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Tom tat

Nghién ctu khém phd tdc déng cua nhitng ngudi c6 anh hudng (influencers) dén viéc ra quyét dinh mua sdm cuda ngudi tiéu
dung thé hé Z tai Ha N6i bang viéc st dung phuong phép phén tich dinh luong théng qua kiém dinh Cronbach’s Alpha va
phén tich nhén t6 khdm pha (EFA) tir b dir liéu duoc thu thdp bang bang héi dugc gui dén 250 ngudi thude thé hé Z. Két
qua nghién ctru cho thay, cé 6 nhan té anh hudng tich cuc tdi viéc ra Quyét dinh mua sam cua ngudi tiéu dung gém: Mic d6
déng tin cdy; Mic dé chuyén gia; Mic do hap dan; Su tuong déng; Méi quan hé vdi ngudi tiéu ding va Ban sdc x4 héi. Trong
dé, 2 nhén t6 Mdc dé chuyén gia cua nhiing ngudi cé anh hudng, Su tuong déng cua ngudi ¢ anh hudng véi thuong hiéu la
nhén t6 anh hudng Ién nhét.

Tir khéa: thé hé Z, ngudi ¢6 anh hudng, quyét dinh mua sam, tiép thj qua ngudi cé tdm anh hudng
Summary

This study explores the impact of influencers on the purchasing decisions of Generation Z consumers in Hanoi by using
quantitative analysis methods through Cronbach's Alpha testing and exploratory factor analysis (EFA) from a data set
collected by a questionnaire sent to 250 people of Generation Z. The research results show that factors that positively
affect consumers’ purchasing decisions, including Trustworthiness; Expertise; Attractiveness; Similarity; Relationship with
consumers; and Social identity. Of these, the Expertise of influencers and the Similarity of influencers with the brand are the
most influential factors.

Keywords: Generation Z, influencers, purchasing decisions, influencer marketing
GIGI THIEU

Trong bdi cénh sy phat trién manh mé cla truyén thong xa hoi, nhitng ngudi ¢é anh hudng da va dang trd thanh moét phan
quan trong trong chién luoc tié€p thi clia nhiéu doanh nghiép. Nhiing ngudi cé anh hudng khong chi giup quéng ba sén
phdm, ma con tac dong manh mé dén quyét dinh mua sdm clia ngudi tiéu dung, déc biét la thé hé Z. Thé hé Z (goi tat la
gen Z) la thuat ngr mo ta nhitng ngudi sinh vao cudi thap nién 1990 dén dau thap nién 2010; mot s6 ngudn khac mo té cu
thé pham vi t&r nd&m 1997 dén 2012 (Alison Eldridge, 2023). M&c nay dugc can ¢l vao nhiéu yéu t6, nhu: sy phat trién cla
cong nghé mdi, kha nédng truy cép internet khong day cung dich vu di dong bang thong rong va da trudng thanh trong ky
nguyén sd va cé kha nédng ti€p nhan nhanh chéng céc déi mai cong nghé. Ho st dung mang xa hoi khéng chi dé gidi tri, ma
con dé tim kiém thong tin, dénh gia san pham va chia sé kinh nghiém mua sam. Hién nay, thé hé Z chiém khoang 1/3 dan
s6 thé gidi. Tai Viét Nam, con s6 nay khodng 14,4 triéu ngudi. Ho da va dang |a thé hé tiéu dung cua hién tai va tuong lai, la
d6i tugng tiém nang cda thj truong tiéu dung hién nay. Ho dan dan ti€p quan gen Y dé€ trd thanh thi trudng muc tiéu hang
dau cla cac thuong hiéu.

Hién nay, tai Viét Nam, cé rat it nghién ctru dénh gia murc do tac dong cla nhiing ngudi cé tanh hudng (dang ké hodc han
ché&) dén qua trinh ra quyét dinh mua hang cua ngudi tiéu dung, dac biét 1a tai Ha Noi. Su phét trién nhanh chéng clia truyén
thong xa hoi tai Vit Nam dang thay d&i thoi quen mua sam clia ngudi tiéu dung va thé hé Z dang néi lén nhu mét luc lugng
quan trong. Nghién clru nay nham 18p day khodng tréng nghién ctru hién tai bang cach khdm pha muic dé dnh hudng cua
nhing ngudi cé anh hudng dén quyét dinh mua sém cla ngudi tiéu dung thé hé Z tai Ha Noi. Bang cach nay, nghién ctu
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khong chi déng gop vao ly thuyét vé tiép thi va hanh vi ngudi tiéu dung, ma con cung cdp nhitng goi y hitu ich cho céc
doanh nghiép trong viéc xay dung chién lugc tiép thi hiéu qua.

CO SO LY THUYET VA PHUONG PHAP NGHIEN CUU
Co s6 ly thuyét
Hanh vi mua sam tryc tuyén

Hanh vi clia ngudi tiéu dung dugce hiéu la nhimg hanh dong cu thé cla mét ca nhan khi thuc hién cac quyét dinh mua sam,
str dung va vt bo san pham hodac dich vu (Philip Kotler, 2000). Hay néi céch khéc, hanh vi clia ngudi tiéu dung 1a t6 hop céc
hanh doéng, phén tmng va suy nght ctia ho trong qua trinh mua hang. Qua trinh nay bat dau tir khi ngudi tiéu dung cé nhu cau
cho dén sau khi ho mua san pham, né dugc goi 1a qué trinh ra quyét dinh mua cdia ngudi tiéu dung. Theo dé, hanh vi cia
ngudi tiéu dung tap trung vao cac khia canh cla qué trinh ra quyét dinh mua bao gém: nhan biét nhu cau, tim kiém théng
tin, danh gida mua hang, phan (ng sau mua va mai quan hé tuong tac gitra qua trinh mua vdi cac yéu t6 bén ngoai anh
hudng truc tiép hodc gidn ti€p vao no. Clng théng thuong nhu hanh vi tiéu dung khéc clia ngudi tiéu dung, hanh vi mua
sdm truc tuyén la hanh vi cda ngudi tiéu dung trong viéc mua sam thong qua cac clra hang trén mang internet hodc
website st dung cdc giao dich mua sdm truc tuyén (Monsuwe va cong su, 2004).

Quyét dinh mua sdm

Qua trinh hinh thanh nén quyét dinh mua cla khach hang déi khi la mét qua trinh phuc tap va khach hang phai dua vao
nhing thong tin vé séan pham, dich vy, thuong hiéu va nhimg trai nghiém ma ho da thu nhan dugc trong qué khir d€ di toi
quyét dinh mua hang (Zhou va Zhang, 2007). D€ mua mot san pham nhat dinh bat ky, khach hang sé trai qua nhiéu giai
doan khac nhau. Bay la moét qua trinh tir lic trude khi thuc hién mua dén nhiing hé qua sau dé (hanh vi sau mua).

Giai doan dau tién la nhan biét nhu cau, khi khdch hang nhan thic vé mét van dé hodc nhu cau cu thé. Nhu cau cé thé bat
ngudn tur céc yéu t6 ndi tai hodc bén ngoai, chdng han nhu ap luc tir moi trudng xa hoi va tam anh hudng cla céc cé nhan.
Sau khi nhan biét nhu cau, ngudi tiéu dung bat dau giai doan tim kiém thang tin. Day la giai doan ma ho thu thap va tiép
nhan céc thong tin lién quan dén san phdm hoac dich vu ma ho quan tdm. Ngoai cédc ngudn thong tin truyén théng, nhu:
quang céo va bao chi, ngay nay, cac nén tang truyén thong xa hoi cling dong vai trd quan trong trong viéc tac dong va ho trg
ngudi tiéu dung trong qua trinh tim kiém théng tin (Wong, M. W va cong sy, 2017). Sau khi thu thap du théng tin, ngudi tiéu
duiing chuyén sang giai doan dénh gid cac lua chon thay thé. O giai doan nay, ho so sénh cac sdn phdm hodc dich vu khac
nhau dua trén céc tiéu chi, nhu: gia cd, chat lugng, thuong hiéu va nhiing yéu t6 khac. Quyét dinh mua hang khéng chi phu
thudc vao tinh hop Iy, ma con bi dnh hudng bdi cdc cam xdc va nhiing trai nghiém trudc day cla ngudi tiéu dung (Comegys
va cong sy, 2006). Sau khi danh gid cédc lua chon, ngudi tiéu dung dua ra quyét dinh mua hang. Tuy nhién, viéc quyét dinh
mua nay khéng két thuc tai thoi diém mua hang, ma con kéo dai sang giai doan hanh vi sau mua. Day 1a giai doan cudi
cung trong qua trinh ra quyét dinh mua, trong do, khach hang danh gia lai sy hai long cia ho vai san pham da mua va cé
thé chia sé trai nghiém nay vdi cong dong xung quanh. Qua trinh nay dugc coi la mét chudi cac hoat dong tuong téc gilia
nhu cau, thong tin, danh gia va hanh vi cla ngudi tiéu dung, nhdm dam bao rang, ho cé thé dua ra quyét dinh mua hang co
y thirc va déng tin cay (Vuong va Nguyen, 2024).

M6 hinh nghién ctru

Trén co s& ké thira két qué cla céc nghién ctu di trude, nhom téc gid da xay dung duoc md hinh nghién clu téac dong cla
nhng ngudi cé anh hudng dén viéc ra quyét dinh mua sdm clia ngudi tiéu dung thé hé Z tai TP. Ha N6i nhu Hinh.

Hinh: M6 hinh nghién cttu
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Mtrc d6 tin cay

Moi quan hé vdi nguoi tieu dung

Mitc d6 hap dan Quyét dinh mua hang

—— : cua thé hé Z
Mirc d6 chuyén gia

Mitc d6 twong ddng

Ban sac x4 hoi

Nguén: Nhém tdc gia dé xuat
T md hinh nghién ctru dé xuét, gia thuyét dugc dua ra nhu sau:
H1: Mdrc do tin cay clia ngudi cé anh hudng cé tac dong dang k€ dén Quyét dinh mua hang cua thé hé Z.
H2: M&i quan hé vdi ngudi tiéu dung clia ngudi cé anh hudng cé tac dong déng k& dén Quyét dinh mua hang cua thé hé Z.
H3: Murc do hap dan cla ngudi cé anh hudng cé tac dong dang k& dén Quyét dinh mua hang cldia thé hé Z.
H4: Mirc do chuyén gia clia ngudi cé anh hudng coé tac dong dang ké dén Quyét dinh mua hang cuia thé hé Z.
H5: MUrc d6 tuong dong ctia ngudi co anh hudng cé téac dong dang ké dén Quyét dinh mua hang cla thé hé Z.
H6: Ban séc xa hoi clia ngudi co anh hudng co tac dong dang ké dén Quyét dinh mua hang cua thé hé Z.
Phuong phap nghién ciu

Nghién ctru tap trung vao phuong phép suy dién dé€ kiém tra méi quan hé gitta céc bién. Nghién ctu dinh lugng da dugc
chon dé thu thap di liéu t&r ngudi tra 161, nham phéan tich muc dé anh hudng cla nhimg ngudi c6 anh hudng déi véi hanh vi
mua hang cua thé hé Z. D& thu thap di liéu, nghién ciu str dung phuong phap khao sét, thiét k& bang hdi gom 5 loai cau hdi
khac nhau nham phuc vu muc dich cu thé cla ting loai cau hoi. Cac cau hdi dugc xay dung dua trén qua trinh quyét dinh
mua sam va thang do Likert dugc dp dung dé danh gid thai do va nhan thic cla ngudi tham gia. DT liéu duoc thu thap
trong vong 2 thang, tlr dau thang 12/2023 dén hét thang 01/2024, tlr 250 ngudi thudc thé hé Z tai Ha Noi, déu la nhing
ngudi theo ddi ngudi cé anh hudng trén mang x& héi. Phiéu khao sat dugc phét théng qua 2 hinh thic: email va phét truc
tiép, vdi 250 phiéu thu vé, trong dé cé 218 phiéu dugc coi la hop 1&. Cudi cung, di liéu dugc phan tich qua phuong phap
phan tich nhan t6 khdm pha (EFA) va théng ké mo t&; phan mém Microsoft Excel va SPSS dugc str dung dé hd trg cho cong
viéc tinh toan (Bai viét st dung cdch viét s6 thap phan theo chuan qudc té).

KET QUA NGHIEN cUu

Kiém dinh Cronbach’s Alpha
Bang 1: Kiém dinh Cronbach’s Alpha
Nhan t6 S6 lugng bién Hé sé6 Cronbach's Alpha

Muc do tin cay 3 0.865
Mai quan hé véi ngudi tiéu dung 3 0.830
Murc d6 hap dan 3 0.894
Muc dé chuyén gia 3 0.851
Muc doé tuong dong 3 0.837
Ban s&c xa hoi 3 0.836

Ngudn: Téng hop két qua bdi nhém nghién ciu
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Thang do Mdrc d tin cay; M6i quan hé véi ngudi tiéu dung; Mdc dé hap dan; Muc do chuyén gia; Mic do tuong déng va Ban
séc xa hoi clia ngudi co anh hudng déu co chi sé Cronbach's Alpha = 0.6, céc bién quan sét co chi s6 Cronbach’s Alpha néu
loai bién déu < hé sd Cronbach’s Alpha t8ng va chi s6 tuong quan bién tdng clia cac bién quan sét > 0.4, vi vay, cac thang do
nay hoan toan phu hop (Bang 1).

Phan tich EFA

Bang 2: Ma tran xoay bién ddc lap cac nhan to

Thanh phan
1 2 3 4 5 6
Nhung_n{gu)dl coyanh hudng c6 dd chuyén mén dé cG1 0.790
danh gia san pham.
lilhung nguai c,o anhl hudng coé du kinh nghiém trong ce3 |o0.780
[inh vure ho quang cao.
Nhing ngt)}oﬂ colanh hudng co du kién thie trong linh o2 |o0724
vuc ho quang cao.
No| dulng bai déang bai nhitng ngudi cé anh hudng co HD2 0.881
tinh sang tao.
NhAL'mg rwgum c6 anh hudng cé phong cach dbc dao va HD1 0.869
cudn hut.
NhL_rng nguai co anh huong co ngoai hinh ua nhin va HD3 0.704
thai thuong.
Baiu qugngAcao do r\whunglnguol co af]h hugng dang tai TCo 0.878
dang tin cay hon hinh thirc quang cao khac.
Thgng tin do nhitng ngudi cé anh hudng cung cap T 0.823
khach quan hon.
Nh{ng nguai cé anh hudng rat dang tin cay. TC3 0.708
Hinh anh‘rjhung ngudi cé anh hudéng phu hop vai gia tri ™1 0.826
thuong hiéu.
Nhgng n\gum cé ahﬁh hL{cng phu hopA vai doi tuong 03 0.813
khach hang muc tiéu cla thuong hiéu.
H\|Anh anlh c‘ua n)hung)ngl{ol cosnh huadng co nét tuong 02 0721
doéng vai hinh anh cda san pham.
Khi nhiing ngudi ¢é anh hudng dé xuat mot san phdm
ma ban dang tin tudng s dung, ban cdm thay minh la | BS3 0.862
mot phan cla cong dong.
MgAa se?r? pha:n quc}c,nhl{ng n)gucn‘ c6 anh hudng gidi BS2 0.696
thiéu giup thé hién ban sac cua minh.
Mua s&n phadm ma nhiing ngudi cé anh hudng ma ban
I R e e BS1 0.671

theo doi str dung vi ban mudn két ndi vai ho.
Nhgng bai viét cua’ nhitng ngudi cé anh hudng nay co QH2 0.863
nhiéu luot tuong tac.
NhungNnguon cc? 'anh hucihg quan tdm dén phan hoi QH3 0.848
cua nhitng nguai theo déi ho.
B & nho dén nh i c6 anh hud v khi ¢

aAn sé An qdet] n )ng n9u0| ¢6 anh hudng nay khi can QH1 0.602
théng tin vé moét san pham.

Nguén: Téng hop két qua bdi nhém nghién ciu

Bang 2 cho théay, két qua 18 bién quan sat cd y nghia, thda man: Gia tri KMO = 0.723 > 0.5; Kiém dinh Bartlett = 3218.143;
Sig. = 0.000 < 0.05. Téng phuong sai trich cé gia tri 80.266% > 50%, thé hién rang 6 nhan t6 quan séat dugc trich cé thé dai
dién dugc 80.266% su bién thién cla dir liéu. Hé s6 tai céc bién quan sét déu > 0.5.

Phan tich h6i quy
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M6 hinh

Bang 3: Gia tri thong ké cac nhan t6 tac dong t6i
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quyét dinh mua san pham

R2 hiéu chinh

Sai s6 chuan
cua udc lugng

0.859a ’ 0.653 ‘

0.644‘

0.387

Ngu6n: Téng hop két qua béi nhém nghién ciu

K&t qua & Bang 3 cho thay, hé s& RZ hiéu chinh = 0.644 > 0.5, ham y céc bién doc 1ap gidi thich duoc 64.4% su bién dsi cla
Quyét dinh mua s&m cla thé hé Z ddi véi san pham dugc ngudi co anh hudng quang céo.

Bang 4: Két qua phan tich héi quy

Hé s6 chua Hé so
M& hinh chuan héa chuan héa t Sig. VIF
B Sai s6 chuan Beta
(H&ng s6) 0.522 0.176 2,972 0.003
TC 0.125 0.044 0.145 2.855 0.005 1.562
QH 0.106 0.046 0.116 2.320 0.021 1.518
1 HD 0.097 0.038 0.131 2.552 0.011 1.606
CG 0.251 0.049 0.289 5.078 <0.001 1.967
™ 0.217 0.045 0.252 4.848 <0.001 1.645
BS 0.144 0.044 0.138 2.607 0.010 1.709

Ngu6n: Téng hop két qua bdi nhém nghién ciu

Két qua & Bang 4, muc y nghia Sig. cla cac bién doc lap Mic do dang tin cdy cla ngudi cé anh hudng (TC);MGi quan hé
gitra ngudi c6 anh hudng véi ngudi tiéu dung (QH); Mdc dd hdp dan clda ngudi cé anh hudng (HD); Mirc dd chuyén gia cla
ngudi c6 anh hudng(CG); Su tuong dong clia ngudi cd anh hudng véi thuong hiéu (TB); Ban sac x& hdi clia ngudi cd anh
hudng (BS) déu < 0.05, cho thay chiing cé y nghia trong mé hinh, dong nghia vdi viéc su bién thién tédng hay gidm hé sé cuia
tlng bién nay déu tao ra su anh hudng dén Quyét dinh mua sédm cua thé hé Z vdi sén phdm dugc ngudi cé anh hudng
quéng cdo (QD). Hé s6 Beta clia cac nhan t6 déu mang dau duong, khdng dinh 6 nhan t& nghién ctru dat ra déu co tac dong
tich cuc.

Theo dé, phuong trinh hoi quy bdi cd dang nhu sau:

Phan tich tuong quan Pearson

Bang 5: Gia tri twong quan Pearson

Qb = 0.2571*CG + 0.217* Tb+ 0.144*BS + 0.125*TC +0.106*QH + 0.097*HD+ 0.522

Q1 Q2 Q3 Q4 Q5 Q6 Q7 Q8 Q9 Q10

Pearson 1 .390 430 .308 .352 .305 195 3671 .268 .320

@ Sig. <.001 <.001 <.001 <.001 <.001 .004 <.001 <.001 <.001
Pearson .390 1 .378 .309 242 244 176 241 251 166

@ Sig. <.001 <.001 <.001 <.001 <.001 .009 <.001 <.001 014
Pearson 430 .378 1 571 .508 .501 296 417 .360 312

@ Sig. <.001 <.001 <0.01 <.001 <.001 <.001 <.001 <.001 <.001
Pearson .308 .309 571 1 .544 578 225 .368 419 .301

o Sig. <.001 <.001 <0.01 <.001 <.001 <.001 <.001 <.001 <.001
Q5 Pearson .352 242 .508 .544 1 .671 264 408 .532 .285
Sig. <.001 <.001 <.001 <.001 <.001 <0.01 <.001 <.001 <.001
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Pearson .305 244 501 .575 671 1 229 .387 .346 213
@ Sig. <.001 <.001 <.001 <.001 <.001 .004 <.001 <.001 <.001

Pearson 195 176 296 225 264 229 1 361 .394 .280
@ Sig. .004 .009 <.001 .002 <0.01 .004 <0.01 <.001 <.001

Pearson 3671 247 417 .368 408 .387 3671 1 .368 327
@ Sig. <.001 <.001 <.001 <.001 <.001 <.001 <0.01 <0.01 <.001

Pearson .268 251 .360 419 .532 .346 .394 .368 1 262
@ Sig. <.001 <.001 <.001 <.001 <.001 <.001 <.001 <0.01 <.001

Pearson .320 166 312 301 .285 213 .280 327 262 1
a1 Sig. <.001 014 <.001 <.001 <.001 <.001 <.001 <.001 <.001

Nguén: Téng hop két qué béi nhém nghién ctru

Bang 5 cho thay, gia tri y nghia < 0.05. Sig. (2 tailed) ciia méi muc < 0.05, nghia la méi muc déu hop 1. Gia tri tuong quan
Pearson phai > gid tri tuong Ung gia tri clia Bang 5 c6 thé dat dugc dua trén s6 lugng ngudi tra 16i. DSi vai nghién ctu nay,
gid tri ngudng cla Bang 5 1a 0.138. Mdi két qua tuong quan Pearson cutia nghién ctru nay déu > 0.138, nghia la t&t ca cac
muc déu hop lé.

K&t qua nghién ctu cho thay, méc du khéng phai tat cé thé hé Z déu cdm thady can hodc mudn san phdm dugc ngudi cé
anh hudng trén Youtube quéng céo, nhung hon 1/3 s6 ngudi dugc hdi da timg mudn mua mot san pham sau khi xem
quéng cdo. Dieu nay ching té rang, hoat déng tiép thi clia ngudi cé anh hudng cé tac dong nhat dinh dén quyét dinh mua
hang cla thé hé Z, mac du muc dé tac déng khdng qua 16n va co phan han ché.

DU chua rd liéu tiép thi cé dan dén viéc mua hang truc tiép hay khdng, nhung cé thé thay rang, tiép thi cé anh hudng la cong
cu hiéu qua dé dua san phdm vao tam tri ngudi tiéu dung, cé thé dan dén viéc mua hang gién tiép. C6 kha nang thé hé Z
mua san pham sau khi ti€p xuc véi quang cdo tir ngudi co anh hudng ma khéng nhan ra rang, ho da dugc gidi thiéu san
pham tir d6. Mé&c du nghién ctu khéng tap trung vao viéc mua hang gidn tiép do ti€p thi co anh hudng, viéc phan tich tan
suét mua hang clia thé hé Z sau khi ti€p xdc véi quang céo cé anh hudng sé la moét kham pha thi vi.

DGi vdi thé hé Z, khi tiép xuc vai sén pham do ngudi cé anh hudng quéng cdo, ho thuong nhanh chéng tim hiéu thém théng
tin. Trong thai dai s6, diéu nay thuong duoc thuc hién thdng qua viéc tim kiém danh gid truc tuyén. Tuy nhién, nhiing phat
hién nay cdng ¢d quan diém rang, ngudi co anh hudng la kénh tiép thi hiéu qué, gidp ngudi tiéu dung xac minh va so sénh
théng tin san pham trudc khi dua ra quyét dinh mua hang.

Ngudi tiéu dung co thé khéng hoan toan y thic dugc muc dé anh hudng cia ngudi co anh hudng déi véi quyét dinh mua
hang cla ho. Nhu d& dé cap trudce do, viéc mua hang gian tiép co thé khéng dugc nhan thirc do khong cé sur lién két truc
ti€p gitra viéc ti€p xdc vdi san phdm théng qua ngudi cd dnh hudng va viéc mua san phdm dé. Mac du khong thé khéng
dinh liéu thé hé Z cd nhan thic vé nhiing giao dich mua hang gidn tiép nay hay khong, vi diéu nay nédm ngoai pham vi
nghién ctu, nhung van co thé Iap luan rang, anh hudng thuc sy cla ngudi cé anh hudng dai véi hanh vi mua hang cé thé
|6n hon nhiéu so véi nhiing gi két qua nghién cu cho thay.

Lién quan dén viéc chia sé danh gia tich cuc, két qua cho thay, moi ngudi khong cé xu hudng chia sé danh gia tich cuc vé
san pham trén mang x& hoi ca nhan. Tuy nhién, mot s& it ngudi cé chia sé trén Youtube vé san pham mua do tiép thi cla
ngudi ¢ anh hudng, diéu nay cho thay rang, mac du khdng phd bién, nhung thé hé Z van cé kha nang ma réng anh hudng
ti€p thi cla sédn phdm théng qua mang ludi ngudi theo déi clia ho. Mdc du khéng phai ai cling san 1ong chia sé trén
Youtube, ¢6 thé 1ap luén rang, truyén miéng van la mét cong cu tiép thi manh mé va tiém nang.

KET LUAN VA HAM Y QUAN TRI

Quyét dinh mua sdm cla ngudi tiéu dung thé hé Z chiju tadc dong tir ngudi co anh hudng bdi 6 bién doc lap la: Mic d6 déng
tin cay cla ngudi co anh hudng; Mdc do chuyén gia clia ngudi cé anh hudng; Muc do hap dan cia ngudi cd anh hudng; Su
tuong déng cla ngudi cé anh hudng véi thuong hiéu; Mai quan hé clia ngudi co anh hudng véi nguai tiéu dung va Ban séc
x& hoi. D6i véi ngudi tiéu dung thé hé gen Z tai Ha Noi, muic do tdc dong cla cac nhan td nay duagc sdp xép lan luct la: Murc
d6 chuyén gia cla nhitng ngudi cé anh hudng; Su tuong dong clia ngudi co anh hudng véi thuong hiéu; Mdc dd dang tin
cay cla ngudi c6 anh hudng; Ban sac xa hoi cla ngudi cé anh hudng; Muc dé hdp dan cla ngudi ¢ anh hudng; Mai quan
hé cla ngudi cd anh hudng véi ngudi tiéu ding.

Ngudi cé anh hudng tac dong dang ké dén budc Tim kiém thong tin sdn phdm va Déanh gid san phdm thay thé trong qua
trinh Quyét dinh mua sam cua ngudi tiéu dung thé hé Z. Cung véi do, ho cling ¢é tadc dong, nhung & muc han ché dén cac
bude Nhan biét nhu cau, Quyét dinh mua va Hanh vi sau mua trong qua trinh ra Quyét dinh mua cua thé hé nay. Nghién ctu
cho thay, ngudi cé anh hudng dong vai tro la cong cu ti€p thi quan trong, gilp gidi thiéu san phdm dén véi thé hé Z. Tuy
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nhién, ho khong ¢ dd sic anh hudng dé thuc ddy quyét dinh mua hang truc ti€p trong phan I6n truong hop. Diéu nay cho
thay, cac doanh nghiép va thuong hiéu cé thé tan dung ngudi co anh hudng d€ quang ba sén phdm mdi va thuong hiéu cla
minh. Su két hop nay giup thuong hiéu tiép can dugc dong dao khan gia mot cach ca nhan va dang tin cay. Tuy nhién, dé€
thuyét phuc ngudi tiéu dung quyét dinh mua hang, doanh nghiép can phai két hop thém céc chién lugc tiép thi khac cung
véi hoat déng clia ngudi co anh hudng. Bén canh do, céc bai viét cda ngudi cé anh hudng vé sén phdm mang lai hiéu qua
tiép thi lau dai. Thé hé Z thudng xuyén tim kiém thong tin sén phdm trén Youtube, noi ma y kién ctia ngudi cé anh hudng cod
thé tr& thanh ngudn tham khao quan trong, hé trg ho trong viéc dua ra quyét dinh mua hang cudi cling./.
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