abogt perpess )
ing some irresponsible status guo. And they often b:sgl‘n this pfoc . ey
thinking at least somewhat philosophically abo}ﬂ their behaw}rllo'r. ; a};
take the trouble of reconsidering, now and again, whz?th:ar t e1‘r :_mns
habits are truly consistent with their fundamental ethicai con;lnc 1ome.
Indeed, this is how social progress occurs, We come to see that s(ci) )
activity and/or attitude has a negative impact and we are prelslsu;e ttef
our conscience, and that of others around us, to change for the be ter.
As a result, we tend to feel satisfaction and algéeajcter sense of belonging
ithin an ever-widening realm of human solidarity. '
Wllt:;aliy by applying rationai thought to action, we form gooc;1 2:1:});;3
Thus, new positive behaviors gradually become second nature, wt i e bac
habits are gradually stamped out. Eventually, e longer have Io o
very much at all in order to embody a deeper ethical cqnsc1?usness. nstead,
we naturaily desire and do the right thing, expferiencmg little . no ette;rllg
tation to regress into old habits. This is the ultimate goall (_)f vn‘tf:e o 2
namely, to reach complete happiness through self-actualizing cls ;whav.i N
Perhaps the greatest force compelling people t'o changt.e thfalr e oo
on ethical grounds is the realization that ’fh_eu' behavior is slonL now
causing, facilitating, or ignoring some significant harm. Wt;:1 _o«:.) o
another’s suffering eyes and, in a sense, we- see ourse.lves. This is -
pelling, for it is immediately experienced via our b_asn: natu_re as ssiem
beings. And this is what is truly at the heart of ethics for Wittgen: .

For as he says, at various points:

What is essential for us is, after all, spontaneous agreement, sponta-
neous sympathy. (1967, §667)
Instinct comes first, reasoning second. (1967, §689)

So perhaps the greatest part of being ethical is .simply to become CO;Z
scious of the interests of those around us. And this has a‘lwa.ys bee{lf,_a )
will ever be so. But the particular challenge of gl(')bahty is spec1t;;: s{;
our age. For how can one see into another’s suffering eyes w'I(lien ) ?he
who are made to suffer may be out of sight on the other side o
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planet? Or they might be future generations (if not one’s own) in any
of the myriad possible worlds transformed by global ecological calam-
ity resulting from unbridled resource depletion. When each person’s
actions taken in isolation have no clear or measurable negative effect
Crl anyone in particular, everyone is much less likely to take responsibil-
ity for the collective result that billions of other people’s actions, taken
together, may cause.

Essentially, this is what I take to be the Wittgensteinian challenge of
giobal ethics. While applied ethicists may at times succeed in making
cempelling philosophical arguments for increased personal and cor-
borate responsibility and government regulation, these can often be
rather abstract, Their theoretically based arguments do not compel! us
as do, say, the sad eyes of a child who is denied an education based on
her race. Similarly, if one litters by carelessly discarding a plastic bag on
the sidewalk, there is a clear and imnediate negative consequence to
that action, namely, to the beauty of the neighborhood. In such cases,
negative impacts are clearly felt in concrete human terms, A mere modi-
cum of self-reflection aided by a degree of social pressure can suffice ic
eventually bring even the most callous to effect a corrective behavioral
change,

Unfortunately, it is not at all clear that the disparately destructive
and diffuse web of actions and reactions of globality can ever be feit by
another person in quite the same way. We do have high-speed global
commumnications bringing news reports to mass audiences worldwide,
and this certainly helps gaivanize public concern on important issues,
often at a bewildering pace. However, as new information streams in
day and night on countiess subjects, concerns ebb and flow in and out
of public consciousness. For example, giobal warming is now taken
much less seriously, at least in the United States, presumably in part
because most Americans have not witnessed much climate change for
themselves and so have tended to direct their attention to more evident

and immediate concerns. In a recent poll, 48 percent say the science is
cxaggerated, up from only 41 percent in 2009 and 31 percent in 1997;
35 percent say the effects will either never happen (19 percent) or that
they will not happen in: their lifetime (16 percent) (Gallup, 2010).

Of course government regulation can step in to press consumers to
behave more responsibly. In 2009, Sweden for example, introduced new
dietary guidelines and labeling of grocery items according to their car-
bon footprints. Swedish scientists estimate that 25 percent of the ernis-
sions produced by consumers in industrialized nations is generated by
the food industry. And if Sweden’s new food guidelines were strictly




216 Julian Friedland

followed, the country could cut its emissions from food _prolchll)c';{on
by 20 to 50 percent (Rosenthal, 2009). As a result of Swedlsal d;? e ;Irlllg-
requirements and extensive government-funded re'search and disse .
nation of the causes and impacts of global warming, consumers an

business leaders are beginning to take action:

A new generation of Swedish business leaders is stepping. up toi;h‘e
climate challenge. Richard Bergfors, president of ‘.tvlax, h1_s fami) y's
burger chain, voluntarily hired a consultantt to caiculate its carbon
int; ercent was created by its meat.

fo?:lgf:gte'ci?(sielzl to be honest and put it all cut there and say x:ve'r’ll c:o
everything we can to reduce,” said Mr. Berg.for_s, 40. In addfltu;;l itc;
putting emissions data on the menu, Max e1_1m1nated boxes fro .
children’s meals, installed low-energy LED lights and pays for win
generated electricity. (Rosenthal, 2009)

Consumers ordering at Max, the largest Swedish hamburger cha;n7,
now see on the menu board that a basic hamburger Tepresentsf .a
kilograms of carbon emissions, compared to only 0.4 k1logram_s ore
chicken sandwich. And while this has not produced a cl.lange in eve-
ryone’s behavior, it does seem to be affecting the choices of s;me,
who report beginning to feel guilty for choosing the hamburger1: 1ntce:
emissions counts were posted on the menu, sales of the more climate
friendly items have increased by 20 pf:rcent (Rosenthall, ’2009)._ —

Geographer Jared Diamond, following Garrett H-ard-m s ‘:;errlune.adence
cle “The Tragedy of the Commons” (1968), argues via h1s.tor1ca evi e
that most individuals will only tend to act as responsible st‘ewar 50
an environmental resource if they are either forced by thEIF govern-
ments or can each clearly see the negative effects of each of 1.11'1611: actl.ons
on that resource (Diamond, 2005). In the latter ca_se, as W.lth 11tter1_rt1)glg,
the public tends to inflict shame on the person vxlqth the 1rrespc.)ns‘1 i

behavior. As it stands, few governments are enact1r.1g carbon em1551qn
limits or even sweatshop labor rights standards on 1r_nports. And agau;
this is probably because there is precious little pubhf: su.pport for fsucr
measures, which may increase costs, since the negatn‘re impacts o car-
bon emissions and labor rights abuses in the developm‘g world rentlau;
mostly out of sight and mind to the bulk of consumers in m.ost _par s;,\(r)
the world. This is the practical ethical problem of globa! capitalism. _el
don't see, when shopping at, say, Wal-Mart, the poor child forced to k;c01
in a cacao field or a factory because his parents don’t earn enough to

afford to send him to school.
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12.3 The rise of corporate consciousness

Interestingly, corporations are in many ways better positioned than
international government treaties to effect positive change on social
and environmental issues, since they are often freer to act independ-
ently. Governments are often loath to voluntarily restrict thelr own
industries for fear of voter retaliation. As a result, the onset of the global
multinational corporation as the dominant force of economic activity
may provide a crucial opportunity for meeting the new humanistic
ethical challenge that globality presents.

Ethical branding and corporate consciousness are very inuch on the
rise. For example, while the S&P 500 showed a four percent loss from
2005 to 2010, Ethisphere’s list of the World’s Most Ethical companies
(WME) of 2010 has shown 53 percent returns. This Yst of 130 of the
world’s most ethical companies also substantially outpaced the ¥FTSE
100 by over half as much as it did the S&P. Overall, the lesson seems
to be that the WME tends to outperform the rest of the market even
during times of negative growth, in this case 2008-09, in which WME
losses were lower than the other two averages. Indeed, they were only
at about one third of the other overage losses.

What is more, if we bring privately controlled businesses into the
mix, we find that prior to the downturn in 2008, socially responsible
investment assets grew by 324 percent between 1995 and 2007. That
sharply outpaced growth in the wider marketplace, which only grew
Dy 260 percent over the same period (Social Investment Forum, 2007).
Even during the latest downturn, now comnonly known as the Great
Recession, socially responsible investment funds grew at higher rates
than ever, io an estimated $2.7 trillion (Stengel, 2009). As a result, many
observers are starting to refer to this market trend as the “responsibility
revolution” (Hollander and Breen, 2010).

We are seeing an increase in ethical labeling, with more and more
companies placing labels on their products telling customers that a
percentage of proceeds from their purchase will be sent to a given non-
profit such as the Nature Conservancy or Sierra Club. Shareholders in
the Fortune SGO have even begun convincing the executive class of the
corporations they invest in to consider corporate social responsibility
as a fiduciary duty. Intel is the latest and highest profile company to do
$0. As a result, the company is now creating a “Board Committee on
Sustainability.” While this resolution had been voted down by man-
agement the previous year, Intel is now convinced that environmental,
social, and governance (ESG) reporting helps preserve the longer-term
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interests of the company. As a result, Intel éirefted i;ts outside rlligf;
counsel to “write a legal opinion specifically sta‘cu?g tﬂat pursua-tm

Delaware law, corporate responsibility and sustama.bmty re%f;l:c ng
based upon the committee’s charter, s part of .th.e fl(‘iumall'i : fzml
company directors” (Kropp, 2010). This _lega% opm:Eo'n m?i tx; ;i)r C(;I_
a basis for the position that such reporting is a cn.tlzcal a;l; 1:371 .
porate financial performance. Ultimately, the Sec1‘1r1t1es and Exc ‘e; ge -
Commission (SEC) may decide to make ESG reportl‘ng 'Ellax}datorf, Org;e
cially given the current government trenq toward increasing ‘i?np Iea.l_
regulation and accountability. ESG repor'tmg repreﬁsents a grlo +hegri -
ization that corporate social responsibiht.y (CSR) is n'ot:);n y] _n _teng
thing to do ethically, but also provides a firm foundatiorn: for long-term

stability, as this chart from Pax World Investments indicates:

Environmental Factors

» Resource management
and poliution prevention

= Reduced emission and
climate impact

» Environmental
reporting/disciosure

Impact on Performance

+ Avoid or minimize
environmental liabilities

o Lower costs/increase
profitability through energy
and other sefficiencies

s Reduce regulatory,
litigation, and reputational
risk

= indicator of well-governed
company

Sccial Factors
Workplace

o Diversity

o Health and safety

o Labor—Management
relations

o Human rights

Product Integrity

o Safety
o Product quality

Impact on Performance

Workplace

« Improved productivity
and morale

= Reduce turnover and
absenteeism

o Openness 1o new
ideas and innovation

= Reduce potential for
litigation and
reputational risk

Product Integrity

» Create brand loyalty

s |Increased sales based
on product safety and
excellence

* Reduce potential for
litigation

« Reduce reputational
risk

Governance Factors

» Executive compensation
+ Broad accountability

« Shareholder rights

» Reporting and disclosure

Impact cn Performance

o Align interests of
shareowners and
management

> Avoid unpleasant
financial surprises or
“blow-ups”

» Reduce reputational
risk
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Although, ironically, multinational corporations (MNCs) are ustially
considered faceless and impersonal, we are witnessing a dramatic rise in
cdrporate consciousness worldwide. This ethical awakening provides g
unique opportunity for widespread evolution in global consumer con-
sciousness. If, as Wittgenstein claims, ethical norms must compel us pre-
theoretically to behave in specific ways, this development is certainiy a
Czse in point. We need not agree with any philosophically abstract ethi-
cal proposition to conclude that ESG reporting is in fact a good thing,
Tellingly, Intel, for example, is not employing any particular definition
or philosophical argument on the nature of the good, such as deontol-
ogy or utility or virtue theory, to justify its new resolution. Rather, it is
expressing a new global worldview, or as Wittgenstein would have said
in his native German, a new Welthild:

When we first begin to believe anything, what we believe is not a
single proposition, it is a whole system of propositions. (Light dawns
gradually over the whole.)

It is not single axioms that strike me as obvious, it is a system in
which consequences and premises give one another mutual support.
(Wittgenstein, 1972, §141-2)

In this way, Intei shareholders have come to a new global world-
view on the proper place of business in society. As a result, companies
embracing initiatives such as the ESG or “tripie bottom line” reporting
of social, environmentai, and financial performance (Global Reporting
Initiative) are convincingly branding themsetves as socially responsi-
tle, thereby attracting iike-minded fnrvestors, consumers, and suppliers.
This creates a socioeconomic solidarity of vision - a global compact —
between all stakeholders involved with such companies. This should
Come as 1o surprise, given the fact that humans are essentially social
beings who take pleasure in shared experiences and collective enter-
prises. Furthermore, we in the developed world are increasingly isolated
from our communities because of our extensive reliance on private
automnobiles, personal computers, and cell phones to interact with each
other. This surely creates a greater longing for connection and belong-
ing and gives corporations a crucial role to play in filling this new psy-
chological void. For the power of MNCs now rivals and even exceeds
the power of governments to reinforce and reshape ethical norms.

But again, while this reshaping is a kind of petsuasion, it is, for
Wittgenstein, more akin to a cultural or religious conversion than logi-
cal argument. In very much the same way, someone who blithely litters
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may gradually come to realize why litterh'rlg is irnrgoral. 'For eé;mil:e’
several years ago I had the unnerving expex:;ence of w1tnessu}g .a o mhis
man hiking in the Grand Canyon Nationai Park, wt{(? zptfter fll’ll.S Lngd )
can of Coke, casually tossed it over the edge of the ciifi, where: i lgn ed,
clearly visible, but out of reach. When he was the1.1 Cf)nfron.ed v s.e:-
eral Americans, he very politely replied that he d{d fndeed ap'prema Je
the awesome beauty of the canyon very much. Obviously, this rr;lan s
conception of appreciation was very different frorrll that of the .ot elrls,
who tried, in a few minutes of rather vain persuasion, to explain fwuy
littering is forbidden, especially at the Grand Canyon. In order to 1}11 1};
understand, he would have to be given, and then reflect _on, a whot
nost of reasons, ecological and aesthetic, or undergo pub.hc shamg (;);
both) before he could come to see differently. At _that po_mt, he rmg1
take on a new worldview or Welthild. Witigenstein provides a simi ai
example in the context of G. E. Moore's so-called proof of an: externa

world:

Men have believed they could make rain; why shquld %101-; a k(:;’ngf
be brought up with 2 belief that the world began with him? An 111

Maore and this King were to meet and discuss, could Moore really
prove his belief to be the right one? 1 do not say that Moor'e could
not convert the king to his view, but it would be a convers1-on ({); fa
specia! kind; the king would be brought to look at the world in a dif-
ferl‘::r;gr?;er that one is often convinced of a view by its sfmpli‘.:iiy o{
symmetry, i.e. these are what induce one to go ov:er to t1.11s point o”
view. One then simply says something like: “That’s how it must be.

(Wittgenstein, 1972, §92)

This is how, say, a person or group that maint.ains willful igno.ra.nce
of global warming might be persuaded to a different global x17131c1>n.
Ultimately, it takes much more than a grasp of Fhe.saence._ t ats;g
requires adopting a moral concern for the. continuing detnmer‘l I:
impacts of our collective behavior on the chmate_—and by ext'ensu;l "
on our lives. It does not happen overnight or after‘ 31_mply followulllg t
logic and evidence of a single argument. Rather, it ‘15 a gradual change
fostered by myriad social forces working culturall){ in concert. .

In much this way, via ethical branding, corpora.n.ons, con51_1mers, an
suppliers can begin to share in a global ethical vision of socne.ﬂ r:sici):ll-
sibility. And like any good habit, the more consumers beg;lnb_: r§
responsibility by shopping conscientiously, the more those habits a
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reinforced. Gradually, conscientiousness spreads to friends and family,
creating a wider social context of elevated ethical awareness and expec-
tation. As shoppers continue to seek deeper personal and social gratifi-
cation via their consumer choices, corporations can meet this demand
by finding new and convincing ways to brand themselves ethically.
Fair trade labeling on coffee and cacao imports is yet another example.
There is also the third-party nonprofit sweatshop auditor the Fair Labor
Association (FLA), which now counts most major athletic wear MNCs
among its clients. The next obvious step in this industry s a fair labor
retail label. And conscientious American fast-food chains might begin
foliowing Swedish chain Max Hamburger in placing carbon footprint
labels on their menus. Indeed, many chains have already begun placing
caloric values on their menus, When will we see one of these companies
offer an organic children’s meal, for example? [t is worth recalling that
the first organic product to be mass-marketed in stores such as Wal-
Mart was baby food. For consumers who might not yet purchase crgan-
ics for themselves will often begin by purchasing it for their children.
Venturing into “naturally raised” and organic opticns would be an
excellent way for almost any fast-food glant to capture more educated
and health-conscious consumers. Colorado-based chains Chipotle and
Good Times, for example, are doing this already.

As consumer ethical consciousness spreads, MNCs that embrace z
strong ethical mission ate poised to thrive, For in the global market-
place, we are all faced with the stark choice of being part of the solu-
tion to the world’s economic, social, and environmental problems, or
to remain part of them. Early adopters of corporate consciousness are
pressing their increasing market advantage by stepping up to this chal-
lenge. That is something we can all take heart from, And if one asks any
leading CEO in corporate social responsibility “but why is it the right
thing to do?” she might do best by replying, with Wittgenstein, that at
this point we have exhausted the justifications. For we have reached
bedrock, and our spade is turned. This is simply what we do because it
is who we are (Wittgenstein, 1958, §217).
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