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Abstract

In spite of the concerted dritby most countrie®wards gender equality, the reality is that wonsét
remain under utilised in certain spheres of proi@sal endeavours, and entrepreneurship is
exception. Widening the gap between female and peaticipation in entrepreneurial activitieis
reinforced bycustoms, beliefs, culture and religion. Using tlariarchal perceptions that dissua
women from pursuing a business opportunity as #iekdirop, thisstudysought to ascertain how
feelsto be a woman entrepreneur in a n-dominated societguch as Rwanda. The study involved
women entrepreneurs who were purposely drawn toptaie the survey questionnaire that was
basis of the quantitative approach adopted. Tha dats analysed using the Statistical Package fe
Social SciencesSPSS) software. The resusuggestthat women entrepreneurs worked lesser 1
men due to family issuesrhale businesses are smaller in size than maleésses, and women finc
difficult reaching the decision to start a busine$he implication ishat womer’ businesses suffer
most and thus limit their ability to contribute tioee socioeconomic development of a country as
would through employment and poverty reductionwByking together, government and stakeholt
may eradicate any form oiscrimination in business that is associated wigmdger.
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1. Introduction

It is a commonly held view that socioeconomic depeitent and political stability of
a nation rely on entrepreneurship. This is becaasepreneurship is considered as a vehicle
for generating jobs, and ultimately reducing poyexrhd improving the welfare of society.
The popularity of entrepreneurship extends evepdidtical campaigns. In fact, in certain
climes, politicians brandish entrepreneurship asa@paign tool. Douhan and Henrekson
(2007), and Beaver and Prince (2004) attest togtbeving popularity of entrepreneurship
among politicians to the extent that they usuallyldb their political programmes on
entrepreneurship and without which, no politicatpaan win an election.

Interestingly, while the virtues of entrepreneupslare extolled, participation in
entrepreneurial activities seems to be skewedvauiaof men. In Rwanda for instance, due
to beliefs, culture and, religion, Rwandan sociatglerestimates the ability of the female to
run a business; by contrast, they are viewed dserbiathousekeeping; generally looking after
households. Rwandan culture still holds the vieat ttnen are better at managing family
finance and business ventures. According to Blacktdinganyinka, Mirembe and Mugabe
(2011), this patriarchal perception discourages wmifnom pursuing a business opportunity.
This study thus sought to identify those factoest thamper full participation of women in an
entrepreneurial activity.

Over many years, Rwandese society has viewed eetrewrship as a man-led
activity and that is why it is not uncommon to findarginal contribution to business activity
from womenfolk (Schwartz, Brhane& Simmons, 2009) &cknowledgement of the
discrepancy, Rwandan government has amended its fawpromote equality, eliminate
discrimination and so on. The last two decadesghdwave seen a considerable number of
enterprises launched by women (Cutura, 2008; UwastKkayumba, 2015).

Female entrepreneurship is an untapped source aosfarming an economy. Female
entrepreneurs can also contribute to new enterpresgion and improvement in employment
figures. Involving more women in entrepreneurshap tielp to increase family income, lift
their family lifestyle and generally improve thamcioeconomic status. Denying women the
opportunity to participate in mainstream socioeceoiwoactivities reduces the chances of
overall nation development (Chinomona&Maziriri, B)Cutura, 2008; Ademat al, 2014).
Evidently, literature tells us that gender discnation deters the womenfolk from taking up
an entrepreneurial activity.

2. Literaturereview

What motivates women to become entrepreneurial ?

Various researchers have written on women’s matwatoward entrepreneurship.
Bartol and Martin (1998) have grouped the factdfeciing such motivation into personal
characteristics, life-path circumstances, and emarent factors. Mose=t al (2014) regroup
these into push and pull factors. Push factorgteenain motivation for women to become
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entrepreneurial. Push factors include frustratjoh, dissatisfaction, unemployment, divorce
and boredom in their previous employment. Pull detinclude independence, autonomy,
education, and family security. According to Ism@i012) and Fatoki (2014) entrepreneurial
goals attainment, targets for growth, profit andowation were all viewed as motivating
women towards entrepreneurship. Cherest (1995h@mther hand argues that in developed
countries personal push factors such as the glesmgc and job dissatisfaction were
considerable factors for entrepreneurship. Compet@m running a business, being a self-
employer, previous experience, education, necegshiydissatisfaction, difficult work hours,
inequality of pay between men and women, stressdfim, self-esteem, growth, government
support, more flexibility in cultural perceptionsdependent income are common motives for
entrepreneurial engagement among women in devgamuntries (Tambunan, 2009; Zhu
& Chu, 2010; Malhan&lshita 2015; Shahnawaz, 2015).

Rwanda shares with other developing countries gémmetucements for women to get
into entrepreneurship. It also has a unique hsabramification with respect to women and
entrepreneurial activities, in that a significantmber of men died during the 1994 Rwanda
genocide. Many women were widowed and ventured émiwepreneurship to survive and
support their families (United States Agency faemational Development, 2009; Coldham,
2013). According to Nieman and Nieuwenhuizen (30ddlture impedes entrepreneurial
intention of women. In fact, as far back as 200dyng Gherardi and Poggio indicated that
the socio-cultural status of women compromisedrtperception as useful contributors to
mainstream economic development of a nation. McE{000) also note that because
citizenship was constructed in masculine terms, eromere viewed as marginal members of
society. Therefore, it is fair to conclude that ensiderable contribution of women to
mainstream socioeconomic development of Rwanda retthain at the fringes unless the
obstacles to their full participation are identfiand obliterated.

3. The socioeconomic contribution of women entrepreneurs

The focus on women entrepreneurship in contempotamnanities and social
sciences research especially in sub-Saharan Afigansignificant testimony to the value
placed on broad-based opportunity to contributedcioeconomic development. That said,
while the figures (see World Bank Report, 2014)gasj that there are more women in the
region, disappointingly, the menfolk curry more dmetter opportunities.According to the
New Times (2017a), this situation is responsibletiie@ loss of an average of $95 billion (or
6% of GDP) per year. This disclosure is an indaratihat should obstructionist elements be
removed, women will add to the growth of the ecopamthe same respect as men. After all,
in 2012, the Global Entrepreneurship Monitor (GEMQ12)reported that women’s
entrepreneurial contribution accounted for 48% agfab2% of their male counterparts. There
are, however, certain parts of the sub-Saharammeghere women seem to be doing better
than men. In Ghana for instance, 55% of total @néneeurial activities are in hands of
women (Kelly, Brush, Greene, &Litovsky, 2010). Ghan economy has recently been
reported by World Bank (2017) to have improveddesgome significant economic
challenges. Notwithstanding the much reported ganial settings in Rwandan society,
which in no small measure are rooted in their austabeliefs, culture and religion, women
enterprises boast a healthy 42% formal business58nélo informal sectors countrywide
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posting a considerable 30% of the GDP (InternalioRinance Corporation, 2008;
Musomandera, Shukla and Luvanda, 2015). The Newedi(2017b) reports that Rwandan
female entrepreneurs play a critical role in crosslers business, representing over 70% in
that sector. Recent literature indicates that taegpRwanda women entrepreneurs occupy in
the economy is not negligible (SeeTable 1).

Table 1. Distribution of sole proprietor establishments by gender

Sex of owner
Size Total Male Female no z.;\ppar.ent X
identity
Total 142 029 101 665 (71.6%) 38 017 (26.8%) 2 347%)
Micro(1-3) 135 386 96 987 (71.6%) 36 169 (26.7%0) 23D (1.6%)
Small(4-30) 6 469 4 538 (70.1%) 1817 (28.1%) 11.8%)
Medium(31-100) 133 104(78.2%) 27 (20.3%) 2 (1.5%)
Large(100+) 41 36 (87.8%) 4 (9.8%) 1 (2.4%)

Source: (Adapted from Rwanda National Institute of Statst2015)

Ultimately, women entrepreneurs in the city of Kigaover 43.2% of all businesses
(International Finance Corporation, 2008; Vis, 20Musomanderaet al, 2015). Their
income distribution in terms of family and commuynis more useful compared to that for
men entrepreneurs (Uwantege & Mbabazi, 2015). Rdostings of GEM (2015) indicate
that women support their family and community w8 cents per 1 dollar profit in contrast
to men entrepreneurs 30 to 40 cents per dollaitprof

4. Constraints faced by female entrepreneurs

In sub-Saharan Africa region, the small and medamerprise is said to be growing
at a faster rate. This is attributable to the dieed for subsistence which is a direct
consequence of the deplorable socioeconomic condif the region. These small and
medium enterprises, including the survivalist orss,somehow provide job opportunities
even though many of them operate at the marginthefformal economy with far less
resources than their partners in developed ecomomiecording to Mayoux (2001),
Mandipaka (2014) and Adebayo (2015), a noticeadaéure of these business ventures is that
a good number of them are women-owned.

Interestingly, men and women entrepreneurs facemammchallenges in the course of
doing business. However due to customs, culturkefbeand religion, and several other
factors female entrepreneurs confront specific tamgs. A study byBruni et al (2004) found
among others the debilitating influence of cultumelimiting entrepreneurial intention of
women. Nxopo and Iwu’'s (2015) findings indicatettlas a result of the socio-cultural
position of women in sub-Saharan Africa, they amahle to access support systems that are
available. Some of these include access to loatgajanking and even training opportunities.
Owing to the perception of women as second claszens (McEwan, 2000), it is not <}
surprising that they are denied loans becausedteyiewed as incapable of offering security L
for the loans. Iwu (2017) recently found that womegre relegated to the background even °
when there was evidence that they are equally ssureeful as their male counterparts. ED
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Nxopo and Iwu (2015) note that demographic facatss pose serious challenge for women.
For instance, being married comes with enormous edtim responsibility. One of the
participants in Nxopo and Iwu’'s (2015) study indezh that she often juggled both her
business and domestic responsibilities and seldsmed she had assistance.

Africanculture allocates to women the role of hdwesper and having to combine
home responsibility and business makes it diffi¢alt women to concentrate on business
(Kamberidou, 2013; Shahnawaz, 2015). Lack of comiyusupport associated with the
negative perception of women’s enterprises disgmrgavomen entrepreneurs and affects
their business growth (Chinomona&Maziriri, 2015)aditionally, a boy child is considered
more important than a girl child who is consequediscouraged from learning more about
entrepreneurship, and even venturing into it (KeByush, Greene &Litovsky, 2012). In
India society, women are also viewed as assistanteen who should execute orders given to
them by men.

Unsurprisingly, these circumstances affect thefitagie and ability to open and run a
business (Siddiqui, 2012). In Rwanda, the prevailulture still maintains that the man
should be entirely responsible for his family’s dintes. This patriarchal perception
discourages women from pursuing business oppoigsr(iBlackdest al, 2011).

5. Resear ch design and M ethodology

Grounded in positivist philosophy, a quantitativepeach was the appropriate
method employed to gather and analyse data fromopulation sample of women
entrepreneurs in Kigali in order to identify thegdee of sociocultural and demographic
constraints they face in doing business in Rwaride quantitative method indicatesthe
statistical reality of the issue under investigatieo that policymakers can prioritise
solutions(Williams, 2007). It uses a large numbérespondentsto increase validity and
reliability of results. Interestingly, the findingse simple to interpret numerically, adjust and
can subsequently be reasonably generalised tathie population (Sukamolson, 2010).

6. Setting

The study was conducted in City of Kigali, and bied to women entrepreneurs in the
formal and informal sectors. The study sought tentdy how the downside of being a
woman entrepreneur taking into consideration theiaseultural and demographic
constraints female face in doing business in Kjdhaé capital of Rwanda.

7. Study population and sampling strategy

The target population for this study was restrictedvomen entrepreneurs in the
formal and informal sectors in the City of KigaBasically, participants were drawn from
those who operate in different categories of busipencluding services, manufacturing,
agriculture, wholesale, retail and construction.gbalify for participation, each subject must
be 18 years old which is the legal age to work waRda;must be a Rwandan citizen with a L")
business in the City of Kigaliwhich mustnot be l&san 6 months old. Because of lack exact v
statistics of women entrepreneurs in City of Kigalfrica Development Bank Group, 2008; ED
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Stevenson and SOnge 2011; Rukundo 2015), Raosoft sample size leddcuvas used to
determine the sample size of 377 women (Raoso@i4R0nterestingly, 398 questionnaires
were collected. Purposive technique was appropt@teelect the respondents especially
those women entrepreneurs in informal sector: thwisese stalls are not attached to any
fixedphysical address or facility. It is importatd point out that we worked on the
assumption that this group (those who operated fromfixed addresses and/or facilities) of
participants provided credible information regagdiduration of business as well as
citizenship.

8. Data collection

A self-administered questionnaire was used to coltata from respondents. An
instrument (questionnaire) is valid when it measw@rrectly what it is expected to measure
(Sullivan &Niemi, 1979; Thanasegaran, 2009). Theeagchers discussed and agreed with
other researchers on the conception of a quesii@nasa suggested by Maree (2007) that to
ensure the validity of a research instrument (qoesaire), researchers should consult other
researchers and experts for advice as to whetherqgtiestionnaire is an appropriate
instrument to gather data for a particular studgtriSh and Lathlean (2015) state that a good
guality questionnaire, free of ambiguity, bias &nr, improves the reliability of a study and
the quality of its results. In quantitative methtmdyy, reliability is achieved when other
researchers can conduct the same study using the saaterials at different times and
achieve the same results (Maree, 2007; Drost, 2Ditlpvskiy, 2016). The questionnaire
was composed in English, a language that most Ravemnthcluding women entrepreneurs in
Kigali do not speak. However, they can all speat amite Kinyarwanda (mother tongue).
The questionnaire was thus translated into Kinyadeato facilitate comprehension and
avoid misunderstanding (Usunier, 1998; Saundémd.,, 2009). Both the drop-off and pick-
up method as well wait-and-collect were used tointhter the questionnaire to the women
entrepreneurs. Allred and Ross-Davis (2010) stetewith the drop-off and pick-up method,
the researcher meets face-to-face with respona@entglistributes the questionnaire to them.
These are filled in later in the absence of theeassher and subsequently returned. This
approach is reckoned to be free of bias and elMéwmen entrepreneurs consented to
complete the questionnaire and bring it back thieiong day. Nani (2011) points out that an
important strength of the self-administered questeore is that it allows respondents the
freedom to choose when they wish to complete tlestipnnaire.

9. Data analysis

Since the data was collected using a self-admneidtquestionnaire, the next step was
data coding, which consisted of assigning a nun@&very single response obtained from
respondents in the survey (Jensen & Laurie, 20W8)ng the Statistical Package for the
Social Sciences for data analysis meant that ttoenration obtained had to be numerically
coded for entry into the computer so that the saféwcan process and analyse the data
(Saunder=t al, 2009).Data capturing is the action of enterimg data into a computer. Data
files were created in and filled with data codeahirthe questionnaire (Bryman& Cramer,
1999). Every respondent's questionnaire was assigmeimber while its data was entered in
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its unique cell. After capturing the data, dataaniag consisted of checking for errors or
missing values and editing them (Nani, 2011). Jersal Laurie (2016) recommend the use
of Statistical Package for the Social Sciences uantjtative data analysis owing to its

capacity to provide concise results that are slatédy comparisons, analysis of correlations
between variables, and comparison of various catgyo

10. Ethical consider ations

In business and management research, ethics psotl@eguideline to researchers
regarding how they should interact with respondamis$ what actions they may or may not
perform during the research process (Bryman& BlL1). The study observed appropriate
ethical principles such as obtaining informed cohs@ot causing harm to respondents,
avoiding deception, careful data management, asdert for copyright (Cape Peninsula
University of Technology, 2013).

11. Results

The objective was to determine the downside of feneatrepreneurship in Kigali,
Rwanda. A set of questions was asked, responsesamatysed and discussed to answer the
research question and achieve the set objectiveseierate, the main research question was:
How does being a woman affect the running of yousitess? A 5-point Likert scalewas
used throughout, and from the results, a mean wafisederived.

12. Demogr aphic information

Majority of the participants (79.1%) were marri€&l% of the participants attended
primary school and vocational/training courses whihose with high school education
accounted for 26.3%; 11.7% attained tertiary edowatand those without any formal
training accounted for 1%. 60.2% of the responderdse between 29 — 43 years old. The
majority of participants were in retail businesd.@nb) followed by service (33.7%). With
respect to how long they had been in businessmjerity was between 2-10 years old.
Source of start-up capital revealed that spousesribated most (39.7%); own savings
(33.2%); bank loan (0.5%). The majority (92.9%Y)t&td the business with less than RwF 500
000 ($597.86; Rand 7 963.54). of the 398 partidpathe majority (79.3%) had 1-3
employees; 20.7% had 4-30 employees. The majoaitlydnnual income earnings of RwF 1
000 000 - 3 000 000 ($ 1195.72 - & 3587.17; Ran®25 - 47 781.22). The percentage of
registered businesses showed 71.3% against 28at%véne unregistered.
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Table 2: factorsthat deter women from fully participating in an entrepreneurial activity

in Rwanda
Descriptive Statistics
Number | Minimum |Maximum | Mean Stapdgrd
Deviation

Women entrepreneurs’ working hours are less 394 1 5 4.13 .519
than men’s because of combining family issue
and business
Male employees respect their bosses who are 394 1 5 4.05 527
female entrepreneurs
Female businesses are smaller in size than mg 395 1 5 3.85 .815
businesses
Women find it difficult to decide to start a 394 1 5 3.06 1.169
business
Family responsibility 393 1 5 2.95 1.129
Inability to travel because of family/ husband 393 1 5 2.73 1.164
obligations
Lenders provide loans more easily to male 395 1 5 2.71 1.072
entrepreneurs than female entrepreneurs
Lack of family support 397 1 5 2.49 1.012
Being a woman is a negative factor in busines 397 1 5 1.68 .530

13. Discussion

In Table 2 above, respondents returned a mean wldel 3, high above the neutral
value of 3 and with a low standard deviation ofl@.,5indicating that women entrepreneurs
agreed that they worked fewer hours than men becafishaving to combine family
commitments with businessresponsibilities. Thia @hallenge because women entrepreneurs
are unable to maximise their working time and tiiedracts from their income and their
reputation. Customers cannot find them when they meoducts and will move on to another
business that is open. Goyal and Parkash (201ipatmt women need more time to focus
on business.

The results presented in Table 2 also show thadanmalue of 4.05 was attained for
the statement "male employees respect their bagisesare female entrepreneurs”. A mean
value of 4.05 with a standard deviation of 0.52@idates that respondents agreed with the
statement that male employees respect their febusges. Male employees focused on work,
not gender, and executed women bosses' orders. filgimg challenges the study of
Mwobobia (2012), who found that Kenyan women enm@apurs had problems with
managing male workers.

With respect to the statement that “women's buseggesare smaller in size than men's
businesses”, a mean value of 3.85 was obtainedhehithan the average value, with a
standard deviation of 0.817. This finding is notpsising because women are traditionally
homemakers and have only recently begun to be vedoin the business;they are still
acquiring experience, building networks and growihgir businesses. On the other hand,
men are known to have been in business for some. titheir businesses tend to be 1
established and large-scale. Nxopoand Iwu (2018hdathat given the various challenges
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women face, it is often difficult for women-owneddinesses to compete with established
men’s businesses.

Regarding the statement that women find it diffi¢dol decide to start a business, the
results show a mean value of 3.06, slightly higten the average of 3, with a standard
deviation of 1.169, which indicates a degree ofiatam in respondents’ perceptions.
Basically, there were mixed responses from thegastant that women find it difficult to
decide to start a business”. According to Vis (90@2 Rwandan society, women solicit
permission from husband to launch a business.

A mean value of 2.95 was scored in response to staéeement that “family
responsibility has an impact on women businesskshean value of 2.95 slight lower an
average of 3 indicates that women entrepreneursepéon of the statement was divided: a
standard deviation of 1.129 confirms the negatie @ositive opinion on the notion.

A mean value of 2.73 was obtained for thenotiort thability to travel because of family/
husband obligations was a hindrance. Women entrepre disagree with the statement.
However, a value of 2.73 with the standard devmivd 1.164 indicates that perceptions
varied.

A mean value of 2.71 was obtained for responsethdéostatement that “lenders
provide loans more readily to male entrepreneuwas female entrepreneurs,” indicating that
respondents tended to disagree with the statenespitd the indication that respondents had
both negative and positive reactions to the stasémA standard deviation of 1.072
indicatesmight be attributed to the fact that sewoenen entrepreneurs in the study benefited
from lenders while others did not.

A mean value of 2.49 was obtained regarding thesiant that woman entrepreneurs
lack family support. The respondents disagree tith statement. A standard deviation of
1.012 far from the value means indicates a portibagreement with the statement. These
findings are in line with those of Shahnawaz (204%) Zhu and Chu (2010) who report that
in the United Arab Emirates and China, female @méeeurs receive strong support from
their families. Similarly, the findings in Table iBdicate that the statement that being a
woman is a negative factor in business obtaineceannvalue of 1.68, which is well below
the average value of 3, with a standard deviatfoondy 0.530. This result indicates that the
respondents disagreed with the statement becawse did not feel that they were
discriminated against for being women in the bussneorld. This suggests that there has
been a change in men’s perception of the role ah&mw in entrepreneurship. The results
show that men have accepted the idea that womenehary right to be in business.

It can be argued that the Government of Rwandahis flarbidding any kind of
discrimination has had positive results. Article ihlthe Rwanda constitution states: “All
Rwandans are born and remain free and equal irtsrighd duties. Discrimination of
whatever kind based on inter alia, ethnic origii;, clan, colour, sex, region, social origin,
religion or faith, opinion, economic status, cuitulanguage, social status, physical or mental
disability or any other form of discrimination isghibited and punishable by law” (Rwanda,
2003).
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14. Conclusion, limitations and scope for future studies

The literature revealsthat customs, beliefs, caltand religion have been at the
forefront of the bias against female entrepren@uid number of developed and developing
economies over the past decades. This notwithstgndhere is substantial evidence to
suggest that a growing number of women have ovezcohis negativity to establish
flourishing businesses. While their families hawet the direct beneficiaries, the society
benefits through job creation and poverty reductiBreaking the glass ceilingoften comes
with a price to the female entrepreneur. The objeadf this study was to ascertain how it
felt to be a woman entrepreneur in a male-dominatetety such as Rwanda. The findings
indicate that female entrepreneurs worklesser tloamstheir male counterpart as the result of
the numerous family issues that they have to datefThe direct consequence of this is that
female owned/run businesses stifle to death ofyauevives. Levelling the business playing
fields would require the concerted effort of aletrelevant players and will necessitate the
collaboration ofwomen entrepreneurs themselves,gtheernment, and other stakeholders.
Beyond this, there needs to be a mind shift invthg women are appraised by men in the
society. Perhaps a significant advantage is thgelasumber of women in parliament to
advance rules in their favour.

Having heard how it feels running a business aseraafe entrepreneur in a
contemporary society, it suffices to note that iowing the perception and working
conditions of women would have far-reaching effestanost economies given their absolute
numbers in terms of population. Given the locus &als of the current study and its
inherent limitations, such as the sample size a®lai descriptive statistics, perhaps other
inquiries may seek to extend, replicate the studyother areas or simply make use of
sophisticated analytical techniques. More so,osfiedies may explore other issues including
women's decision-making processes and techniquet the relationship between
government-sponsored interventions and the perfocmaf women-owned businesses in the
City of Kigali.

References

Adebayo, P.O. 2015. Impact of social-cultural val@nd individual attributes on women
entrepreneurship International Journal Management Science and Bess Research
4(12):1-12.

Adema, W., Ali, N., Frey, V., Kim, H., LunatM., Piacentini, M. & Queisser, M. 2014.
Enhancing women’s economic empowerment throughemmneurship and business
leadership in Organisation for Economic Co-operatiand Development countries.
Paris:Organisation for Economic Co-operation anddbgpment.

Africa Development Bank Group. 200&wanda gender assessment: Progress towards
improving women’s economic status.
www.afdb.org/fileadmin/uploads/afdb/Documents/Pebjgnd.../rwanda.pdf

[07 September 2016].

Allred, S. B. & Ross-Davis, A. 2010. The drop-ofidapick-up method: An approach to
reduce nonresponse bias in natural resource sur8eyall-Scale Forestryl0(3):305-318,
Fall.

Ao
(]
oo
T

a



Socioeconomica — The Scientific Journal for Theory and Practice of Socio-economic Development
2017, 6(12): 151 - 164

Bartol, K. & Martin, D. 1998Management3™ ed. New York: McGraw-Hill.

Beaver, G. & Prince, C. 2004. Management, stratagy, policy in the UK small business
sector: a critical reviewdournal of Small Business and Enterprise Developniet{1): 34-
49.

Blackden, M., Munganyinka, T., Mirembe, J. & Mugab® S. 2011.USAID/Rwanda:
Gender assessmefashington DC: United States Agency for Internaiddevelopment.
Bruni, A., Gherardi, S. &Poggio, B. 2004. Entregrerrmentality, gender and the study of
women entrepreneurdournal of Organisation Change Managemet(3): 256-268, Fall.
Bryman, A. & Bell, E. 2011Business Research Meth®®ed. London: Oxford University
Press.

Bryman, A. & Cramer, D. 199%uantitative data analysis with SPSS release 8iodows

a guide for Social Scientistsondon: Routledge.

Cherest, M. 1995. CEO examines the quality of fde women in today’s environment.
excerpts from keynotes address to the Concordiaemoamd work symposiunReprinted in
Women in Managemer&(4): 1-3.

Coldham, N.P. 2013. Empower Rwandan women entreprerthe gendered enterprises of
nation-building. Unpublished Master’s thesis, Rdyalhds University, Victoria.

Cutura, J. 2008Voices of Women Entrepreneurs in Rwan@Wéashington: International
Finance Corporation: Gender Program.

Douhan, R. &Henrekson, 200The political economy of entrepreneurship: an idtrotion
Research Institute of Industrial Economics Workigaper. Available at SSRN:
https://ssrn.com/abstract=9968[0% October 2017].

Drost, E. A. 2011. Validity and reliability in s@discience researcteducation research
andPerspectives38(1):106-111, Fall.

Dudovskiy, J. 2016. Research methodolodmtp://www.http://research-
methodology.net/sampling-in-primary-data-collectif#8 December 2016].

Fatoki, O. 2014. Factors motivating young Southig&in women to become entrepreneurs.
Mediterranean Journal of Social Sciencg§l6): 184-190, July.

Gerrish, K. & Lathlean, J. (eds). 20IFhe research process in Nursind! ed. West Sussex:
John Wiley.

Global Monitor Entrepreneurship .200Momen’s report Global Entrepreneurship Research
Association Babson: Global entrepreneurship monitor.

Goyal, M. &Parkash, J. 2011. Women entrepreneurshiipdian: Problems and prospects.
International Journal of Multidisciplinary Research(5): 195-207.

International Finance  Corporation. 2008.Voice of women entrepreneurs.
www.ifc.org/wps/wcm/conned07 September 2016].

Ismail, H. C. 2012. An exploratory study of motieaial factors on women entrepreneurship
venturing in MalaysiaBusiness and Economic Resear2fi): 1-13, January 09.

Jensen, E. A. & Laurie, C. 201boing real research: a practical guide to sociakearch.
1% ed. Los Angeles: Sage.

Kamberidou, 1. 2013. Women entrepreneurs: we cahae¢ change unless we have men in
the room.Journal of Innovation and Entrepreneurshi}§f):1-18, Fall.

Kelly, D. J., Brush, C. G., Greene, P. G. &Litovsky. 2010. Global Entrepreneurship
Monitor 2010 Women’s RepoBabson: Global Entrepreneurship monitor.

Kelly, D. J., Brush, C. G., Greene, P. G., Litovsky. & GMRA. 2012. Global
Entrepreneurship Monitor 2012 Women'’s RepBebson: Global Entrepreneurship Monitor.

i
O
i
&b
&



Simon Nsengimana, E. et al.

The Downside of Being a Female Entrepreneur in Kigali, Rwanda

Malhan, A. &lIshita, M. 2015. Difficulties and chaliges face by women entrepreneur in
Gurgaon.International Journal of Management and Commeraeolration,2(2): 637-640,
October.

Mandipaka, F. 2014. An investigation of the chajles) faced by women entrepreneurs in
developing countries: acase of King Williams’ TowBguth Africa.Mediterranean Journal
of Social Science$(27): 1187-1193

Maree, K. 2007First steps in researcii® ed. Pretoria: Van Schaik.

Mayoux, L. 1988All are not equal: African women in co-operativetertfordshire: Farleigh
Press Ltd.

McEwan, C. 2000. Engendering citizenship: gendspates of democracy in South Africa.
Political Geography19(5): 627-651.

Moses, C. L., Olokundun, M. A. &Mosunmola, A. 20Dktermining women entrepreneurial
motivation: A review of theoretical modelternational Journal of Small Business and
Entrepreneurship Researc®(3): 43-54, September.

Musomandera, L., Shukla, J., & Luvanda, A. 2015ciginance and business growth of
women small and medium enterprises in Rwanda. A& adsselected women small and
medium enterprises in Kicukiro DistricEuropean Journal of Accounting, Auditing and
Finance ResearcI8(11): 26-39.

Mwobobia, F. 2012. The challenges facing smallescabmen entrepreneurs: A case of
Kenya.International Journal of Business Administrati@{2):112-121, February 19.

Nani, G. 2011. Challenges faced by urban Zimbabwenan entrepreneutsnipublished
PhD thesisFree State University, Bloemfontein.

Nieman, G. &Nieuwenhuizen, C. 201E&ntrepreneurship: A South African Perspective.
3“ed. Pretoria: Van Schaik.

Raosoft. 2004Raosoft sample size calculatbttp://www.raosoft.com/samplesize.htm[24
June 2016].

Rukundo, J.B. 2015. Understanding informal sectapleyment in Rwandalnternational
Review of Research in Emerging Maktets and theabBbonomy1(2): 295-309, September
6.

Rwanda. 2003The constitution of the republic of Rwanda. Fundat@ehuman rights and
the rights and duties of the citizafigali: Government Gazettd-37, May.

Rwanda. National Institute of Statistics of Rwan2@l15.Rwanda Population and Housing
Census 2012. http://www.statistics.gov.rw/survey-period/fourtbfulation-and-housing-
census-201P13 February 2017].

Saunders, M., Lewis, P. & Thornhill, A. 2008esearch methods for business studeiits.
ed. Essex: Pearson.

Schwartz, C., Brhane, M. & Simmons, S. 20B%anda investing in empowerment of women
in business.Kigali: United States of America. United States Agg for International
Development.

Shahnawaz, M. R. 2015. Preliminary investigatioenfirati women entrepreneurship in the
UAE: Motivating factors, challenges and governmanitiatives. International Journal of
Scientific & Technology Researeh(8):50-61, August.

Siddiqui, A.B. 2012. Problems encountered by woraetiepreneurs in Indidnternational
Journal of Applied Research & StudiB®):01-11, September- November.

Page1 62



Socioeconomica — The Scientific Journal for Theory and Practice of Socio-economic Development
2017, 6(12): 151 - 164

Stevenson, L. & St-Onge, A. 201Assessment of environment for thre development of
women's entrepreuneurship in Cameroon, Mali, NgeRRwanda and Senegakeneva:
International Labour Office.

Sukamolson, S. 2010. Fundamentals of quantitatesearch. Unpublished PhD thesis,
Chulalongkorn University, Bangkok.

Sullivan, J. L. &Niemi, R. G. 197%Reliability and validity assessmehbndon: Sage.
Tambunan, T. 2009. Women entrepreneurship in Adgiaweloping countries: Their
development and main constraindgaurnal of Development and Agricultural Economics,
1(2): 27-40, May 05.

Thanasegaran, G. 2009. Reliability and validityuess in researchintegration and
Dissemination4:35-40, Fall.

The Cape Peninsula University of Technology. 2013Research ethics.
http://www.cput.ac.za/research/ethjd® January 2017].

The New Times. 2017(a). The New Tima#p://www.newtimes.co.rw/section/read/211797/
[13 August 2017].

The New Times. 2017(b). The New Timéstp://www.newtimes.co.rw/section/read/209411/
[13 August 2017].

The World Bank  Group. 2017. Country overview. Oct 52017.
www.worlbank.org/en/country/ghana/overviewf2Z® October 2017]

United States of America. United States Agency limernational Development. 2009.
Rwanda investing in the empowerment of women in  inkss
reportwww.womenable.com/content/userfiles/BAH_Rwanda |fptgpdf [29 July 2016].
Usunier, J. C.1998nternational and Cross-Cultural Management Reshakondon: Sage.
Uwantege, K. L. & Mbabazi, P. 2015. The impact obmen economic empowerment
projects on their socio-economic development in Riga The case of the agaseke project.
European Journal of Business and Social Scied(®s,59-87, September 09.

Vis, C. 2012. Educating women entrepreneurs in Kidgdwanda Unpublished Master's
thesis, University ofAmsterdam, Amsterdam.

Williams, C. 2007. Research Methodsurnal of Business & Economic Resears(B): 65-
72, March.

Zhu, L. & Chu, H. M. 2010. Motivations, successttas and problems encountered by
Chinese women entrepreneurs: A factor analysternation Review of Business Research
Papers,6(5):164-180, November.

Page1 63



Simon Nsengimana, E. et al.

The Downside of Being a Female Entrepreneur in Kigali, Rwanda

Contactnsengasimon@yahoo.fr. The authors declare that they have no relevantademal financial interests that relate to
the research described in this paper. Also, theoasitdeclare that the submitted paper is theirrmigvork and that, upon
publication, nothing contained in it will not coitste an infringement of any copyright. Paper reedi27.11.2017.
Approved 23.12.2017.This paper is licensed under the Creative CommonsbAtion-Non Commercial-No Derives 3.0.
License. This paper is published with Open Acceéssnav.socioeconomica.info.

Page1 64



