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ABSTRACT  

Many previous studies evaluated factors influencing entrepreneurial intention including psychological 
factors, social economic factors, family circumstance, etc. In contrast, there are very few studies examine 
the relationship between entrepreneurial competencies and entrepreneurial intention. Thus, this paper aim 
to identify the list of competencies that impact entrepreneurial intention among Southeast Asian students 
who influenced by Confucianism. The conceptual model was established based on the list of previous 
studies in this field with a sample size of 1000 students who study in University of Economics – The 
University of Danang. The main finding indicated that (i) from eleven independent variables listed from 
previous studies, only six independent variables remain; (ii) there are no evidences to prove that risk 
management and tenacity/ perseverance were associated with entrepreneurship intention. These results 
have important values in developing entrepreneurship training programs to promote students' 
entrepreneurial intention among Southeast Asian Countries. 
Keywords: entrepreneurial competencies, entrepreneurial intention, Confucianism, EFA, SEM. 

1. Introduction 
Vietnam is facing the fouth Covid-19 wave since the outbreak of the pandemic in the beginning of 2020. 

The negative impacts caused by this wave to the Vietnamese economy is really dire. Currently, Vietnam’s 
GDP is expected to growth about 4.8 percent in 2021, which is 2.0 percent lower than the prediction made by 
the World Bank Group in December 2020 (World Bank, 2021). Also, retail sales in July fell by 19.8 percent 
compared to the same period last year (World Bank, 2021). Especially, economic regions in southern Vietnam 
recorded heavy losses in industrial production including Ben Tre province, which decreased by 60.1%; Dong 
Thap decreased by 59.1%; HCMC decreased by 49.2%; Vinh Long decreased by 41.5%; Tay Ninh decreased 
by 36.9, etc (Nguyen Nga, 2021). The Covid-19 pandemic has had a lot of impacts on the economy and 
entrepreneurs also absorb the hardships during this epidemic period. However, there are startups that find 
opportunities in times of upheaval. In the past, big companies had the advantage of scale, so they were very 
strong but during the pandemic, any company that is able to be lean and thrifty will has a competitive advantage 
(Pham Huu, 2021). Besides, the Covid-19 epidemic has partly changed consumer habits as they use more 
online services and pay more without cash (Pham Huu, 2021). These are common opportunities for 
entrepreneurs to develop creative business ideas. Indeed, entrepreneurship plays an important role in economic 
development and job creation for the workforce as well as affects many macroeconomic indicators such as 
gross domestic product (GDP), per capita income (PCI), unemployment rate, etc (Moica et al., 2012). Before 
the pandemic, the number of Vietnamese enterprises operating across the country has reached 714,755 
enterprises and the contribution of new enterprises, especially small and medium enterprises (SMEs) accounts 
for nearly 50% of GDP and attracts nearly 90% of the new labor force in Vietnam (Le Quang, 2018; GSO, 
2019). Thus, promoting entrepreneurial activities is a good solution to create jobs, increase the dynamism of 
the economy and reduce the unemployment rate. 

One of the most important prerequisites for this success is an entrepreneurial spirit. Therefore, 
developing an entrepreneurial spirit as well as acknowledging the contributions of entrepreneurs is essential. 
Due to its essential, many previous studies focus on factors influencing entrepreneurial intention. Although 
entrepreneurial intention is not a completely new topic, it has been continuously a hot topic in social and 
research communities around the world since the 1990s (Gibb, 1987). Previous studies have done empirical 
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research on factors influencing entrepreneurial intention focusing on different topics such as perceived 
desirability (Krueger et al., 2000), attitude towards entrepreneurship (Ajzen, 1991; Krueger et al., 2000), family 
circumstances (Prodan and Drnovsek, 2010); demographic factors (Gibb, 1987; Krueger and Carsrud, 1993; 
Almeida et al., 2019). However, these studies still address the limited role and degree of the impact of 
entrepreneurial competencies on entrepreneurial intention, especially Southeast Asian students. Indeed, 
Vietnam, a Southeast Asia country, is still influenced by Confucian ideology in many aspects of Vietnamese 
life and activities, especially Vietnam's education system (Nguyen Hien Luong, 2015), so waking the 
entrepreneurial spirit among Vietnamese students has not really been noticed. In recent years, the Government 
of Vietnam has been constantly interested in building an entrepreneurial ecosystem in Vietnam and especially 
interested in the entrepreneurial movement among students, the future generation. Specifically, in October 
2017, the Prime Minister issued Decision No. 1665/QĐ-TTg approving the project "approving the Scheme for 
Supporting Students’ Start-ups to 2025". Which entrepreneurial competencies would have an impact on 
student's entrepreneurial intention? Entrepreneurial competencies are a set of knowledge, abilities, and skills 
that an individual should have in order to be a successful and competitive entrepreneur (Zahra, 1993). These 
competencies are similar to entrepreneurship characteristics and can be learned or gained through training and 
practice (Volery et al., 2015). Previous studies proposed several definitions and classification of 
entrepreneurial competencies in promoting the entrepreneurial process (Chell, 2013; Tehseen and Ramayah, 
2015; Okolie et al., 2021). However, these classifications are inconsistent and not concurrence among 
researchers in the field. Therefore, this study aims to find list of entrepreneurial competencies affecting 
entrepreneurial intention among Southeast Asian students who studying in the business programs. 

2. Literature review 

2.1. Entrepreneurship Intention 
Entrepreneurship intention (EI) can be defined as an individual's intention to start a business following 

by a chain of activities that an individual commits to find, pursue business opportunities, and build a potential 
business plan from these opportunities, as well as gather the necessary resources and stakeholders to create 
his/her own business (Miranda et al., 2017). Understanding entrepreneurship intention is the key that help 
researchers having better understand the business creation process (Krueger and Carsrud, 1993; Krueger et al., 
2000; Kolvereid, 2016). In psychological studies, an individual behavior, which is somtime difficult to observe, 
can be predicted by his or her intention (Krueger et al., 2000). Indeed, EI is a closest predictor in showing an 
individual's decision to become an entrepreneur or an individual's level of preparation (Bird, 1988). In the case 
that an individual may have all the resources to start a business, if he or she lacks of EI, that person would not 
progress toward converting these resources into a business venture (Krueger et al., 2000). 

2.2. Entrepreneurial competencies 
Entrepreneurial competencies (EC) are a set of knowledge, abilities, and skills that an individual should 

have in order to be a successful and competitive entrepreneur (Zahra, 1993). These competencies are similar 
to entrepreneurship characteristics and can be learned or gained through training and practice (Volery et al., 
2015). According to previous studies, EC can be divided into eleven difference competencies including 
opportunity recognition, exploitation of opportunities, opportunity assessment, risk management, 
tenacity/perseverance, strategic competencies, value creation through innovation, management competencies, 
previous knowledge and experience, human resources management, and social competencies (Priyanto and 
Sandjojo, 2005; Man et al., 2008; Morris et al., 2013). These competencies and authors’ hypotheses will be 
described in the following section. 

2.2.1. Opportunity recognition and exploitation of opportunities 
Opportunity recognition (OR) is an individual ability to recognize new market potential, have a vision 

for a new venture, and develop effective strategies transforming that vision to real business activities (Shane 
and Eckhardt, 2003; Santos and Eisenhardt, 2005). While, exploitation of opportunities is an individual ability 
to generate business ideas and implement business strategies (Silveyra et al., 2021). In addition, OR can be 
discovered or created through six activities including being alert, searching, gathering information, 
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communicating, problem-solving, and evaluating (Kirzner, 1997; Alvarez and Barney, 2007; Kuckertz et al., 
2017; Wei et al., 2019). For most business programs, these abilities are core outcomes that students need to 
have to analyze and identify market demand (Okolie et al., 2021). Therefore, the authors expect positive 
correlations between entrepreneurship intention and both opportunity recognition as well as exploitation of 
opportunities competence. 

Hypothesis 1: Opportunity recognition competence has a positive relationship toward entrepreneurship 
intention; 

Hypothesis 2: Exploitation of opportunities competence has a positive relationship toward 
entrepreneurship intention. 

2.2.2. Opportunity assessment and risk management  
Opportunity assessment (OA) is a process of decision making where an entrepreneur determines whether 

or not continuing to pursue a business opportunity (Smith et al., 2010). OA focuses on assessing the 
opportunity to make an accurate decision of whether accept or forgo the process of business creation (Okolie 
et al., 2021). In detail, this competence helps entrepreneurs assess the outcome economy from the value of the 
resource input (Ardichvili et al., 2003). This competence is important for entrepreneurs because it helps them 
distinguish between business ideas and business opportunities as well as evaluate wherether or not those 
opportunities are worth developing (Smith et al., 2010). In addition, understanding risk is important to 
entrepreneurs as it can help in reducing business failures (Okolie et al., 2021). Previous studies refer risk as 
the probability of loss time the amount of loss to a business (Mitchell, 1995). Indeed, entrepreneurs who have 
compentence to manage risk can improve the probability of running a successful business (Mamai and 
Yinghua, 2017). In addition, an individual who can recognize business opportunities are often optimistics 
about the his or her willingness to take on those business risks (Okolie et al., 2021). Therefore, the authors 
expect a positive correlation between entrepreneurship intention and both opportunity assessment as well as 
risk management competence. 

Hypothesis 3: Opportunity assessment competence has a positive relationship toward entrepreneurship 
intention; 

Hypothesis 4: Risk management competence has a positive relationship toward entrepreneurship 
intention. 

2.2.3. Tenacity/Perseverance 
Tenacity/perseverance (TP) refers to a personal characteristic that involves constant actions even facing 

with challenges (Baum and Locke, 2004). This competence can help entrepreneurs continuously faced with 
obstacles when establishing their business (Scotter and Garg, 2019). An individual who has higher tenacity 
tend to take higher risks than their mates. This competence also can show the level of readiness of an individual 
who want to challenge himself and get higher reward in the return (Tadajewski and Jones, 2017; Scotter and 
Garg, 2019; Zeng and Ouyang, 2020). Therefore, the authors expect a positive correlation between 
entrepreneurship intention and tenacity/perseverance competence. 

Hypothesis 5: Tenacity/perseverance competence has a positive relationship toward entrepreneurship 
intention. 

2.2.4. Value creation through innovation 
An innovation could be “an implementation of a new product or process (good or service) or its 

significantly improved version, a new marketing method, or a new organizational method in business practices, 
workplace organization or external relations” (Santos et al., 2019, p.930). This competence is a key in creating 
business competitiveness and an individual can perceived business ideas and opportunities through this 
competence (Trott, 2005; Santos et al., 2019). Along these lines, the authors expect that value creation through 
innovation competence can impact entrepreneurship intention. 

Hypothesis 6: Value creation through innovation competence has a positive relationship toward 
entrepreneurship intention. 
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2.2.5. Management and business competencies 
Management and business competencies reflect the capacity of an entrepreneur in developing a strategic 

vision to run a successful company (Ahmad et al., 2010; Bamiatzi et al., 20015). These competencies are 
individuals' abilities in developing effective management systems that are needed to operate his or her business 
in the long run (Ahmad et al., 2010; Mitchelmore and Rowley , 2013). Previous studies state that management 
and business competencies constructed from three main competencies including strategic competencies, 
management competencies, previous knowledge and experience (Winterton, 2001; Onstenk, 2003; Man and 
Lau, 2005; Wu, 2009; Ahmad et al., 2010; Mitchelmore and Rowley, 2010). Therefore, the authors expect a 
positive relationship between entrepreneurship intention and management and business competences. 

Hypothesis 7: Strategic competence has a positive relationship toward entrepreneurship intention; 
Hypothesis 8: Management competence has a positive relationship toward entrepreneurship intention; 
Hypothesis 9: Previous knowledge and experience competence has a positive relationship toward 

entrepreneurship intention. 

2.2.6. Human resources and social competencies 
Human resource competencies refer to individual’s abilities to work, understand, and motivate his or 

her colleague (Chandler and Jansen, 1992). These competencies are based on managing the interrelationship 
between individual or individual-group, and focus on human resourse skills including motivation, recruitment, 
leadership, etc (Mitchelmore and Rowley, 2010; Silveyra et al., 2021). Beside, social competencies refer to an 
individual’s social experiences and skills associated to the effective communication with other including those 
that allow an efficient interaction between individual or individual-group (Rathna and Vijaya, 2009). By 
improving these skills, the authors expect an increasing in entrepreneurship intention. 

Hypothesis 10: Human resources management has a positive relationship toward entrepreneurship 
intention; 

Hypothesis 11: Social competencies has a positive relationship toward entrepreneurship intention. 

 
Figure 1.  Conceptual model 

3. Methodology 
The final list of items for latent variable were identified from synthesizing previous studies and shown 

in Table 1. These items were then used to prepare a survey questionnaire for data collection. The questionnaire 
consists of an introduction with personal information questions. Next, the respondent was asked to rate 50 
statements (Table 1) on a 5-point Likert scale (Likert-1 totally disagree, and Likert-5 totally agree). The survey 
took place at University of Economics, a member of the University of Danang – one of the top leading business 
and economics universities in Vietnam. The authors decided to use using the purposive sampling method as 
students studying in this university meet the requirement of diversity that the students are come from many 
provinces and cities in Vietnam. This study was conducted among one thousand students, which represent 5% 
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of total students in University of Economics, in 2nd semester of the academic year 2020-2021. The data would 
be collected by using Google survey and analyzed using quantitative approaches including exploratory factor 
analysis (EFA), confirmatory factor analysis (CFA), and structural equation modeling analysis (SEM). 

Table 1. Items of entrepreneurial competencies that influencing entrepreneurial intention 

Factor Code Items Source 

Opportunity 
Recognition 
 

OR1 I am always alert to business opportunities 
Ozgen and 
Baron, 2007 

OR2 I search systematically for business opportunities 

OR3 I regularly scan the environment for business opportunities 

OR4 I accurately perceive unmet consumer needs 
Silveyra, 
2021 OR5 

One of my greatest strengths is identifying goods and services 
people want 

Exploitation of 
opportunities 

OE1 I am capable of generating creative business ideas 
Bamiatzi et 
al., 2015 

OE2 I envision taking advantage of opportunities 

OE3 I am capable of formulating and implementing strategies 

Opportunity 
Assessment 

OS1 I have an extraordinary ability to smell profitable opportunities 

Tang et al., 
2010 

OS2 I can distinguish between profitable opportunities and not so 
profitable opportunities 

OS3 
When facing multiple opportunities, I am able to select the good 
ones 

Risk 
Management 

RM1 I can avoid risks of a business 

Okolie, 2021 RM2 I can identify the possible risks of a business 

RM3 I can take positive steps to reduce or mitigate risks in a business 

Tenacity/ 
Perseverance 

TE1 Setbacks don’t discourage me Duckworth 
and Quinn, 
2009 

TE2 I am a hard worker 

TE3 I finish whatever I begin 

Value Creation 
through 
Innovation 

IN1 
New business ideas often come to me when directly observing 
how people interact with products and services  

Dyer et al., 
2008 

IN2 By paying attention to everyday experiences, I often get new 
business ideas 

IN3 
I have a continuous flow of new business ideas that comes 
through observing the world 

Strategic 
competencies 

STR1 
I am able to develop and establish longer term directions for the 
firm, e.g. on the business scale, objetctives, goals or projects 

Silveyra, 
2021 

STR2 I am able to determine long-term issues, problems, or 
opportunities 

STR3 I am capable of monitoring progress toward strategic goals 

STR4 I am able to determine strategic actions by weighing costs and 
benefits 
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Management 
competencies 

MA1 Manage marketing and sales 

Bamiatzi et 
al., 2015 

MA2 Manage the financials 

MA3 Develop operational systems 

MA4 Ability to use technology 

MA5 Manage the business 

MA6 Acquire of appropriate resources 

Previous 
knowledge 
and experience 

KN1 I have some sort of previous entrepreneurial experiences 

Silveyra, 
2021 

KN2 I am familiar with a certain industry 

KN3 I am familiar with the market 

KN4 
I have previous experience managing a business am familiar with 
the market 

Human 
resource 
management 

HR1 Employee development 
Mitchelmore 
and Rowley, 
2013 

HR2 Managing employee performance 

HR3 Human relation management skills 

HR4 Employee relations 

Social 
competencies 

SCO1 I’m really good at negotiating with others 

Silveyra, 
2021 

SCO2 I’m really good interacting with others 

SCO3 I’m really good at resolving disputes among others 

SCO4 
I’m really good at understand what others mean by their words 
and actions 

SCO5 I’m really good at verbally communicate with others effectively 

SCO6 
I’m really good at developing long-term trusting relationships 
with others 

Entrepreneurhip 
intention 

EI1 I will make every effort to start and run my own firm 

Jena, 2020; 
Barral et al., 
2018 

EI2 My professional goal is to become an entrepreneur 

EI3 I have the intention to start a firm some day 

EI4 I am ready to do anything to be an entrepreneur 

EI5 I am determined to create a firm in the future 

EI6 I have very seriously thought of starting a firm 

4. Results  
The data from 1000 respondents were collected from April 2021 to May 2021. After data cleaning, the 

authors retained survey data from 877 respondents in the final analysis (Table 2), in which 660 from female 
students (75.26 percent), followed by 217 male student (24.75 percent). In term of family location, 375 
respondents are from urban area (42.76 percent), and 503 respondents are from rual area (57.24 percent). All 
respondents study in field related to business and finance. Most of respondents have already finished the 
fundamental business courses such as introduction to business, introduction to marketing, management, etc. 
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Table 2. Descriptive statistics 

Gender Family location Major Year 

Male 217 Urban 374 
Business administration 523 Freshman 21 

International business 13 Sophomore 404 

Female 660 Rural 503 

E Commerce 52 Junior 168 

Finance 246 Senior 256 

Other 43 Graduate  28 

Total 877 Total 877 Total 877 Total 877 

In the beginning of the analysis process, the authors conducted factor and reliability analyses with 
Cronbach’s alpha test to check the internal consistency for both dependent variable (EI) and independent 
variables (OR, OE, OS, RM, TE, IN, STR, MA, KN, HR, SCO). Then, the authors conducted exploratory 
factor analysis (EFA) with varimax rotation and the results are shown in Table 3. EFA was used to define the 
factor structure based on the answers which correspond to attributes. The item list including OR4, OR5, OE1, 
OE2, OS2, OS3, STR1, MA4 were discarded due to the failure to meet the factor loading value’s condition. 
The Kaiser-Meyer-Olkin (KMO) and Bartlett test results show that all structures are eligible for exploratory 
factor analysis, with their KMO value more than 80 percent. The total explained variance is ranked at a quite 
high level of more than 60 percent compared to the proposed threshold of 60 percent (Hinkin, 2005). Therefore, 
the EFA results met the reliability requirements and demonstrated high internal consistency (Hair et al., 2014). 
The result shows that from eleven independent variables listed in the literature review, the EFA results showed 
a final of six independent variables including relationship management (combination of HR and SOC), 
strategic management (combination of MA and STR), previous knowledge and experience, value creation 
through Innovation (combination of IN and OR), risk Management (received an extra item from OS and OE), 
and tenacity/ perseverance. Also, the estimated coefficient for the six factors in all six structures was all over 
0.70, which is acceptable (Hair et al., 2014).  

Table 3. Analysis of competencies factors to explore entrepreneurship intention scale 
Kaiser-Meyer-Olkin Measure: 0.958 Factor loading Cronba

ch’s 
alpha 

Fact
or 

aver
age 

Factor Ite
m 

Aver
age 

Extrac
tion 

1 2 3 4 5 6 

Relationship 
management 

SO
C2 

3.775 0.668 0.76
0 

          

0.920 3.586 

HR
4 

3.698 
0.686 

0.76
0 

          

SO
C3 

3.585 
0.638 

0.71
5           

SO
C1 

3.566 0.633 0.69
6 

          

HR
3 

3.554 
0.617 

0.69
4           

SO
C5 

3.526 0.585 0.68
5 

          

SO
C6 

3.774 
0.589 

0.68
1 

          

SO
C4 

3.685 
0.504 

0.64
5           
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HR
2 

3.478 
0.581 

0.55
5 

          

HR
1 

3.219 
0.543 

0.55
4           

Strategic management  

MA
2 

3.441 0.618   0.69
3 

        

0.908 3.342 

ST
R4 

3.384 
0.663   

0.68
7         

MA
3 

3.201 0.675   0.68
0 

        

ST
R3 

3.281 
0.628   

0.65
3 

        

ST
R2 

3.273 
0.637   

0.62
9         

MA
5 

3.446 0.680   0.59
5 

        

MA
6 

3.371 
0.572   

0.54
6 

        

MA
1 

3.338 
0.583   

0.49
0         

Previous knowledge 
and experience 

KN
1 

2.794 0.726     0.79
2 

      

0.858 2.950 

KN
3 

2.974 
0.741     

0.76
6       

KN
4 

2.777 0.651     0.75
7 

      

KN
2 

3.256 
0.684     

0.75
6 

      

Value Creation 
through Innovation 

OR
2 

4.032 
0.590       

0.70
4     

0.814 3.714 

OR
3 

3.787 0.576       0.65
8 

    

IN2 
3.645 

0.627       
0.65

7     

OR
1 

3.975 0.560       0.65
0 

    

IN1 
3.533 

0.573       
0.57

2 
    

IN3 
3.311 

0.516       
0.49

3     

Risk Management 

RM
1 

2.808 0.621         0.73
8 

  

0.801 3.031 

RM
2 

3.111 
0.579         

0.70
1   

OS
1 

2.686 0.594         0.68
1 

  

RM
3 

3.229 
0.601         

0.65
0 
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OE
3 

3.318 
0.490         

0.49
0 

  

Tenacity/ 
Perseverance  

TE
2 

4.064 
0.744           

0.78
9 

0.788 4.017 TE
3 

3.941 0.660           0.72
8 

TE
1 

4.047 
0.605           

0.68
1 

Extraction Method: Principal Component Analysis.  
Rotation Method: Varimax with Kaiser Normalization. 

The results from EFA were used in CFA analysis to confirm the relationships between observed 
variables and latent variables as well as to measure unidimensionality and convergent validity ensuring the 
fitness of the model with data. The results show that all indicators in all six structures have a significant 
relationship with the factors. Figure 2 shows the final model constructed for entrepreneurial competencies 
factors influencing entrepreneurship intention. This figure also illustrates the importance and the priority of 
observed variables by their weight, which is represented by factor loading values. Thus, the results of the 
goodness-of-fit tests for the proposed model are suited to market data and all items are satisfactory (Figure 2). 
Also, the correlation coefficients for each pair of concepts with the standard deviations of the scales are 
statistically significant at a level of 0.0001 (Table 4). From six variables detected in CFA analysis, the final 
model from SEM analysis only shows four variables that have positive relationship with entrepreneurship 
intention including (1) relationship management (combination of HR and SOC), (2) strategic management 
(combination of MA and STR), (3) previous knowledge and experience, and (4) value creation through 
innovation (combination of IN and OR). The detail discussion about these independent variables and their 
relationships with entrepreneurship intention will be presented in the next section.  

Table 4. SEM results 
   Estimate S.E. C.R. P    Estimate S.E. C.R. P 

EI <--- RE 0.195 0.086 2.276 0.023 EI3 <--- EI 1    

EI <--- SM 0.291 0.134 2.174 0.030 EI4 <--- EI 1.027 0.033 31.518 *** 

EI <--- KN 0.199 0.051 3.866 *** EI2 <--- EI 0.846 0.033 25.944 *** 

EI <--- RM -0.046 0.081 -0.565 0.572 EI1 <--- EI 0.924 0.031 29.696 *** 

EI <--- OIN 0.373 0.085 4.415 *** EI5 <--- EI 0.815 0.037 21.787 *** 

EI <--- TE 0.036 0.063 0.567 0.571 EI6 <--- EI 0.834 0.035 23.929 *** 

HR4 <--- RE 1    KN1 <--- KN 1    

SOC2 <--- RE 0.921 0.037 25.133 *** KN3 <--- KN 1.197 0.052 22.891 *** 

SOC3 <--- RE 1.009 0.043 23.425 *** KN2 <--- KN 1.087 0.051 21.494 *** 

HR3 <--- RE 0.957 0.038 25.125 *** KN4 <--- KN 1.034 0.045 23.017 *** 

SOC1 <--- RE 1.023 0.043 23.899 *** RM1 <--- RM 1    

SOC6 <--- RE 0.957 0.044 21.727 *** RM2 <--- RM 0.947 0.060 15.690 *** 

SOC5 <--- RE 0.943 0.043 22.064 *** OS1 <--- RM 1.033 0.061 16.937 *** 

SOC4 <--- RE 0.863 0.044 19.519 *** RM3 <--- RM 0.994 0.059 16.994 *** 

HR1 <--- RE 0.941 0.046 20.251 *** OE3 <--- RM 1.003 0.064 15.645 *** 

HR2 <--- RE 0.941 0.043 21.727 *** IN2 <--- OIN 1    

MA2 <--- SM 1    OR3 <--- OIN 0.839 0.049 17.194 *** 
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STR4 <--- SM 1.053 0.054 19.616 *** IN1 <--- OIN 0.958 0.045 21.331 *** 

MA3 <--- SM 1.117 0.050 22.467 *** OR2 <--- OIN 0.703 0.047 14.966 *** 

STR3 <--- SM 1.063 0.055 19.333 *** OR1 <--- OIN 0.672 0.048 14.015 *** 

STR2 <--- SM 1.088 0.056 19.341 *** IN3 <--- OIN 0.967 0.050 19.340 *** 

MA5 <--- SM 1.169 0.057 20.592 *** TE2 <--- TE 1    

MA6 <--- SM 1.092 0.057 19.273 *** TE3 <--- TE 0.970 0.049 19.928 *** 

MA1 <--- SM 1.130 0.057 19.715 *** TE1 <--- TE 0.997 0.052 19.149 *** 

 

 
Figure 2.  SEM mode 

5. Discussion and conclusion 
The study’s findings show that from eleven independent variables listed in the literature review, the 

EFA and SEM results showed a final of six independent variables including (1) relationship management 
(combination of HR and SOC), (2) strategic management (combination of MA and STR), (3) previous 
knowledge and experience, (4) value creation through innovation (combination of IN and OR), (5) risk 
management, and (6) tenacity/ perseverance. With these results, the study contributes to scientific results 
demonstrating the list of entrepreneurial competencies that impacts on EI among Southeast Asian student. The 
results show that among the final six competencies, the authors found no evidences that risk management and 
tenacity/ perseverance were associated with entrepreneurship intention. A possible explanation of this results 
could be a cultural and social boundary. In Vietnam, there was an occupation classification used during a long 
period under the feudal regime. This occupation classification was influenced by Confucianism and was a kind 
of social ranking in its order (Vuong and Tran, 2009). This occupation classification including “Sĩ – Nông – 
Công – Thương” which can be translated in order as “gentry scholars - peasant farmers - artisans and craftsmen 
- merchants and traders”. According to this occupation classification, merchants and traders have been ranked 
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lowest in terms of dignity in Vietnamese society which is regarded as opposite to the western society where 
entrepreneurs form a high-ranked stratum in the society (Vuong and Tran, 2009). This ideology has been using 
in raising Vietnamese children by most Vietnamese parents as they want their children to become gentry 
scholars and especially become government employee. Although, many Vietnamese would deny this social 
ranking now a day, most of them understand the ‘face-saving’ value of Confucianism which is a permanent 
part of Vietnamese society. These occupations directly imply the ranking of an individual’s social status. 
Therefore, an individual is unlikely to embark on a risky road as becoming an entrepreneur and receive such a 
low social value. Also, most of Vietnamese students usually have a heavy workload and they spend most of 
their time preparing for the difficult university entrance exam as well as other classes, which usually are simply 
fixed traits, which are not in the case of establishing and operating a business. 

This study contributes to the existing knowledge in several ways. First, this study examined the EI of 
Southeast Asian students who influenced by Confucianism. Second, this study examined the impact of 
entrepreneurial competencies on entrepreneurial intention among Southeast Asian students. The outcome of 
this study has important value in developing entrepreneurship training programs to promote students' 
entrepreneurial intention. The implementation of entrepreneurship training programs in higher education 
institutions would be essential and beneficial for student development. Higher investment in these programs 
will allow students to explore their entrepreneurial skills and innovative ideas as well as provide other needed 
knowledge to become entrepreneur. Higher education institutions need to focus on developing new innovative 
entrepreneurship courses using project-based learning, design thinking approach applying entrepreneurial 
competencies as an outcome, as well as theoretical applications that would bring more effective outcome. 
These methods will provide students with the necessary foundation and skills to tackle the challenges facing 
the startup world. By enrolling in these training programs, students could gain more knowledge about what it 
means to become an entrepreneur, gain more skills, explore business opportunities and focus on possible career 
paths in the future; thereby changing their attitude toward entrepreneurship and reduce the fear of failure 
(Farashah, 2013; Lynch et al., 2019).  

Despite the theoretical and practical implications, there are still some cautions due to the study’s 
limitations. First, the literature review conducted from this study is not completed as it still lack study from 
Asia region. Future study can be improved a lot by providing a narrative literature review on entrepreneurial 
competencies from around the world to have a complete list of entrepreneurial competencies to test among 
Vietnamese. Second, this study was conducted during the context of a COVID-19 outbreak when social 
distancing and isolation were applied in Danang city. Due to the above caution and with limited resources, the 
survey sample have been limited to single university. Therefore, our future studies can be extended to students 
in different majors and universities in other provinces to ensure the representativeness of the sample. Third, 
future studies need to test the impact of COVID-19 pandemic, which is a current a global pandemic with 
unpredictable consequences, on students' entrepreneurial intentions. Therefore, most parent might encourage 
their children to take a job in a state-owned company seeking sense of job stability and safety. Finally, the 
future studies also need to test the impact of family circumstance, which is an important factor in order to 
become an entrepreneur, on entrepreneurial competencies. Previous studies already indicated that if parents 
own a small business, those parents would tend to become their children mentors when their children establish 
and grow the business (Sasu and Sasu, 2015). Indeed, early support from family would has a positive influence 
on individual's confidence in becoming an entrepreneur (Sasu and Sasu, 2015). 
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