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Ngay 19-7-2022, bai nghién ctru trinh bay 1y thuyét MTAM chinh thirc ra doi trén tap chi

HSSComms, c6 thé truy cap toan vin tai dia chi https://www.nature.com/articles

/841599-023-01837-1 [1], nhu trong hinh dudi day.
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Hinh 1. MTAM trinh lang [1].

Cip song kiém BMF [2] MT [3] dong gop mot phan cho qué trinh san xuat, gia cb ste voe va
thuyét phuc phan bién, bién tap trude khi nghién ciu duoc chap thuan xuat ban.

Mot ¥ nghia nho nh¢ cua sy kién, von kho nhin thay, chinh 1a MT [3] cho thiy rang 1y thuyét
ra doi va ton tai khong hé mang ¥ nghia mét 1y thuyét tranh chép vi thé, anh huong véi cac Iy
thuyét khac vé xa hoi, nhan vin hay nhan thte. Thue té cho thiy, né dang phat huy vai tro ly
thuyét phu tro, tao khu6n khé dé thtc day tiép can analytics, nhat 1a théng qua BMF
analytics [2]. N6i vui thi MT sé& “chung séng hoa thuan” dé phuc vu viéc phat trién céc Iy
thuyét khéc.

MTAM [1] 44 cung cap thém mot bang ching 1am 16 nét hon nhan dinh néi trén.
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